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Table 33 combines the data from the first and 
second tables and shows the total expenditures of 
out-of-town visitors. This was derived by multiplying 
the weighted average expenditure per group by the 
number of estimated out-of-town groups. The total 
expenditures across the various goods and services 
are then summed to arrive at the annual total 
expenditures of $346,340 by out-of-town visitors.

Table 33:
Average Expected Expenditures of Out-of-town 
Visitors - ASU Museum

		  Weighted	 Expenditures	
		  Average	 Out-of-town	
	 Total	 Per Group	 Groups*	

	 Food and Beverages	 $1,626	 $36.13	 $105,776	

	 Retail Shopping	 $1,240	 $27.56	 $80,665	

	 Hotel/Motel	 $910	 $20.22	 $59,198	

	 Fuel	 $710	 $15.78	 $46,187	

	 Museum	 $482	 $19	 $54,514	

		  Other 	 $195	 $4.33		

		  Parking	 $34	 $4.33		

		  Admission	 $188	 $4.18		

		  Souvenirs	 $260	 $5.78		

	 Total	  		  $346,340	

*2,927 Groups

Total Economic Impact of Expenditures

Table 34 converts the expenditures of out-
of-town visitors to an estimate of their direct 
expenditures.  Again, direct expenditures are the 
portion of the spending for purchasing goods and 
services produced from local resources. They are 
estimates of the amount of visitors’ expenditures that 
remain in the local economy. They form bases for 
local interindustry expenditures that are necessary 
to support museum and tourist activities. In this 
case, it is estimated that 84% of out-of-town visitor 
expenditures are captured by the local economy.

Table 34:
Visitor and Direct Expenditures -  
ASU Museum

	 Visitor Expenditures	 Total	

	 Food and Beverages	 $105,776	

	 Retail Shopping	 $80,665	

	 Hotel/Motel	 $59,198	

	 Fuel	 $46,187	

	 Museum	 $54,514	

	 Total	 $346,340	

	 Direct Expenditures	 Total	

	 Petroleum Products	 $12,003	

	 Wholesale Trade	 $11,407	

	 Retail Stores 	 $31,624	

	 Transportation	 $765	

	 Museums	 $53,648	

	 Hotels and Motels	 $59,198	

	 Food Services and Drinking Places	 $105,742	

	 State and Local Government	 $866	

	 Federal Government Enterprises	 $36	

	 Inventory Additions/Deletions	 $369	

	 Total Direct	 $275,658	

	 Capture Rate 	 79.59%	
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Direct expenditures are the bases for estimates 
of the indirect and induced expenditures.  Table 
35 presents the results from the economic 
impact analysis based on the estimated direct 
expenditures. The approximately $276 thousand 
in direct expenditures supports $433 thousand in 
the county’s economic output. Direct expenditures 
associated with the museum add $77 thousand to 
the economy indirectly and $80 thousand in induced 
expenditures.  Of the total value added, labor income 
makes up $77 thousand directly and $124 thousand 
in total. Visitors’ direct expenditures generate $58 
thousand in employee compensation for workers 
in Craighead County, and overall, there are $96 
thousand in employee compensation created by the 
economic activities associated with the museum. The 
indirect business taxes are basically the excise and 
sales taxes paid by individuals associated with the 
transactions supported by the total economic output 
and amount to approximately $26 thousand. Out-
of-town visitor expenditures at the museum support 
5.9 full-time jobs directly and 1.6 jobs associated 
with indirect and induced expenditures. Thus, the 
presence of the museum in Craighead County adds 
7.5 full-time jobs to the Craighead County economy.

Table 35:

Economic Impacts - ASU Museum

 Economic Impacts  Direct  Indirect Induced  Total 

 Output $275,659 $76,645 $80,386 $432,690 

 Total Value Added  $123,193 $38,027 $46,036 $207,256 

 Labor Income $77,416 $22,781 $24,159 $124,356 

  Employee Compensation $58,137 $18,052 $20,182 $96,371 

  Proprietors’ Income $19,278 $4,728 $3,348 $27,354 

  Indirect Business Taxes  $17,735 $3,083 $5,138 $25,956 

 Employment  5.9 0.8 0.8 7.5  
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Museum of Discovery

Admissions

Museum of Discovery is located in Little 
Rock, Pulaski County.  The input-output model 
developed to estimate its economic impacts used 
Pulaski County as its study area.  Based upon 
annual admissions data and the survey findings 
concerning group size and numbers of out-of-
town visitors, Table 36 shows annual admissions 
and the number of groups visiting the Museum 
of Discovery.  According to IEA estimates, there 
were 9,484 out-of-town group visits in 2009.

Table 36:

Admissions and Number of Groups -

Museum of Discovery

  Total 

 Total Admissions Year 103,103 

 Average Group Size  6.7 

 Number of Groups  15,304 

 Percent of Visitors from Out-of-town  62% 

 Number of Groups from Out-of-town  9,484 

Expected Expenditures

Table 37 shows the expected expenditures 
by both in-town and out-of-town visitors by type 
of expenditure. The totals are derived by sum-
ming the individual responses from the surveys. 
The averages are then computed for both in-town 
and out-of-town visitors by dividing the totals 
by the number of responses. The grand totals 
are then calculated from the individual totals.

Table 37:

Expected Expenditures of the In-town and Out-of-town Visitors - Museum of Discovery

   In-town Visitors  Out-of-town Visitors    Expenditures 

   Number of    Number of      Weighted 

   Respondents Total Average  Respondents Total Average  Weight  Average 

Food and Beverages  25 $973 $39   75 $6,048 $81   57%   $46 

 Retail Shopping  4 $90 $23   21 $1,312 $62   16%   $10 

 Hotel/Motel  0 $0    15 $3,590 $239   11%   $27 

 Fuel  27 $253 $9   84 $2,882 $34   64%   $22 

 Other  2 $105 $53   9 $1,386 $154   7%   $11 

 Parking  5 $32 $6   33 $271 $8   25%   $2 

 Admission  20 $622 $31   70 $2,559 $37   53%   $19 

 Souvenirs  12 $210 $18   28 $697 $25   21%   $5 

          Number of 

          Out-of-town Visitors 

            132 

Museum of 
Discovery
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Table 38 combines the data from the first and 
second tables and shows the total expenditures of 
out-of-town visitors. This was derived by multiplying 
the weighted average expenditures per group by the 
number of estimated out-of-town groups. The total 
expenditures across the various goods and ser-
vices are then summed to arrive at the annual total 
expenditures of $1,346,721 by out-of-town visitors.

Table 38:

Average Expected Expenditures of Out-of-town

Visitors - Museum of Discovery

  Weighted Expenditures 

  Average Out-of-town 

 Total Per Group Groups* 

 Food and Beverages $6,048 $46 $434,526 

 Retail Shopping $1,312 $10 $94,262 

 Hotel/Motel $3,590 $27 $257,928 

 Fuel $2,882 $22 $207,061 

 Museum $4,913 $37 $352,945 

  Other $1,386 $11  

  Parking $271 $2  

  Admission $2,559 $19  

  Souvenirs $697 $5  

 Total    $1,346,721 

*9,484 Groups

Total Economic Impact of Expenditures

Table 39 converts the expenditures of out-of-
town visitors to an estimate of their direct expen-
ditures. Again, direct expenditures are the portion 
of the spending for purchasing goods and services 
produced from local resources. They are estimates 
of the amount of visitors’ expenditures that remain 
in the local economy. They form bases for local 
interindustry expenditures that are necessary to 
support museum and tourist activities. In this case, 
it is estimated that 88% of the out-of-town visitor 
expenditures are captured by the local economy.

Table 39:

Visitor and Direct Expenditures -

Museum of Discovery

 Visitor Expenditures Total 

 Food and Beverages $434,526 

 Retail Shopping $94,262 

 Hotel/Motel $257,928 

 Fuel $207,061 

 Museum $352,945 

 Total $1,346,722 

 Direct Expenditures Total 

 Petroleum Products $16,762 

 Wholesale Trade $51,137 

 Retail Stores  $68,276 

 Transportation $4,190 

 Museums $289,681 

 Hotels and Motels $257,928 

 Food Services and Drinking Places $423,494 

 State and Local Government $63,264 

 Federal Government Enterprises $11,549 

 Inventory Additions/Deletions $484 

 Total  $1,186,765 

 Capture Rate  88.12% 
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Direct expenditures are the bases for estimates 
of the indirect and induced expenditures.  Table 
40 presents the results from the economic impact 
analysis based on the estimated direct expenditures. 
The $1.2 million in direct expenditures supports 
approximately $1.9 million in the county’s economic 
output. Direct expenditures associated with the 
museum add $270 thousand to the economy 
indirectly and induce nearly $428 thousand in 
induced expenditures.  Of the total value added, 
labor income makes up $455 thousand directly and 
$680 thousand in total.  Visitors’ direct expenditures 
generate $279 thousand in employee compensation 
for workers in Pulaski County, and overall, there are 
$469 thousand in employee compensation created 
by economic activities associated with the museum. 
The indirect business taxes are basically the excise 
and sales taxes paid by individuals associated with 
the transactions supported by the total economic 
output and amount to $116 thousand. Out-of-
town visitors’ expenditures at the museum support 
13.3 full-time jobs directly and 6.2 jobs associated 
with indirect and induced expenditures. Thus, the 
presence of the museum in Pulaski County adds 
19.5 full-time jobs to the Pulaski County economy.

Table 40:

Economic Impacts - Museum of Discovery

 Economic Impacts  Direct  Indirect Induced  Total 

 Output $1,186,765 $269,598 $428,077 $1,884,440 

 Total Value Added  $658,968 $157,568 $256,222 $1,072,758 

 Labor Income $455,376 $88,068 $136,974 $680,418 

  Employee Compensation $279,154 $68,830 $120,833 $468,817 

  Proprietors’ Income $176,222 $19,238 $16,141 $211,601 

 Indirect Business Taxes  $72,621 $14,878 $28,541 $116,040 

 Employment  13.3 2.2 4.0 19.5 
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Arts and Science Center for 

Southeast Arkansas

Admissions

Arts and Science Center for Southeast Arkansas 
is located in Pine Bluff , Jeff erson County. The input-
output model developed to estimate its economic 
impacts used Jeff erson County as its study area.  Based 
upon annual admissions data and the survey fi ndings 
concerning group size and numbers of out-of-town 
visitors, Table 41 shows annual admissions and the 
number of groups visiting the Arts and Science Center 
for Southeast Arkansas.  According to IEA estimates, 
there were 2,242 out-of-town group visits in 2009.

Table 41:

Admissions and Number of Groups -

Arts and Science Center for

Southeast Arkansas

  Total 

 Total Admissions Year 69,907 

 Average Group Size  4.05 

 Number of Groups  17,244 

 Percent of Visitors from Out-of-town  13% 

 Number of Groups from Out-of-town  2,242 

Expected Expenditures

Table 42 shows the expected expenditures 
by both in-town and out-of-town visitors by type 
of expenditures. The totals are derived by sum-
ming the individual responses from the surveys. 
The averages are then computed for both in-town 
and out-of-town visitors by dividing the totals 
by the number of responses. The grand totals 
are then calculated from the individual totals.

Table 42:

Expected Expenditures of the In-town and Out-of-town Visitors - Arts and Science Center for Southeast Arkansas

   In-town Visitors   Out-of-town Visitors    Expenditures 

   Number of    Number of      Weighted 

   Respondents Total Average  Respondents Total Average  Weight  Average 

Food and Beverages  47 $1,708 $36   16 $500 $31   67%   $21 

 Retail Shopping  6 $310 $52   2 $115 $58   8%   $5 

 Hotel/Motel  3 $145 $48   1 $100 $100   4%   $4 

 Fuel  20 $479 $24   4 $110 $28   17%   $5 

 Other  1 $10 $10   0 $0    0%    

 Parking  0 $0     0 $0    0%    

 Admission  46 $2,137 $46   9 $528 $59   38%   $22 

 Souvenirs  2 $108 $54   0 $0    0%    

          Number of  

          Out-of-town Visitors 

            24 

Arts and Science 
Center for 

Southeast Arkansas
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Table 43 combines the data from the first and 
second tables and shows the total expenditures of 
out-of-town visitors. This was derived by multiplying 
the average expected expenditures per group by the 
number of estimated out-of-town groups. The total 
expenditures across the various goods and services 
are then summed to arrive at the annual total 
expenditures of $126,375 by out-of-town visitors.

Table 43:

Average Expected Expenditures of Out-of-town

Visitors - Arts and Science Center for 

Southeast Arkansas

  Weighted Expenditures 

  Average Out-of-town 

 Total Per Group Groups* 

 Food and Beverages $500 $20.83 $46,702 

 Retail Shopping $115 $4.79 $10,741 

 Hotel/Motel $100 $4.17 $9,340 

 Fuel $110 $4.58 $10,274 

 Museum $528 $22 $49,317 

  Other  $0 $0.00  

  Parking $0 $0.00  

  Admission $528 $22.00  

  Souvenirs $0 $0.00  

 Total      $126,375 

*2,242 Groups

Total Economic Impact of Expenditures

Table 44 converts the expenditures of out-
of-town visitors to an estimate of their direct 
expenditures.  Again, direct expenditures are the 
portion of the spending for purchasing goods and 
services produced from local resources. They are 
estimates of the amount of visitors’ expenditures that 
remain in the local economy. They form bases for 
local interindustry expenditures that are necessary 
to support museum and tourist activities. In this 
case, it is estimated that 89% of out-of-town visitor 
expenditures are captured by the local economy.

Table 44:

Visitor and Direct Expenditures - Arts and 

Science Center for Southeast Arkansas

 Visitor Expenditures Total 

 Food and Beverages $46,702 

 Retail Shopping $10,741 

 Hotel/Motel $9,340 

 Fuel $10,274 

 Museum $49,317 

 Total $126,375 

 Direct Expenditures Total 

 Petroleum Products $98 

 Wholesale Trade $1,917 

 Retail Stores  $5,065 

 Transportation $153 

 Museums $20,848 

 Hotels and Motels $9,340 

 Food Services and Drinking Places $46,491 

 State and Local Government $28,469 

 Federal Government Enterprises $215 

 Total  $112,596 

 Capture Rate  89.10% 



ARKANSAS DISCOVERY NETWORK - 65 - UALR INSTITUTE FOR ECONOMIC ADVANCEMENT

Direct expenditures are the bases for estimates 
of the indirect and induced expenditures.  Table 
45 presents the results from the economic 
impact analysis based on the estimated direct 
expenditures. The approximately $113 thousand 
in direct expenditures supports $149 thousand in 
the county’s economic output. Direct expenditures 
associated with the museum add $14 thousand to 
the economy indirectly and $22 thousand in induced 
expenditures.  Of the total value added, labor income 
makes up $45 thousand directly and $65 thousand 
in total. Visitors’ direct expenditures generate $32 
thousand in employee compensation for workers 
in Jefferson County, and overall, there are $43 
thousand in employee compensation created by the 
economic activities associated with the museum. 
The indirect business taxes are basically the excise 
and sales taxes paid by individuals associated with 
the transactions supported by the total economic 
output and amount to $7 thousand. Out-of-town 
visitor expenditures at the museum support 1.5 
full-time jobs directly and 0.3 jobs associated with 
indirect and induced expenditures.  Thus, the 
presence of the museum in Jefferson County adds 
1.8 full-time jobs to the Jefferson County economy.

Table 45:

Economic Impacts - Arts and Science Center for Southeast Arkansas

 Economic Impacts  Direct  Indirect Induced  Total 

 Output $112,594 $13,969 $22,264 $148,827 

 Total Value Added  $45,073 $7,746 $13,135 $65,954 

 Labor Income $32,005 $4,406 $6,815 $43,226 

  Employee Compensation $21,748 $3,865 $6,158 $31,771 

  Proprietors’ Income $10,257 $541 $658 $11,456 

  Indirect Business Taxes  $4,969 $721 $1,512 $7,202 

 Employment  1.5 0.1 0.2 1.8  
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Arkansas Museum of 

Natural Resources

Admissions

Arkansas Museum of Natural Resources is 
located in Smackover, Union County. The input-
output model developed to estimate its economic 
impacts used Union County as its study area. Based 
upon annual admissions data and the survey find-
ings concerning group size and numbers of out-of-
town visitors, Table 46 shows annual admissions and 
the number of groups visiting Arkansas Museum 
of Natural Resources. According to IEA estimates, 
there were 2,468 out-of-town group visits in 2009.

Table 46:

Admissions and Number of Groups -

Arkansas Museum of Natural Resources

  Total 

 Total Admissions Year 22,094 

 Average Group Size  3.85 

 Number of Groups  5,739 

 Percent of Visitors from Out-of-town  43% 

 Number of Groups from Out-of-town  2,468 

Expected Expenditures

Table 47 shows the expected expenditures by 
both in-town and out-of-town visitors by the type 
of expenditures. The totals are derived by sum-
ming the individual responses from the surveys. 
The averages are then computed for both in-town 
and out-of-town visitors by dividing the totals 
by the number of responses. The grand totals 
are then calculated from the individual totals.

Table 47:

Expected Expenditures of the In-town and Out-of-town Visitors - Arkansas Museum of Natural Resources

   In-town Visitors  Out-of-town Visitors    Expenditures 

   Number of    Number of      Weighted 

   Respondents Total Average  Respondents Total Average  Weight  Average 

Food and Beverages  8 $199 $25   12 $1,115 $93   92%   $85.77 

 Retail Shopping  1 $70 $70   4 $325 $81   31%   $25.00 

 Hotel/Motel  0 $0    4 $1,267 $317   31%   $97.46 

 Fuel  1 $15 $15   11 $995 $90   85%   $76.54 

 Other  0 $0    0 $0    0%    

 Parking  0 $0    0 $0    0%    

 Admission  0 $0    1 $50 $50   8%   $3.85 

 Souvenirs  8 $99 $12   6 $255 $43   46%   $19.62 

          Number of  

          Out-of-town Visitors 

            13 

Arkansas
Museum of 

Natural Resources
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Table 48 combines the data from the first and 
second tables and shows the total expenditures of 
out-of-town visitors. This was derived by multiplying 
the weighted average expenditures per group by the 
number of estimated out-of-town groups. The total 
expenditures across the various goods and ser-
vices are then summed to arrive at the annual total 
expenditures of $760,603 by out-of-town visitors.

Table 48:

Average Expected Expenditures of Out-of-town

Visitors - Arkansas Museum of Natural 

Resources

  Weighted Expenditures 

  Average Out-of-town 

 Total Per Group Groups* 

 Food and Beverages $1,115 $85.77  $211,648 

 Retail Shopping $325 $25.00  $61,691 

 Hotel/Motel $1,267 $97.46  $240,500 

 Fuel $995 $76.54  $188,869 

 Museum $305 $23.46  $57,895 

  Other  $0 $0.00  

  Parking $0 $0.00   

  Admission $50 $3.85   

  Souvenirs $255 $19.62   

 Total    $760,603 

* 2,468 Groups

Total Economic Impact of Expenditures

Table 49 converts the expenditures of out-of-
town visitors to an estimate of their direct expen-
ditures.  Again, direct expenditures are the portion 
of the spending for purchasing goods and services 
produced from local resources. They are estimates 
of the amount of visitors’ expenditures that re-
main in the local economy. They form bases for 
local interindustry expenditures that are necessary 
to support museum and tourist activities. In this 
case, it is estimated that 94% of out-of-town visitor 
expenditures are captured by the local economy.

Table 49:

Visitor and Direct Expenditures - Arkansas 

Museum of Natural Resources

 Visitor Expenditures Total 

 Food and Beverages $211,648 

 Retail Shopping $61,691 

 Hotel/Motel $240,500 

 Fuel $188,869 

 Museum $57,895 

 Total $760,603 

 Direct Expenditures Total 

 Petroleum Products $70,111 

 Wholesale Trade $70,544 

 Retail Stores $58,214 

 Transportation $4,698 

 Museums $57,895 

 Hotels and Motels $240,500 

 Food Services and Drinking Places $211,648 

 State and Local Government $0 

 Federal Government Enterprises $8 

 Inventory Additions/Deletions $2,133 

 Total  $715,751 

 Capture Rate  94.10% 
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Direct expenditures are the bases for estimates 
of the indirect and induced expenditures.  Table 
50 presents the results from the economic 
impact analysis based on the estimated direct 
expenditures. The approximate $716 thousand in 
direct expenditures supports $991 thousand in the 
county’s economic output. Direct expenditures 
associated with the museum add $125 thousand to 
the economy directly and $151 thousand in induced 
expenditure.  Of the total value added, labor income 
makes up $223 thousand directly and $305 thousand 
in total. Visitors’ direct expenditures generate $176 
thousand in employee compensation for workers in 
Union County, and overall, there are $246 thousand 
in employee compensation created by the economic 
activities associated with the museum. The indirect 
business taxes are the excise and sales taxes paid 
by individuals associated with the transactions 
supported by the total economic output and 
amount to approximately $67 thousand.  Out-of-
town visitor expenditures at the museum support 
10.7 full-time jobs directly and 2.4 jobs associated 
with indirect and induced expenditures. Thus, the 
presence of the museum in Union County adds 
13.1 full-time jobs to the Union County economy.

Table 50:

Economic Impacts - Arkansas Museum of Natural Resources

 Economic Impacts  Direct  Indirect Induced  Total 

 Output $715,754 $124,591 $151,106 $991,451 

 Total Value Added  $361,486 $62,347 $86,935 $510,768 

 Labor Income $223,169 $37,275 $45,235 $305,679 

  Employee Compensation $176,171 $30,764 $39,481 $246,416 

  Proprietors’ Income $46,998 $6,512 $5,754 $59,264 

  Indirect Business Taxes  $51,148 $5,534 $9,956 $66,638 

 Employment  10.7 0.9 1.5 13.1  
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Detail Analysis of 2009 Survey 

Results - All Museums

First-time vs. Returning Visitors

 Age Group

Table 51 and Figure 1 show a comparison 
between first-time and returning visitors 
by age group for all museums in Arkansas 
Discovery Network. As shown in both the 
Table and the corresponding Figure, most 
first-time (48.34%) and returning (42.73%) 
visitors fall in the age group 25 to 44 years.

Table 51:

Visitor Type by Age Group - All Museums

  First-time Returning 

 Age Group Visitor Visitor 

 18-24 5.90% 7.83% 

 25-44 48.34% 42.73% 

 45-64 32.84% 35.79% 

 65+ 12.92% 13.65% 

Figure 1:

Visitor Type by Age Group - All Museums
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 Race/National Origin

Table 52 and Figure 2 show a comparison 
between first-time and returning visitors by race/
national origin for all museums in Arkansas 
Discovery Network. Both the Table and the 
corresponding Figure show that the greatest 
majority of both first-time (77.49%) and returning 
(83.86%) visitors were White/Caucasian.

Table 52:

Visitor Type by Race/National Origin - All Museums

  First-time Returning 

 Race/National Origin Visitor Visitor 

 White/Caucasian 77.49% 83.86% 

 Black/African-American 15.13% 10.31% 

 Indian/Native American 1.85% 1.79% 

 Hispanic/Latin American 2.21% 0.45% 

 Eskimo/Aleutian 0.00% 0.00% 

 Asian/Pacific Islander 1.85% 1.35% 

 Other 1.48% 2.24% 

Figure 2:

Visitor Type by Race/National Origin - All Museums

 Education Level

Table 53 and Figure 3 show a comparison 
between first-time and returning visitors by 
education level (highest attainment) for all 
museums in Arkansas Discovery Network. Both 
the Table and the corresponding Figure indicate 
that most both first-time (29.74%) and returning 
(31.22%) visitors have a Bachelor’s Degree.

Table 53:

Visitor Type by Education Level - All Museums

 Education Level First-time Returning 

 (highest attainment) Visitor Visitor 

 Less than 12th grade 2.60% 1.81% 

 High School Graduate 12.27% 9.73% 

 Some College or Vo-Tech 23.42% 21.49% 

 Associate’s Degree 10.41% 10.18% 

 Bachelor’s Degree 29.74% 31.22% 

 Master’s Degree 17.10% 21.04% 

 Doctorate Degree 4.46% 4.52% 

Figure 3:

Visitor Type by Education Level - All Museums
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 Total Family Income

Table 54 and Figure 4 show a comparison 
between first-time and returning visitors by total 
family income (before taxes) for all museums in 
Arkansas Discovery Network. Both the Table and 
the corresponding Figure show that most both 
first-time (38.08%) and returning (34.13%) visitors 
fall in the income group $40,001 to $80,000.

Table 54:

Visitor Type by Total Family Income - All Museums

 Total Family Income First-time Returning 

 (before taxes) Visitor Visitor 

 $20,000 or less 7.53% 6.35% 

 $20,001 to $40,000 22.18% 22.49% 

 $40,001 to $80,000 38.08% 34.13% 

 $80,001 to $100,000 17.57% 17.72% 

 Greater than $100,000 14.64% 19.31% 

Figure 4:

Visitor Type by Total Family Income - All Museums
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Who Is Visiting?

 Age Group

Table 55 and Figure 5 show who was visiting the museums in Arkansas Discovery Network broken down by 
age group. The corresponding categories are alone, family, friends, and other.  While visitors in the age group 
45 to 64 tend to visit alone (45.24%), visitors in the age group 25 to 44 prefer to visit with their family (47.44%), 
friends (35.63%), or other (41.67%).

Table 55:

Who is Visiting by Age Group - All Museums

 Age Group Alone Family Friends Other Total 

 18-24 9.52% 4.27% 21.84% 25.00% 7.02% 

 25-44 33.33% 47.44% 35.63% 41.67% 45.12% 

 45-64 45.24% 34.98% 27.59% 16.67% 34.39% 

 65+ 11.90% 13.31% 14.94% 16.67% 13.48% 

Figure 5:

Who is Visiting by Age Group - All Museums
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 Race/National Origin

Table 56 and Figure 6 show who was visiting the museums in Arkansas Discovery Network broken down 
by race/national origin. The corresponding categories are alone, family, friends, and other. Since the great 
majority of visitors were White/Caucasian, the percentages of visitors who are White/Caucasian and were visiting 
alone (71.43%), with family (81.51%), with friends (86.21%), or other (71.43%) are also considerably higher.

Table 56:

Who is Visiting by Race/National Origin - All Museums

 Race/National Origin Alone Family Friends Other Total 

 White/Caucasian 71.43% 81.51% 86.21% 71.43% 81.29% 

 Black/African-American 21.43% 11.82% 8.05% 21.43% 12.10% 

 Indian/Native American 0.00% 2.40% 1.15% 0.00% 2.06% 

 Hispanic/Latin American 4.76% 0.86% 1.15% 0.00% 1.10% 

 Eskimo/Aleutian 0.00% 0.00% 0.00% 0.00% 0.00% 

 Asian/Pacific Islander 0.00% 1.71% 1.15% 0.00% 1.51% 

 Other 2.38% 1.71% 2.30% 7.14% 1.93% 

Figure 6:

Who is Visiting by Race/National Origin - All Museums
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 Education Level

Table 57 and Figure 7 show who was visiting the museums in Arkansas Discovery Network broken down by 
education level (highest attainment). The corresponding categories are alone, family, friends, and other. Most 
of the visitors who were visiting alone (33.33%) have some college degree. Visitors who came with family (31.78%) 
or friends (26.44%) mostly have a Bachelor’s Degree, while 30.77% who indicated they visited with “Other” have a 
Master’s Degree.

Table 57:

Who is Visiting by Education Level - All Museums

 Education Level (highest attainment)  Alone Family Friends Other Total 

 Less than 12th grade 2.38% 1.55% 4.60% 7.69% 2.08% 

 High School Graduate 4.76% 10.54% 14.94% 7.69% 10.68% 

 Some College or Vo-Tech 33.33% 21.42% 24.14% 7.69% 22.19% 

 Associate’s Degree 4.76% 9.84% 16.09% 15.38% 10.40% 

 Bachelor’s Degree 26.19% 31.78% 26.44% 15.38% 30.51% 

 Master’s Degree 21.43% 20.38% 12.64% 30.77% 19.69% 

 Doctorate Degree 7.14% 4.49% 1.15% 15.38% 4.44% 

Figure 7:

Who is Visiting by Education Level - All Museums
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 Total Family Income

Table 58 and Figure 8 show who was visiting the museums in Arkansas Discovery Network broken down by 
total family income (before taxes). The corresponding categories are alone, family, friends, and other.  While 
visitors in all categories fall in the income group $40,001 to $80,000, visitors who indicated they visited with their 
friends (34.21%) tend to fall in the income group $20,001 to $40,000.

Table 58:

Who is Visiting by Total Family income - All Museums

 Total Family Income (before taxes) Alone Family Friends Other Total 

 $20,000 or less 10.26% 6.02% 9.21% 8.33% 6.72% 

 $20,001 to $40,000 33.33% 19.28% 34.21% 16.67% 21.92% 

 $40,001 to $80,000 35.90% 36.75% 31.58% 33.33% 36.00% 

 $80,001 to $100,000 7.69% 19.68% 10.53% 16.67% 17.76% 

 Greater than $100,000 12.82% 18.27% 14.47% 25.00% 17.60% 

Figure 8:

Who is Visiting by Total Family income - All Museums
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Museum Evaluation

 Age Group

Tables 59 and 60 as well as the Figure 9, show the museum ratings as broken down by age group as well as 
by first-time and returning visitors. As indicated by both Tables and the corresponding Figure, visitors across 
all age groups, both first-time and returning, rated their experience at the particular museum “excellent.”

Table 59:

Museum Rating by Age Group and Visitor Type - All Museums

 Age Group Rating Number of First-time Visitors Number of Returning Visitors Grand Total 

 18-24 Excellent 9 15 24 

  Good 6 16 22 

  Fair 0 3 3 

  Total 15 34 49 

 25-44 Excellent 88 138 226 

  Good 40 51 91 

  Poor 1 0 1 

  Total 129 189 318 

 45-64 Excellent 66 125 191 

  Good 20 26 46 

  Fair 1 0 1 

  Total 87 151 238 

 65+ Excellent 26 52 78 

  Good 8 7 15 

  Total 34 59 93 

 Grand Total  265 433 698 

Table 60:

Museum Rating by Age Group and Visitor Type (% of Visitors) - All Museums

 Age Group Rating Percent of First-time Visitors Percent of Returning Visitors Grand Total 

 18-24 Excellent 18.37% 30.61% 48.98% 

  Good 12.24% 32.65% 44.90% 

  Fair 0.00% 6.12% 6.12% 

  Total 30.61% 69.39% 100.00% 

 25-44 Excellent 27.67% 43.40% 71.07% 

  Good 12.58% 16.04% 28.62% 

  Poor 0.31% 0.00% 0.31% 

  Total 40.57% 59.43% 100.00% 

 45-64 Excellent 27.73% 52.52% 80.25% 

  Good 8.40% 10.92% 19.33% 

  Fair 0.42% 0.00% 0.42% 

  Total 36.55% 63.45% 100.00% 

 65+ Excellent 27.96% 55.91% 83.87% 

  Good 8.60% 7.53% 16.13% 

  Total 36.56% 63.44% 100.00% 

 Grand Total  37.97% 62.03% 100.00% 
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Figure 9:

Museum Rating by Age Group and Visitor Type - All Museums
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 Race/National Origin

Tables 61 and 62 as well as Figure 10, show the museum ratings as broken down by race/national origin as 
well as by first-time and returning visitors. As indicated by both Tables and the corresponding Figure, visitors 
across all races, both first-time and returning, rated their experience at the particular museum “excellent.”

Table 61:

Museum Rating by Race/National Origin and Visitor Type - All Museums

 Race/National Origin Rating Number of First-time Visitors Number of Returning Visitors Grand Total 

 White/Caucasian Excellent 151 276 427 

  Good 51 84 135 

  Fair 1 1 2 

  Poor 1 0 1 

  Total 204 361 565 

 Black/African-American Excellent 24 34 58 

  Good 17 11 28 

  Fair 0 1 1 

  Total 41 46 87 

 Indian/Native American Excellent 4 7 11 

  Good 1 1 2 

  Total 5 8 13 

 Hispanic/Latin American Excellent 4 1 5 

  Good 2 1 3 

  Total 6 2 8 

 Eskimo/Aleutian - - - - 

  Total - - - 

 Asian/Pacific Islander Excellent 2 3 5 

  Good 3 2 5 

  Fair 0 1 1 

  Total 5 6 11 

 Other Excellent 4 7 11 

  Good 0 3 3 

  Total 4 10 14 

 Grand Total  265 433 698 
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Table 62:

Museum Rating by Race/National Origin and Visitor Type (% of Visitors) - All Museums

 Race/National Origin Rating Percent of First-time Visitors Percent of Returning Visitors Grand Total 

 White/Caucasian Excellent 26.73% 48.85% 75.58% 

  Good 9.03% 14.87% 23.89% 

  Fair 0.18% 0.18% 0.35% 

  Poor 0.18% 0.00% 0.18% 

  Total 36.11% 63.89% 100.00% 

 Black/African-American Excellent 27.59% 39.08% 66.67% 

  Good 19.54% 12.64% 32.18% 

  Fair 0.00% 1.15% 1.15% 

  Total 47.13% 52.87% 100.00% 

 Indian/Native American Excellent 30.77% 53.85% 84.62% 

  Good 7.69% 7.69% 15.38% 

  Total 38.46% 61.54% 100.00% 

 Hispanic/Latin American Excellent 50.00% 12.50% 62.50% 

  Good 25.00% 12.50% 37.50% 

  Total 75.00% 25.00% 100.00% 

 Eskimo/Aleutian - - - - 

  Total - - - 

 Asian/Pacific Islander Excellent 18.18% 27.27% 45.45% 

  Good 27.27% 18.18% 45.45% 

  Fair 0.00% 9.09% 9.09% 

  Total 45.45% 54.55% 100.00% 

 Other Excellent 28.57% 50.00% 78.57% 

  Good 0.00% 21.43% 21.43% 

  Total 28.57% 71.43% 100.00% 

 Grand Total  37.97% 62.03% 100.00% 
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Figure 10:

Museum Rating by Race/National Origin and Visitor Type - All Museums
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 Education Level

Tables 63 and 64 as well as Figure 11, show the museum ratings as broken down by education level (highest 
attainment) as well as by first-time and returning visitors. As indicated by both Tables and the corresponding 
Figure, the great majority of visitors across all levels of education, for both first-time and returning visitors, rated 
their experience at the particular museum “excellent.”

Table 63:

Museum Rating by Education Level and Visitor Type - All Museums

 Education Level  Percent of Percent of  

 (highest attainment) Rating First-time Visitors Returning Visitors Grand Total 

 Less than 12th grade Excellent 3 5 8 

  Good 4 2 6 

  Fair 0 1 1 

  Total 7 8 15 

 High School Graduate Excellent 18 27 45 

  Good 14 14 28 

  Total 32 41 73 

 Some College or Vo-Tech Excellent 45 62 107 

  Good 17 29 46 

  Fair 1 0 1 

  Total 63 91 154 

 Associate’s Degree Excellent 23 40 63 

  Good 5 4 9 

  Total 28 44 72 

 Bachelor’s Degree Excellent 60 110 170 

  Good 16 25 41 

  Fair 0 1 1 

  Total 76 136 212 

 Master’s Degree Excellent 35 68 103 

  Good 9 21 30 

  Fair 0 1 1 

  Poor 1 0 1 

  Total 45 90 135 

 Doctorate Degree Excellent 4 14 18 

  Good 8 6 14 

  Total 12 20 32 

 Grand Total  263 430 693 
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Table 64:

Museum Rating by Education Level and Visitor Type (% of Visitors) - All Museums

 Education Level  Number of Number of  

 (highest attainment) Rating First-time Visitors Returning Visitors Grand Total 

 Less than 12th grade Excellent 20.00% 33.33% 53.33% 

  Good 26.67% 13.33% 40.00% 

  Fair 0.00% 6.67% 6.67% 

  Total 46.67% 53.33% 100.00% 

 High School Graduate Excellent 24.66% 36.99% 61.64% 

  Good 19.18% 19.18% 38.36% 

  Total 43.84% 56.16% 100.00% 

 Some College or Vo-Tech Excellent 29.22% 40.26% 69.48% 

  Good 11.04% 18.83% 29.87% 

  Fair 0.65% 0.00% 0.65% 

  Total 40.91% 59.09% 100.00% 

 Associate’s Degree Excellent 31.94% 55.56% 87.50% 

  Good 6.94% 5.56% 12.50% 

  Total 38.89% 61.11% 100.00% 

 Bachelor’s Degree Excellent 28.30% 51.89% 80.19% 

  Good 7.55% 11.79% 19.34% 

  Fair 0.00% 0.47% 0.47% 

  Total 35.85% 64.15% 100.00% 

 Master’s Degree Excellent 25.93% 50.37% 76.30% 

  Good 6.67% 15.56% 22.22% 

  Fair 0.00% 0.74% 0.74% 

  Poor 0.74% 0.00% 0.74% 

  Total 33.33% 66.67% 100.00% 

 Doctorate Degree Excellent 12.50% 43.75% 56.25% 

  Good 25.00% 18.75% 43.75% 

  Total 37.50% 62.50% 100.00% 

 Grand Total  37.95% 62.05% 100.00% 
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Figure 11:

Museum Rating by Education Level (highest attainment) and Visitor Type (% of Visitors) - All Museums
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 Total Family Income

Tables 65 and 66, and Figure 12, show the museum ratings as broken down by total family income (before 
taxes) as well as by first-time and returning visitors. As indicated by both Tables and the corresponding Figure, 
the great majority of visitors across all income groups, for both first-time and returning visitors, rated their 
experience at the particular museum “excellent.”

Table 65:

Museum Rating by Total Family Income and Visitor Type - All Museums

 Total Family Income  Number of Number of  

 (before taxes) Rating First-time Visitors Returning Visitors Grand Total 

 $20,000 or less Excellent 10 15 25 

  Good 8 9 17 

  Total 18 24 42 

 $20,001 to $40,000 Excellent 39 65 104 

  Good 13 18 31 

  Fair 0 2 2 

  Total 52 85 137 

 $40,001 to $80,000 Excellent 70 97 167 

  Good 19 26 45 

  Fair 0 1 1 

  Poor 1 0 1 

  Total 90 124 214 

 $80,001 to $100,000 Excellent 30 53 83 

  Good 11 14 25 

  Total 41 67 108 

 Greater than $100,000 Excellent 18 53 71 

  Good 15 17 32 

  Total 33 70 103 

 Grand Total  234 370 604 
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Table 66:

Museum Rating by Total Family Income and Visitor Type (% of Visitors) - All Museums

 Total Family Income  Percent of Percent of  

 (before taxes) Rating First-time Visitors Returning Visitors Grand Total 

 $20,000 or less Excellent 23.81% 35.71% 59.52% 

  Good 19.05% 21.43% 40.48% 

  Total 2.86% 57.14% 100.00% 

 $20,001 to $40,000 Excellent 28.47% 47.45% 75.91% 

  Good 9.49% 13.14% 22.63% 

  Fair 0.00% 1.46% 1.46% 

  Total 37.96% 62.04% 100.00% 

 $40,001 to $80,000 Excellent 32.71% 45.33% 78.04% 

  Good 8.88% 12.15% 21.03% 

  Fair 0.00% 0.47% 0.47% 

  Poor 0.47% 0.00% 0.47% 

  Total 42.06% 57.94% 100.00% 

 $80,001 to $100,000 Excellent 27.78% 49.07% 76.85% 

  Good 10.19% 12.96% 23.15% 

  Total 37.96% 62.04% 100.00% 

 Greater than $100,000 Excellent 17.48% 51.46% 68.93% 

  Good 14.56% 16.50% 31.07% 

  Total 32.04% 67.96% 100.00% 

 Grand Total  38.74% 61.26% 100.00% 
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Figure 12:

Museum Rating by Total Family Income (before taxes) and Visitor Type - All Museums
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Arkansas Discovery Network Museums in Detail

Gender

 Age Group

Tables 67 and 68, and Figures 13, 14, and 15, show the six museums of Arkansas Discovery Network as broken 
down by gender and by age group. As indicated by both the Tables and the Figures, the predominant age group 
among all museums within the network is 25 to 44 years. While considerably more males are visiting the Mid-America 
Science Museum in Hot Springs (44.50%), all the other museums within the network are primarily visited by females.

Table 67:

Gender by Age Group - Arkansas Discovery Network Museums

 Age Group Hot Springs Jonesboro Little Rock Pine Bluff  Smackover Texarkana Total 

 Male        

  18-24 5 0 2 9 1 0 17 

  25-44 38 9 22 15 3 2 89 

  45-64 32 10 8 10 3 0 63 

  65+ 14 4 5 8 0 0 31 

  Total Male 89 23 37 42 7 2 200 

 Female        

  18-24 6 5 5 11 2 0 29 

  25-44 52 26 87 38 6 2 211 

  45-64 54 24 28 49 9 2 166 

  65+ 10 7 15 25 1 0 58 

  Total Female 122 62 135 123 18 4 464 

 Grand Total 211 85 172 165 25 6 664 

Table 68:

Gender by Age Group (% of Visitors) - Arkansas Discovery Network Museums

 Age Group Hot Springs Jonesboro Little Rock Pine Bluff  Smackover Texarkana Total 

 Male         

  18-24 2.50% 0.00% 1.00% 4.50% 0.50% 0.00% 8.50% 

  25-44 19.00% 4.50% 11.00% 7.50% 1.50% 1.00% 44.50% 

  45-64 16.00% 5.00% 4.00% 5.00% 1.50% 0.00% 31.50% 

  65+ 7.00% 2.00% 2.50% 4.00% 0.00% 0.00% 15.50% 

  Total Male 44.50% 11.50% 18.50% 21.00% 3.50% 1.00% 100.00% 

 Female        

  18-24 1.29% 1.08% 1.08% 2.37% 0.43% 0.00% 6.25% 

  25-44 11.21% 5.60% 18.75% 8.19% 1.29% 0.43% 45.47% 

  45-64 11.64% 5.17% 6.03% 10.56% 1.94% 0.43% 35.78% 

  65+ 2.16% 1.51% 3.23% 5.39% 0.22% 0.00% 12.50% 

  Total Female 26.29% 13.36% 29.09% 26.51% 3.88% 0.86% 100.00% 

 Grand Total 31.78% 12.80% 25.90% 24.85% 3.77% 0.90% 100.00% 
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Figure 13:

Gender by Age Group, Male - Arkansas Discovery Network Museums

Figure 14:

Gender by Age Group, Female - Arkansas Discovery Network Museums
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Figure 15:

Gender by Age Group, All Age Groups - Arkansas Discovery Network Museums
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 Race/National Origin

Tables 69 and 70, and Figures 16, 17, and 18, show the six museums of Arkansas Discovery Network as broken down 
by gender and by race/national origin. As indicated by both the Tables and the Figures, the predominant race/ethnicity 
among all museums within the network is White/Caucasian. While more males are visiting the Mid-America Science 
Museum in Hot Springs (36.00%), the other museums within the network are primarily visited by females.

Table 69:

Gender by Race/National Origin  - Arkansas Discovery Network Museums

 Race/National Origin Hot Springs Jonesboro Little Rock Pine Bluff  Smackover Texarkana Total 

 Male        

  White/Caucasian 72 21 33 31 7 2 166 

  Black/African-American 11 2 4 7 0 0 24 

  Indian/Native American 3 0 0 0 0 0 3 

  Hispanic/Latin American 0 0 0 1 0 0 1 

  Asian/Pacific Islander 2 1 0 0 0 0 3 

  Other 1 0 0 2 0 0 3 

  Total Male 89 24 37 41 7 2 200 

 Female          

  White/Caucasian 103 51 110 92 17 3 376 

  Black/African-American 10 6 14 27 0 1 58 

  Indian/Native American 2 1 4 1 0 0 8 

  Hispanic/Latin American 2 1 2 0 0 0 5 

  Asian/Pacific Islander 1 0 3 3 0 0 7 

  Other 4 3 0 1 1 0 9 

  Total Female 122 62 133 124 18 4 463 

 Grand Total 211 86 170 165 25 6 663 

Table 70:

Gender by Race/National Origin (% of Visitors) - Arkansas Discovery Network Museums

 Race/National Origin Hot Springs Jonesboro Little Rock Pine Bluff  Smackover Texarkana Total 

 Male        

  White/Caucasian 36.00% 10.50% 16.50% 15.50% 3.50% 1.00% 83.00% 

  Black/African-American 5.50% 1.00% 2.00% 3.50% 0.00% 0.00% 12.00% 

  Indian/Native American 1.50% 0.00% 0.00% 0.00% 0.00% 0.00% 1.50% 

  Hispanic/Latin American 0.00% 0.00% 0.00% 0.50% 0.00% 0.00% 0.50% 

  Asian/Pacific Islander 1.00% 0.50% 0.00% 0.00% 0.00% 0.00% 1.50% 

  Other 0.50% 0.00% 0.00% 1.00% 0.00% 0.00% 1.50% 

  Total Male 44.50% 12.00% 18.50% 20.50% 3.50% 1.00% 100.00% 

 Female         

  White/Caucasian 22.25% 11.02% 23.76% 19.87% 3.67% 0.65% 81.21% 

  Black/African-American 2.16% 1.30% 3.02% 5.83% 0.00% 0.22% 12.53% 

  Indian/Native American 0.43% 0.22% 0.86% 0.22% 0.00% 0.00% 1.73% 

  Hispanic/Latin American 0.43% 0.22% 0.43% 0.00% 0.00% 0.00% 1.08% 

  Asian/Pacific Islander 0.22% 0.00% 0.65% 0.65% 0.00% 0.00% 1.51% 

  Other 0.86% 0.65% 0.00% 0.22% 0.22% 0.00% 1.94% 

  Total Female 26.35% 13.39% 28.73% 26.78% 3.89% 0.86% 100.00% 

 Grand Total 31.83% 12.97% 25.64% 24.89% 3.77% 0.90% 100.00% 
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Figure 16:

Gender by Race/National Origin, Male  - Arkansas Discovery Network Museums

Figure 17:

Gender by Race/National Origin, Female  - Arkansas Discovery Network Museums
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Figure 18:

Gender by Race/National Origin, All Races  - Arkansas Discovery Network Museums
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 Education Level

Tables 71 and 72, and Figures 19, 20, and 21, show the six museums of Arkansas Discovery Network as broken 
down by gender and by education level. Both the Tables and the Figures show that most visitors have at least 
some college education. While considerably more males are visiting the Mid-America Science Museum in Hot 
Springs (44.44%), the other museums within the network are primarily visited by females.

Table 71:

Gender by Education Level - Arkansas Discovery Network Museums

 Education Level Hot Springs Jonesboro Little Rock Pine Bluff Smackover Texarkana Total 

 Male        

  Less than 12th Grade 3 0 0 3 0 0 6 

  High School Graduate 3 2 5 4 1 0 15 

  Some College or Vo-Tech 22 3 8 8 1 1 43 

  Associate’s Degree 17 3 4 4 0 0 28 

  Bachelor’s Degree 27 6 13 11 1 1 59 

  Master’s Degree 14 7 6 9 4 0 40 

  Doctorate Degree 2 3 1 1 0 0 7 

  Total Male 88 24 37 40 7 2 198 

 Female        

  Less than 12th Grade 4 0 1 4 0 0 9 

  High School Graduate 20 7 10 15 4 0 56 

  Some College or Vo-Tech 29 19 25 19 3 1 96 

  Associate’s Degree 20 4 8 6 2 0 40 

  Bachelor’s Degree 25 16 50 48 6 1 146 

  Master’s Degree 21 15 27 25 2 0 90 

  Doctorate Degree 2 1 13 4 1 2 23 

  Total Female 121 62 134 121 18 4 460 

 Grand Total 209 86 171 161 25 6 658 



ARKANSAS DISCOVERY NETWORK - 96 - UALR INSTITUTE FOR ECONOMIC ADVANCEMENT

Table 72:

Gender by Education Level (% 0f Visitors)  - Arkansas Discovery Network Museums

 Education Level Hot Springs Jonesboro Little Rock Pine Bluff Smackover Texarkana Total 

 Male        

  Less than 12th Grade 1.52% 0.00% 0.00% 1.52% 0.00% 0.00% 3.03% 

  High School Graduate 1.52% 1.01% 2.53% 2.02% 0.51% 0.00% 7.58% 

  Some College or Vo-Tech 11.11% 1.52% 4.04% 4.04% 0.51% 0.51% 21.72% 

  Associate’s Degree 8.59% 1.52% 2.02% 2.02% 0.00% 0.00% 14.14% 

  Bachelor’s Degree 13.64% 3.03% 6.57% 5.56% 0.51% 0.51% 29.80% 

  Master’s Degree 7.07% 3.54% 3.03% 4.55% 2.02% 0.00% 20.20% 

  Doctorate Degree 1.01% 1.52% 0.51% 0.51% 0.00% 0.00% 3.54% 

  Total Male 44.44% 12.12% 18.69% 20.20% 3.54% 1.01% 100.00% 

 Female        

  Less than 12th Grade 0.87% 0.00% 0.22% 0.87% 0.00% 0.00% 1.96% 

  High School Graduate 4.35% 1.52% 2.17% 3.26% 0.87% 0.00% 12.17% 

  Some College or Vo-Tech 6.30% 4.13% 5.43% 4.13% 0.65% 0.22% 20.87% 

  Associate’s Degree 4.35% 0.87% 1.74% 1.30% 0.43% 0.00% 8.70% 

  Bachelor’s Degree 5.43% 3.48% 10.87% 10.43% 1.30% 0.22% 31.74% 

  Master’s Degree 4.57% 3.26% 5.87% 5.43% 0.43% 0.00% 19.57% 

  Doctorate Degree 0.43% 0.22% 2.83% 0.87% 0.22% 0.43% 5.00% 

  Total Female 26.30% 13.48% 29.13% 26.30% 3.91% 0.87% 100.00% 

  Total 31.76% 13.07% 25.99% 24.47% 3.80% 0.91% 100.00% 
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Figure 19:

Gender by Education Level, Male  - Arkansas Discovery Network Museums

Figure 20:

Gender by Education Level, Female  - Arkansas Discovery Network Museums
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Figure 21:

Gender by Education Level, All Education Levels - Arkansas Discovery Network Museums

0.00%

5.00%

10.00%

15.00%

20.00%

25.00%

30.00%

35.00%

40.00%

45.00%

50.00%

Total Male Total Female

Hot Springs Jonesboro Little Rock Pine Bluff Smackover Texarkana



ARKANSAS DISCOVERY NETWORK - 99 - UALR INSTITUTE FOR ECONOMIC ADVANCEMENT

 Total Family Income by Education Level

Tables 73 and 74, and Figures 22 through 27, show the six museums of Arkansas Discovery Network as broken 
down by family income as well as by education level. Our findings show that family income and education level 
are positively correlated and that most visitors have at least “Some College or Vo-Tech.”

Table 73:

Total Family Income by Education Level - Arkansas Discovery Network Museums

 Education Level (highest attainment) Hot Springs Jonesboro Little Rock Pine Bluff Smackover Texarkana Total 

 $20,000 or Less         

  Less than 12th Grade 1 0 0 5 0 0 6 
  High School Graduate 2 0 1 3 2 0 8 
  Some College or Vo-Tech 4 5 2 3 0 0 14 
  Associate’s Degree 0 0 0 1 0 0 1 
  Bachelor’s Degree 1 2 2 2 0 0 7 
  Master’s Degree 0 0 0 0 0 0 0 
  Doctorate Degree 0 0 0 0 0 0 0 
  Total 8 7 5 14 2 0 36 

 $20,001 to $40,000         

  Less than 12th Grade 4 0 0 1 0 0 5 
  High School Graduate 6 4 5 2 3 0 20 
  Some College or Vo-Tech 24 8 10 3 2 0 47 
  Associate’s Degree 16 3 1 1 1 0 22 
  Bachelor’s Degree 6 5 3 8 0 0 22 
  Master’s Degree 0 6 3 2 1 0 12 
  Doctorate Degree 0 0 0 0 0 0 0 
  Total 56 26 22 17 7 0 128 

 $40,001 to $80,000         

  Less than 12th Grade 1 0 0 0 0 0 1 
  High School Graduate 5 1 3 0 0 0 9 
  Some College or Vo-Tech 13 7 13 3 3 3 42 
  Associate’s Degree 13 5 10 1 1 0 30 
  Bachelor’s Degree 32 6 22 10 5 0 75 
  Master’s Degree 12 7 14 3 4 0 40 
  Doctorate Degree 2 0 4 2 0 0 8 
  Total 78 26 66 19 13 3 205 

 $80,001 to $100,000         

  Less than 12th Grade 0 0 0 0 0 0 0 
  High School Graduate 6 2 0 0 0 0 8 
  Some College or Vo-Tech 7 3 1 4 0 0 15 
  Associate’s Degree 4 1 2 0 0 0 7 
  Bachelor’s Degree 9 8 10 7 1 0 35 
  Master’s Degree 16 7 6 1 1 0 31 
  Doctorate Degree 0 2 1 1 0 1 5 
  Total 42 23 20 13 2 1 101 

 Greater than $100,000         

  Less than 12th Grade 0 0 0 0 0 0 0 
  High School Graduate 1 0 3 0 0 0 4 
  Some College or Vo-Tech 7 0 3 1 0 0 11 
  Associate’s Degree 0 0 0 2 0 0 2 
  Bachelor’s Degree 8 0 21 8 0 0 37 
  Master’s Degree 9 3 5 8 0 0 25 
  Doctorate Degree 2 2 7 1 1 0 13 
  Total 27 5 39 20 1 0 92 

 Grand Total 211 87 152 83 25 4 562 
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Table 74:

Total Family Income by Education Level (% of Visitors) - Arkansas Discovery Network Museums

 Education Level (highest attainment) Hot Springs Jonesboro Little Rock Pine Bluff Smackover Texarkana Total 

 $20,000 or Less         

  Less than 12th Grade 2.78% 0.00% 0.00% 13.89% 0.00% 0.00% 16.67% 
  High School Graduate 5.56% 0.00% 2.78% 8.33% 5.56% 0.00% 22.22% 
  Some College or Vo-Tech 11.11% 13.89% 5.56% 8.33% 0.00% 0.00% 38.89% 
  Associate’s Degree 0.00% 0.00% 0.00% 2.78% 0.00% 0.00% 2.78% 
  Bachelor’s Degree 2.78% 5.56% 5.56% 5.56% 0.00% 0.00% 19.44% 
  Master’s Degree 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 
  Doctorate Degree 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 
  Total 22.22% 19.44% 13.89% 38.89% 5.56% 0.00% 100.00% 

 $20,001 to $40,000         

  Less than 12th Grade 3.13% 0.00% 0.00% 0.78% 0.00% 0.00% 3.91% 
  High School Graduate 4.69% 3.13% 3.91% 1.56% 2.34% 0.00% 15.63% 
  Some College or Vo-Tech 18.75% 6.25% 7.81% 2.34% 1.56% 0.00% 36.72% 
  Associate’s Degree 12.50% 2.34% 0.78% 0.78% 0.78% 0.00% 17.19% 
  Bachelor’s Degree 4.69% 3.91% 2.34% 6.25% 0.00% 0.00% 17.19% 
  Master’s Degree 0.00% 4.69% 2.34% 1.56% 0.78% 0.00% 9.38% 
  Doctorate Degree 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 
  Total 43.75% 20.31% 17.19% 13.28% 5.47% 0.00% 100.00% 

 $40,001 to $80,000         

  Less than 12th Grade 0.49% 0.00% 0.00% 0.00% 0.00% 0.00% 0.49% 
  High School Graduate 2.44% 0.49% 1.46% 0.00% 0.00% 0.00% 4.39% 
  Some College or Vo-Tech 6.34% 3.41% 6.34% 1.46% 1.46% 1.46% 20.49% 
  Associate’s Degree 6.34% 2.44% 4.88% 0.49% 0.49% 0.00% 14.63% 
  Bachelor’s Degree 15.61% 2.93% 10.73% 4.88% 2.44% 0.00% 36.59% 
  Master’s Degree 5.85% 3.41% 6.83% 1.46% 1.95% 0.00% 19.51% 
  Doctorate Degree 0.98% 0.00% 1.95% 0.98% 0.00% 0.00% 3.90% 
  Total 38.05% 12.68% 32.20% 9.27% 6.34% 1.46% 100.00% 

 $80,001 to $100,000         

  Less than 12th Grade 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 
  High School Graduate 5.94% 1.98% 0.00% 0.00% 0.00% 0.00% 7.92% 
  Some College or Vo-Tech 6.93% 2.97% 0.99% 3.96% 0.00% 0.00% 14.85% 
  Associate’s Degree 3.96% 0.99% 1.98% 0.00% 0.00% 0.00% 6.93% 
  Bachelor’s Degree 8.91% 7.92% 9.90% 6.93% 0.99% 0.00% 34.65% 
  Master’s Degree 15.84% 6.93% 5.94% 0.99% 0.99% 0.00% 30.69% 
  Doctorate Degree 0.00% 1.98% 0.99% 0.99% 0.00% 0.99% 4.95% 
  Total 41.58% 22.77% 19.80% 12.87% 1.98% 0.99% 100.00% 

 Greater than $100,000         

  Less than 12th Grade 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 
  High School Graduate 1.09% 0.00% 3.26% 0.00% 0.00% 0.00% 4.35% 
  Some College or Vo-Tech 7.61% 0.00% 3.26% 1.09% 0.00% 0.00% 11.96% 
  Associate’s Degree 0.00% 0.00% 0.00% 2.17% 0.00% 0.00% 2.17% 
  Bachelor’s Degree 8.70% 0.00% 22.83% 8.70% 0.00% 0.00% 40.22% 
  Master’s Degree 9.78% 3.26% 5.43% 8.70% 0.00% 0.00% 27.17% 
  Doctorate Degree 2.17% 2.17% 7.61% 1.09% 1.09% 0.00% 14.13% 
  Total 29.35% 5.43% 42.39% 21.74% 1.09% 0.00% 100.00% 

 Grand Total 37.54% 15.48% 27.05% 14.77% 4.45% 0.71% 100.00% 



ARKANSAS DISCOVERY NETWORK - 101 - UALR INSTITUTE FOR ECONOMIC ADVANCEMENT

Figure 22:

Total Family Income by Education Level: $20,000 or Less - Arkansas Discovery Network Museums

Figure 23:

Total Family Income by Education Level: $20,001 to $40,000 - Arkansas Discovery Network Muse-

ums
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Figure 24:

Total Family Income by Education Level: $40,001 to $80,000 - Arkansas Discovery Network Museums

Figure 25:

Total Family Income by Education Level: $80,001 to $100,000 - Arkansas Discovery Network Museums
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Figure 26:

Total Family Income by Education Level: Greater than $100,000 - Arkansas Discovery Network Museums

Figure 27:

Total Family Income by Education Level: All Education Levels - Arkansas Discovery Network Museums
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First Visit

 Gender

Tables 75 and 76, and Figures 28, 29, and 30, show the six museums of Arkansas Discovery Network as broken 
down by gender as well as by type of visit (fi rst visit or repeat). The fi ndings show that the percentage of returning 
visitors outweighs that of fi rst-time visitors across all museums within the network. While more males are visiting the 
Mid-America Science Museum in Hot Springs (42.31%), the other museums are primarily visited by females.

Table 75:

First Visit by Gender - Arkansas Discovery Network Museums

 First Visit Hot Springs Jonesboro Little Rock Pine Bluff Smackover Texarkana Total 

 Male        

  Yes 42 9 20 10 4 1 86 

  No 46 18 20 32 4 2 122 

  Total Male 88 27 40 42 8 3 208 

 Female        

  Yes 56 28 57 26 8 4 179 

  No 69 39 90 100 11 1 310 

  Total Female 125 67 147 126 19 5 489 

 Grand Total 213 94 187 168 27 8 697 

Table 76:

First Visit by Gender (% 0f Visitors) - Arkansas Discovery Network Museums

 First Visit Hot Springs Jonesboro Little Rock Pine Bluff Smackover Texarkana Total 

 Male        

  Yes 20.19% 4.33% 9.62% 4.81% 1.92% 0.48% 41.35% 

  No 22.12% 8.65% 9.62% 15.38% 1.92% 0.96% 58.65% 

  Total Male 42.31% 12.98% 19.23% 20.19% 3.85% 1.44% 100.00% 

 Female        

  Yes 11.45% 5.73% 11.66% 5.32% 1.64% 0.82% 36.61% 

  No 14.11% 7.98% 18.40% 20.45% 2.25% 0.20% 63.39% 

  Total Female 25.56% 13.70% 30.06% 25.77% 3.89% 1.02% 100.00% 

 Grand Total 30.56% 13.49% 26.83% 24.10% 3.87% 1.15% 100.00% 
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Figure 28:

First Visit by Gender, Male - Arkansas Discovery Network Museums

Figure 29:

First Visit by Gender, Female - Arkansas Discovery Network Museums
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Figure 30:

Total Visits by Gender, Male and Female - Arkansas Discovery Network Museums
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 Age Group

Tables 77 and 78, and Figures 31 through 35, show the six museums of Arkansas Discovery Network as broken 
down by age group as well as by type of visit (first visit or repeat). The findings indicate that returning visitors 
outweigh first-time visitors across all museums within the network.

Table 77:

First Visit by Age Group  - Arkansas Discovery Network Museums

 Age Group Hot Springs Jonesboro Little Rock Pine Bluff Smackover Texarkana Total 

 First Visit: 18-24         

  Yes 5 1 0 9 1 0 16 

  No 9 4 7 12 3 0 35 

  Total 14 5 7 21 4 0 51 

 First Visit: 25-44         

  Yes 52 13 44 15 3 4 131 

  No 47 24 67 44 7 2 191 

  Total 99 37 111 59 10 6 322 

 First Visit: 45-64         

  Yes 45 12 17 6 8 1 89 

  No 54 23 21 56 5 1 160 

  Total 99 35 38 62 13 2 249 

 First Visit: 65+         

  Yes 10 8 7 8 1 1 35 

  No 15 4 13 29 0 0 61 

  Total 25 12 20 37 1 1 96 

 Grand Total 237 89 176 179 28 9 718 

Table 78:

First Visit by Age Group (% of Visitors)  - Arkansas Discovery Network Museums

 Age Group Hot Springs Jonesboro Little Rock Pine Bluff Smackover Texarkana Total 

 First Visit: 18-24          

  Yes 9.80% 1.96% 0.00% 17.65% 1.96% 0.00% 31.37% 

  No 17.65% 7.84% 13.73% 23.53% 5.88% 0.00% 68.63% 

  Total 27.45% 9.80% 13.73% 41.18% 7.84% 0.00% 100.00% 

 First Visit: 25-44          

  Yes 16.15% 4.04% 13.66% 4.66% 0.93% 1.24% 40.68% 

  No 14.60% 7.45% 20.81% 13.66% 2.17% 0.62% 59.32% 

  Total 30.75% 11.49% 34.47% 18.32% 3.11% 1.86% 100.00% 

 First Visit: 45-64          

  Yes 18.07% 4.82% 6.83% 2.41% 3.21% 0.40% 35.74% 

  No 21.69% 9.24% 8.43% 22.49% 2.01% 0.40% 64.26% 

  Total 39.76% 14.06% 15.26% 24.90% 5.22% 0.80% 100.00% 

 First Visit: 65+          

  Yes 10.42% 8.33% 7.29% 8.33% 1.04% 1.04% 36.46% 

  No 15.63% 4.17% 13.54% 30.21% 0.00% 0.00% 63.54% 

  Total 26.04% 12.50% 20.83% 38.54% 1.04% 1.04% 100.00% 

 Grand Total 33.01% 12.40% 24.51% 24.93% 3.90% 1.25% 100.00% 
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Figure 31:

First Visit by Age Group, 18 to 24 - Arkansas Discovery Network Museums

Figure 32:

First Visit by Age Group, 25 to 44 - Arkansas Discovery Network Museums
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Figure 33:

First Visit by Age Group, 45 to 64 - Arkansas Discovery Network Museums

Figure 34:

First Visit by Age Group, 65+ - Arkansas Discovery Network Museums
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Figure 35:

Total Visits by Age, All Age Groups - Arkansas Discovery Network Museums
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 Race/National Origin

Tables 79 and 80, and Figures 36 through 42, show the six museums of Arkansas Discovery Network as broken down 
by race/national origin as well as by type of visit (fi rst visit or repeat). The fi ndings show the percentages of returning 
visitors outweigh those of fi rst-time visitors across all museums within the network except for Hispanics/Latin Americans. 
From a total of 8 responses, 6 respondents (75%) indicated that it was their fi rst time to visit the museum.

Table 79:

First Visit by Race/National Origin  - Arkansas Discovery Network Museums

 Race/National Origin Hot Springs Jonesboro Little Rock Pine Bluff  Smackover Texarkana Total  

 First Visit: White/Caucasian         

  Yes 88 28 55 23 12 4 210 

  No 106 48 92 111 14 3 374 

  Total 194 76 147 134 26 7 584 

 First Visit: Black/African-American         

  Yes 15 4 9 12 0 1 41 

  No 8 4 10 24 0 0 46 

  Total 23 8 19 36 0 1 87 

 First Visit: Indian/Native American         

  Yes 2 1 1 0 1 0 5 

  No 5 0 2 1 0 0 8 

  Total 7 1 3 1 1 0 13 

 First Visit: Hispanic/Latin American         

  Yes 1 1 2 1 0 1 6 

  No 2 0 0 0 0 0 2 

  Total 3 1 2 1 0 1 8 

 First Visit: Asian/Pacific Islander         

  Yes 3 0 1 1 0 0 5 

  No 1 1 2 2 0 0 6 

  Total 4 1 3 3 0 0 11 

 First Visit: Other         

  Yes 3 0 0 1 0 0 4 

  No 3 3 0 3 1 0 10 

  Total 6 3 0 4 1 0 14 

 Grand Total 237 90 174 179 28 9 717 
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Table 80:

First Visit by Race/National Origin (% of Visitors) - Arkansas Discovery Network Museums

 Race/National Origin Hot Springs Jonesboro Little Rock Pine Bluff  Smackover Texarkana Total  

 First Visit: White/Caucasian          

  Yes 15.07% 4.79% 9.42% 3.94% 2.05% 0.68% 35.96% 

  No 18.15% 8.22% 15.75% 19.01% 2.40% 0.51% 64.04% 

  Total 33.22% 13.01% 25.17% 22.95% 4.45% 1.20% 100.00% 

 First Visit: Black/African-American        

  Yes 17.24% 4.60% 10.34% 13.79% 0.00% 1.15% 47.13% 

  No 9.20% 4.60% 11.49% 27.59% 0.00% 0.00% 52.87% 

  Total 26.44% 9.20% 21.84% 41.38% 0.00% 1.15% 100.00% 

 First Visit: Indian/Native American        

  Yes 15.38% 7.69% 7.69% 0.00% 7.69% 0.00% 38.46% 

  No 38.46% 0.00% 15.38% 7.69% 0.00% 0.00% 61.54% 

  Total 53.85% 7.69% 23.08% 7.69% 7.69% 0.00% 100.00% 

 First Visit: Hispanic/Latin American        

  Yes 12.50% 12.50% 25.00% 12.50% 0.00% 12.50% 75.00% 

  No 25.00% 0.00% 0.00% 0.00% 0.00% 0.00% 25.00% 

  Total 37.50% 12.50% 25.00% 12.50% 0.00% 12.50% 100.00% 

 First Visit: Asian/Pacific Islander        

  Yes 27.27% 0.00% 9.09% 9.09% 0.00% 0.00% 45.45% 

  No 9.09% 9.09% 18.18% 18.18% 0.00% 0.00% 54.55% 

  Total 36.36% 9.09% 27.27% 27.27% 0.00% 0.00% 100.00% 

 First Visit: Other        

  Yes 21.43% 0.00% 0.00% 7.14% 0.00% 0.00% 28.57% 

  No 21.43% 21.43% 0.00% 21.43% 7.14% 0.00% 71.43% 

  Total 42.86% 21.43% 0.00% 28.57% 7.14% 0.00% 100.00% 

 Grand Total 33.05% 12.55% 24.27% 24.97% 3.91% 1.26% 100.00% 
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Figure 36:

First Visit by Race/National Origin: White/Caucasian - Arkansas Discovery Network Museums

Figure 37:

First Visit by Race/National Origin: Black/African American - Arkansas Discovery Network Museums
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Figure 38:

First Visit by Race/National Origin: Indian/Native American - Arkansas Discovery Network Museums

Figure 39:

First Visit by Race/National Origin: Hispanic/Latin American - Arkansas Discovery Network Museums
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Figure 40:

First Visit by Race/National Origin: Asian/Pacific Islander - Arkansas Discovery Network Museums

Figure 41:

First Visit by Race/National Origin: Other - Arkansas Discovery Network Museums
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Figure 42:

Total Visits by Race/National Origin: All Races - Arkansas Discovery Network Museums
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 Education Level

Tables 81 and 82, and Figures 43 through 50, show the six museums of Arkansas Discovery Network as broken 
down by education level as well as by type of visit (first visit or repeat). The findings show that the percentages 
of returning visitors outweigh those of first-time visitors across all museums within the network.

Table 81:

First Visit by Education Level - Arkansas Discovery Network Museums

 Education Level (highest attainment)  Hot Springs Jonesboro Little Rock Pine Bluff Smackover Texarkana Total 

 Less than 12th Grade         

  Yes 2 0 1 4 0 0 7 

  No 5 0 0 3 0 0 8 

  Total 7 0 1 7 0 0 15 

 High School Graduate        

  Yes 9 4 9 9 2 0 33 

  No 15 5 8 11 4 0 43 

  Total 24 9 17 20 6 0 76 

 Some College or Vo-Tech        

  Yes 31 11 8 7 3 3 63 

  No 27 12 26 27 2 1 95 

  Total 58 23 34 34 5 4 158 

 Associate’s Degree        

  Yes 16 6 5 1 0 0 28 

  No 22 3 8 10 2 0 45 

  Total 38 9 13 11 2 0 73 

 Bachelor’s Degree        

  Yes 29 6 28 10 5 2 80 

  No 32 16 35 51 3 1 138 

  Total 61 22 63 61 8 3 218 

 Master’s Degree        

  Yes 23 6 10 5 2 0 46 

  No 19 17 22 31 4 0 93 

  Total 42 23 32 36 6 0 139 

 Doctorate Degree        

  Yes 1 1 7 1 1 1 12 

  No 3 3 8 5 0 1 20 

  Total 4 4 15 6 1 2 32 

 Grand Total 234 90 175 175 28 9 711 
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Table 82:

First Visit by Education Level (% of Visitors) - Arkansas Discovery Network Museums

 Education Level (highest attainment) Hot Springs Jonesboro Little Rock Pine Bluff Smackover Texarkana Total 

 Less than 12th Grade         

  Yes 13.33% 0.00% 6.67% 26.67% 0.00% 0.00% 46.67% 

  No 33.33% 0.00% 0.00% 20.00% 0.00% 0.00% 53.33% 

  Total 46.67% 0.00% 6.67% 46.67% 0.00% 0.00% 100.00% 

 High School Graduate        

  Yes 11.84% 5.26% 11.84% 11.84% 2.63% 0.00% 43.42% 

  No 19.74% 6.58% 10.53% 14.47% 5.26% 0.00% 56.58% 

  Total 31.58% 11.84% 22.37% 26.32% 7.89% 0.00% 100.00% 

 Some College or Vo-Tech        

  Yes 19.62% 6.96% 5.06% 4.43% 1.90% 1.90% 39.87% 

  No 17.09% 7.59% 16.46% 17.09% 1.27% 0.63% 60.13% 

  Total 36.71% 14.56% 21.52% 21.52% 3.16% 2.53% 100.00% 

 Associate’s Degree        

  Yes 21.92% 8.22% 6.85% 1.37% 0.00% 0.00% 38.36% 

  No 30.14% 4.11% 10.96% 13.70% 2.74% 0.00% 61.64% 

  Total 52.05% 12.33% 17.81% 15.07% 2.74% 0.00% 100.00% 

 Bachelor’s Degree        

  Yes 13.30% 2.75% 12.84% 4.59% 2.29% 0.92% 36.70% 

  No 14.68% 7.34% 16.06% 23.39% 1.38% 0.46% 63.30% 

  Total 27.98% 10.09% 28.90% 27.98% 3.67% 1.38% 100.00% 

 Master’s Degree        

  Yes 16.55% 4.32% 7.19% 3.60% 1.44% 0.00% 33.09% 

  No 13.67% 12.23% 15.83% 22.30% 2.88% 0.00% 66.91% 

  Total 30.22% 16.55% 23.02% 25.90% 4.32% 0.00% 100.00% 

 Doctorate Degree        

  Yes 3.13% 3.13% 21.88% 3.13% 3.13% 3.13% 37.50% 

  No 9.38% 9.38% 25.00% 15.63% 0.00% 3.13% 62.50% 

  Total 12.50% 12.50% 46.88% 18.75% 3.13% 6.25% 100.00% 

 Grand Total 32.91% 12.66% 24.61% 24.61% 3.94% 1.27% 100.00% 
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Figure 43:

First Visit by Education Level: Less than 12th Grade - Arkansas Discovery Network Museums

Figure 44:

First Visit by Education Level: High School Graduate - Arkansas Discovery Network Museums

0.00%

10.00%

20.00%

30.00%

40.00%

50.00%

60.00%

Yes No

Hot Springs Jonesboro Little Rock Pine Bluff Smackover Texarkana Total

0.00%

10.00%

20.00%

30.00%

40.00%

50.00%

60.00%

Yes No

Hot Springs Jonesboro Little Rock Pine Bluff Smackover Texarkana Total



ARKANSAS DISCOVERY NETWORK - 120 - UALR INSTITUTE FOR ECONOMIC ADVANCEMENT

Figure 45:

First Visit by Education Level: Some College or Vo-Tech - Arkansas Discovery Network Museums

Figure 46:

First Visit by Education Level: Associate’s Degree - Arkansas Discovery Network Museums
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Figure 47:

First Visit by Education Level: Bachelor’s Degree - Arkansas Discovery Network Museums

Figure 48:

First Visit by Education Level: Master’s Degree - Arkansas Discovery Network Museums
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Figure 50:

Total Visits by Education Level - Arkansas Discovery Network Museums

Figure 49:

First Visit by Education Level: Doctorate Degree - Arkansas Discovery Network Museums
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 Total Family Income

Tables 83 and 84, and Figures 51 through 56, show the six museums of Arkansas Discovery Network as 
broken down by family income as well as by type of visit (first visit or repeat). The findings point out that 
the percentages of returning visitors are greater than those of first-time visitors across all museums within the 
network.

Table 83:

First Visit by Total Family Income - All Museums

 Total Family Income        

 (before taxes) Hot Springs Jonesboro Little Rock Pine Bluff Smackover Texarkana Total 

 $20,000 or less        

  Yes 4 2 1 7 0 0 14 

  No 4 5 4 7 2 0 22 

  Total 8 7 5 14 2 0 36 

 $20,001 to $40,000        

  Yes 27 8 7 4 3 0 49 

  No 30 18 15 13 4 0 80 

  Total 57 26 22 17 7 0 129 

 $40,001 to $80,000        

  Yes 37 14 22 5 7 2 87 

  No 40 12 40 14 6 1 113 

  Total 77 26 62 19 13 3 200 

 $80,001 to $100,000        

  Yes 19 9 12 1 0 0 41 

  No 23 13 8 12 2 1 59 

  Total 42 22 20 13 2 1 100 

 Greater than $100,000        

  Yes 14 0 17 0 1 0 32 

  No 12 5 21 21 0 0 59 

  Total 26 5 38 21 1 0 91 

 Grand Total 210 86 147 84 25 4 556 
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Table 84:

First Visit by Total Family Income (% of Visitors) - All Museums

 Total Family Income        

 (before taxes) Hot Springs Jonesboro Little Rock Pine Bluff Smackover Texarkana Total 

 $20,000 or less        

  Yes 11.11% 5.56% 2.78% 19.44% 0.00% 0.00% 38.89% 

  No 11.11% 13.89% 11.11% 19.44% 5.56% 0.00% 61.11% 

  Total 22.22% 19.44% 13.89% 38.89% 5.56% 0.00% 100.00% 

 $20,001 to $40,000        

  Yes 20.93% 6.20% 5.43% 3.10% 2.33% 0.00% 37.98% 

  No 23.26% 13.95% 11.63% 10.08% 3.10% 0.00% 62.02% 

  Total 44.19% 20.16% 17.05% 13.18% 5.43% 0.00% 100.00% 

 $40,001 to $80,000        

  Yes 18.50% 7.00% 11.00% 2.50% 3.50% 1.00% 43.50% 

  No 20.00% 6.00% 20.00% 7.00% 3.00% 0.50% 56.50% 

  Total 38.50% 13.00% 31.00% 9.50% 6.50% 1.50% 100.00% 

 $80,001 to $100,000        

  Yes 19.00% 9.00% 12.00% 1.00% 0.00% 0.00% 41.00% 

  No 23.00% 13.00% 8.00% 12.00% 2.00% 1.00% 59.00% 

  Total 42.00% 22.00% 20.00% 13.00% 2.00% 1.00% 100.00% 

 Greater than $100,000        

  Yes 15.38% 0.00% 18.68% 0.00% 1.10% 0.00% 35.16% 

  No 13.19% 5.49% 23.08% 23.08% 0.00% 0.00% 64.84% 

  Total 28.57% 5.49% 41.76% 23.08% 1.10% 0.00% 100.00% 

 Grand Total 37.77% 15.47% 26.44% 15.11% 4.50% 0.72% 100.00% 
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Figure 51:

First Visit by Total Family Income, $20,000 or Less - Arkansas Discovery Network Museums

Figure 52:

First Visit by Total Family Income, $20,001 to $40,000 - Arkansas Discovery Network Museums
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Figure 53:

First Visit by Total Family Income, $40,001 to $80,000 - Arkansas Discovery Network Museums

Figure 54:

First Visit by Total Family Income, $80,001 to $100,000 - Arkansas Discovery Network Museums
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Figure 55:

First Visit by Total Family Income, Greater than $100,000 - Arkansas Discovery Network Museums

Figure 56:

Total Visits by Total Family Income - Arkansas Discovery Network Museums
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Museum Evaluation

Tables 85 and 86, and Figure 57, show the six museums of Arkansas Discovery Network and how visitors of 
each museum rated their visit experience. As shown by both Tables and the corresponding Figure, visitors across 
all museums within the network rated their experience “excellent.”

Table 85:

Rating of the Overall Visit to the Museum - Arkansas Discovery Network Museums

 Rating Hot Springs Jonesboro Little Rock Pine Bluff Smackover Texarkana Total 

 Excellent 195 81 138 131 18 6 569 

 Good 55 20 67 41 12 3 198 

 Fair 0 0 2 2 0 1 5 

 Poor 1 0 0 0 0 0 1 

 Total 251 101 207 174 30 10 773 

Table 86:

Rating of the Overall Visit to the Museum (% of Visitors) - Arkansas Discovery Network Museums

 Rating Hot Springs Jonesboro Little Rock Pine Bluff Smackover Texarkana Total 

 Excellent 25.23% 10.48% 17.85% 16.95% 2.33% 0.78% 73.61% 

 Good 7.12% 2.59% 8.67% 5.30% 1.55% 0.39% 25.61% 

 Fair 0.00% 0.00% 0.26% 0.26% 0.00% 0.13% 0.65% 

 Poor 0.13% 0.00% 0.00% 0.00% 0.00% 0.00% 0.13% 

 Total 32.47% 13.07% 26.78% 22.51% 3.88% 1.29% 100.00% 
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Figure 57:

Rating of the Overall Visit to the Museum - Arkansas Discovery Network Museums
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Visitor Comments

Positive Feedback about the Museum Overall
1. No, I like that there is no time limit, as a 

child I remember visiting museums on 
Sunday afternoons. It was just after WWII 
and the museums were free. Thanks for 
keeping your admissions price low.  (This 
is based on the children’s museum.)

2. It was cool just like it is.

3. Everything great.

4. Good.

5. Great.

6. This is good for the H.S. area; we 
come 2-3 times every year.

7. The other activities (other than 
laser show) were fine.

8. Worth the drive.

9. Everything is good.

10. Excited about the improvements 
over the years.

11. Loved it - excellent. Enjoys 
the traveling exhibits.

12. No, everything is great.

13. Everything is nice.

14. Everything is good.

15. Everything was great.

16. No, all good.

17. Great.

18. Everything was good.

19. Real good.

20. Everything is real great, don’t change a thing.

21. All good.

22. My kids are having a good time.

23. Everything is good. Glad to see some of 
the same things as when we first came.

24. All great.

25. All good.

26. Good; will be back.

27. All great.

28. Everything was great.

29. No, it’s great.

30. Not a thing, everything was great.

31. Everything was wonderful.

32. Real good.

33. No, I like it all. Good.

34. It’s great, better than other 
museums I have been to.

35. Everything was great; wouldn’t change a thing.

36. Everything was great, like 
always. Nice and clean.

37. All was good.

38. Not a thing; all was great.

39. All was good.

40. Real nice.

41. All was good.

42. Everything was great.

43. I think everything is good.

44. If it is not broke don’t fix it. It’s great.

45. Good.

46. All was great.

47. Everything is always great.

A
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48. All was great.

49. No, it is good.

50. It was all good.

51. It was great.

52. This is a nice place to bring the 
kids during the rain.

53. We did not know what to do while we 
were camping. But glad we came here.

54. Will be back 2 or 3 times a year.

55. Everything else (other than 
aquarium) was great.

56. Everything else (other than laser) was great.

57. No, everything was real good.

58. Museum was great.

59. Grandfather stated great improvements in 
last four years. Grandson said he had fun and 
couldn’t think of anything else we could add.

60. All was great.

61. All was good.

62. It was good like always.

63. Great.

64. Nice place to go with the kids 
when it’s hot outside.

65. All was great.

66. Everything was great - good place for kids.

67. We have not been to the top floor yet, 
but everything down here is great.

68. All was good but the aquarium 
needs something done to it.

69. No, everything is good.

70. Love this place.

71. The children have enjoyed the museum.

72. Compared to Memphis this is 
larger and more exciting.

73. Everything was real good.

74. Very good

75. Great prices.

76. Everything was great.

77. Move closer to Texas or LA because 
there is nothing this good there.

78. The only reason they came to Hot Springs 
was to visit the museum again.

79. It’s wonderful - thanks!

80. Prices are fair; kids enjoyed everything.

81. No, kids love it here. They 
could come every day.

82. Did not do (unreadable) or 
snack bar; it’s okay here.

Aquarium
83. More fish.

84. Fix aquarium.

85. More fish and a bigger aquarium.

86. Aquarium needs some work.

87. But the aquarium could use some work.

88. Aquarium needs work.

89. Clean fish tank

90. Aquarium needs work.

91. Aquarium needs to be better.

92. Aquarium needs some work.

93. But the aquarium could use some work.

94. Aquarium needs work.

95. Clean fish tank.

96. Aquarium needs work.

97. Aquarium needs to be better.

98. Make sure the fish aquarium is 
clean so we can see the fish.

99. Aquarium has been better.

100. Could improve the aquarium.

101. Clean aquarium.

102. Bigger aquarium.

103. The aquarium should be more like the 
ones the forestry service have. Different 
types of local fish, i.e., bass, croppie, 
gar, and also the drawing or pictures to 
show what the different types of fish look 
like and tell a little bit about them.

104. Aquarium smells.

Laser Show
105. Improve laser show.

106. The laser show wasn’t what 
the group expected.

107. Need to update the laser show. I think 
the same thing I have seen before.

108. Laser needs to be updated.

109. Laser needs to be updated.
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110. Child stated laser show was stupid and boring.

111. Update the laser show.

112. Laser - fair - kids were bored.

113. Love human body exhibit, dinosaurs. Miss 
the patriotic part of the laser show.

114. Explanation speech too long on lasers (lasts 
beyond the attention span of the children).

Maintenance, Upkeep, and 
Refreshing the Exhibits
115. Things haven’t changed much, 

tags missing and lots of things not 
working, i.e., Matter Island,

116. Fix the exhibits.

117. Make sure everything is working.

118. Work on keeping exhibits working more.

119. Little things like scratched up lens and 
coverings and not enough sand.

120. Update.

121. Need to clean cave.

122. Keep the exhibits going.

123. Museum needs updating.

Snack Bar
124. Take credit cards in snack bar 

and make cave longer.

125. Snack bar prices are great.

126. Snack bar prices are very good 
and so is the food.

127. Free food!

128. Nice fries on snack bar.

129. Maybe more in snack good.

130. Great prices at the snack bar.

131. Snack bar needs lids. Fries are good.

132. This Community Counseling group will 
be through several times with different 
children. They eat at McDonalds first.  
Personal suggestion - make the snack 
bar value meal more widely advertised 
for organizations like these.

Meeting Physical Needs of Visitors
133. Escalators closer, handicap parking.

134. More bathroom stalls.

135. More benches for old folks and a 
little taller to. (But all was great.)

136. More ticket taker when we are busy.

137. Definitely need an elevator or escalator.

138. Elevator.

139. Make restroom signs more visible.

Child-Oriented Exhibits and Programs
140. Some exhibits are hard for kids 

to do by themselves.

141. Have child drop-off days.

142. Do stuff for toddlers.

143. Loved the worm (4 yr. old) and the cave.

144. Have more exhibits geared 
towards younger children.

145. Children loved the Engineer exhibit.

Electricity, Lightning, and Tesla Coil
146. The Tesla demonstration is excellent; 

joined the library club at school four 
years in a row just to be able to come 
to the Tesla demonstration.

147. Liked the hair-raising ball.

148. Liked the caged lightning.

149. Our child was afraid of the lightening.

150. Kid did not like Tesla Coil; it’s too loud.

151. Explanation speech too long on Tesla (lasts 
beyond the attention span of the children).

Matter Island
152. Matter Island needs more directions 

to show what it is all about.

153. Need more explanation on Matter Island.

154. Matter Island needs more identification tags 
to show the change from liquid to gas and 
solid. Without a tag who knows what the ice 
is for. The water pump handle is broken.

155. Matter Island needs more explanation.

156. No description on Matter Island to describe 
what is taking place and it looks dirty.

Nature Trail and Related Exhibits
157. Natural setting is beautiful would like 

to see more about the gems, fossils 
and minerals from this area.

158. (Unreadable) the natural walk (unreadable) like 
telling what kind of tree and bushes they are.

159. Add to the nature trail.

160. Forestry display and natural energy.

161. Information about native animals.



ARKANSAS DISCOVERY NETWORK - 134 - UALR INSTITUTE FOR ECONOMIC ADVANCEMENT

Traveling Exhibits
162. Enjoy traveling exhibit.

163. More outside exhibits.

164. I like the people around helping out.

165. Most enjoy the large traveling 
exhibits, i.e., body, dinosaurs.

The Cave
166. Youngest granddaughter got 

scared in the cave.

167. Did not do the cave didn’t think they 
could fit through the tunnel.

168. Need to clean cave.  (This comment 
also appears under maintenance.)

Cleanliness of Museum
169. Very clean.

170. Clean and alcohol gel is available.

171. Museum is always clean.

Staff & Volunteers on Hand to Help
172. First time I have seen workers helping 

out with the floor; it is great.

173. There have been a lot of volunteers 
to help with hands on exhibits.

174. No supervision at the cage and older 
teenager boys were scaring the young 
children.  Personal Note:  This lady did 
ask about our child safety procedure 
- maybe we could post them?

Adult-Oriented Exhibits or Programs
175. Do some more adult things not just kids.

176. For younger people. Nothing for the old folks.

Solid Waste and Recycling
177. Exhibition about recycling - maybe 

plastic from the snack bar.

178. Need something on solid waste; nothing is 
actually thrown away, it goes somewhere.

Miscellaneous
179. Lights at (unreadable).

180. Climbing wall, art-gravity chamber.

181. Indian artifacts and area on local tribes.

182. Purchased package with hotel 
and got tickets for here.

183. Maritime area, physical activities, speed 
gun in padded area where children can 
run or throw balls and see how fast they 
are. Riding a bike across a tight rope.

184. I like the “money” cameras at the tunnels.

185. More about local Indian tribes.

186. Human bodies sickening.

187. Mummy exhibit.

188. Erosion table needs to be improved.

189. A volcano exhibit.

190. Bug exhibit.
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More Interactive and Hands-On 
Exhibits, Especially for Children
1. More interactives - especially 

for school age children.

2. More interactive things.

3. More interactive exhibits.

4. More interactive exhibits.

5. More hands on.

6. More hands on things.

7. More exhibits pre-schoolers.

8. Hands-on.

9. Hands on.

10. Will gladly return with kids next time.

11. Hands on.

12. Hands on.

13. Hands on things.

14. More interactive exhibits.

15. More activities.

Native American Exhibits
16. Disappointed in Native American-

absence of clothing and baskets.

17. Other Native American exhibits had maps 
plotting the origin of Mississippians. Some 
artifacts that don’t have tags. Couple we 
would like to know more about someone 
should make note of those not explained.

18. More Native American.

19. More Indian things but very interesting.

20. Consider renaming Native American exhibit.

21. More arrow points.

22. Lean toward the spiritual aspect of 

the Native American exhibit.

More Exhibits
23. More exhibits.

24. Yes. Wasted space. Need more exhibits. 

Cabinets are probably needed.

25. Keep expanding.

26. Just have more.

27. Have a building by itself.

28. Bigger.

Positive Comments Overall
29. No. This is all good.

30. No. It is kid-friendly and that’s 

what I’m looking for.

31. No, I’m very impressed.

32. I think it’s great!

33. Can’t think of anything.

Birds
34. Birds are worn.

35. New birds.

36. I’d like to hear examples of the 

owl hoots/bird calls.

37. Better identification of ducks . . . labeling.

Docents, Experts, Crafters,
Story Tellers
38. Living historians would be interesting.

39. Appraiser/artifact experts on hand 

on Tuesday nights only.

40. Crafts, story time, etc.

Parking and Way Finding
41. Improve parking.

42. Parking.

43. Had trouble finding museum.

Glassware
44. Bring back glassware.

45. Would like to see the glassware and its history.
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Old Town
46. Make Old Town bigger.

47. Ceiling in Old Town, ring bell saloon 
in Old Town, sheriff ’s office.

Promotion of the Museum
48. Maybe more promotion.

49. Let more people know about museum.

Miscellaneous
50. Voice info stations.

51. Too much pottery.

52. There seems to be mistakes with the 
medals on the military uniforms. The 
medals are in the wrong places.

53. Slides move too fast.

54. More photo exhibits.

55. Duds playing.

56. More animal exhibits.

57. Would love to see more African-
American instruments.
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Positive Feedback about 
the Museum Overall
1. I find it to be great for the area.

2. It looks wonderful. I appreciate it 
being really colorful and clean.

3. Keep up the good work.

4. I think it was great. You’ve packed 
a lot into a small space.

5. My girls have enjoyed it.

6. No, I like it just like it is.

7. You are doing a great job.

8. It looks good to me.

9. No, everything has been great.

10. I think it’s great! Haven’t been to all year.

11. No. Everything is wonderful here.

12. Probably not.  We’ve been here an hour and 
couldn’t get him out of Science and Art.  It’s 
probably excellent rather than just good, 
as I’m watching all the kids fascinated.

13. No, pretty good.

14. No. It’s great.

15. No, you guys are doing a good job.

16. No, it’s good.

17. I’m satisfied with everything.

18. It’s fine.

19. I think it’s great.

20. Nah, we’re good, thank you.

21. No, it’s been pretty cool so far!

22. No, I think it’s fine.

23. No. You guys are doing a pretty good job.

24. I don’t have any suggestions.

25. No, I think it’s great!

26. We like it!

27. It looks very nice. This seems to have 
a lot more than Science Spectrum 
(TX) and Discovery (OK).

28. I think it’s awesome what y’all do here!

29. I think it’s wonderful.

30. I think it’s great. I don’t think it needs 
anything. He loves this room (Kid’s World)!

31. It’s perfect!

32. No. It’s real nice.

33. Not that I’m aware of.

34. We really love coming. The kids love 
coming. A lot to learn and understand.

35. It’s pretty great!

36. No, everything seems fine to me.

37. No, I think they are good.

38. No, I really don’t .

39. No. It was great. I think we’re going 
to do his birthday party here.

40. No, I think everything was good.

41. I really like it. It’s bright, colorful and cool. 
I love the periodic interactive station.

42. I think it’s great! Fantastic!

43. We always enjoy coming here.

44. I can’t really think so.

45. No.

46. No. There’s enough for the children to do.

47. No. I think you’re doing an excellent job.

48. Love your bright colors.

49. It’s great use of the decorations

50. I like the museum.

51. This one’s really good. They like the hands-
on. Houston’s museum is geared towards 
little kids, they need an upgrade.

52. Continue the wonderful programs.

Maintenance of Exhibits and 
of the Museum Is Needed
53. Maintenance of exhibits.

54. Some of the stuff is broken.

55. Circuit board is broken. The plastic disc 
in the “solstice” exhibit is missing.

ddb kk
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56. It needs to go through an “overhaul;” 
aesthetics need improvement.

57. Needs maintenance.

58. Either some of the exhibits weren’t working 
or I didn’t understand the instructions.

59. There were a few spots where 
the lights weren’t lighting.

60. Some of the exhibits are in the state 
of disrepair. The disco lights haven’t 
worked since we first started visiting.

61. In the Health Hall there are 
some broken exhibits.

62. Updating. The technology is a bit old.

63. Fixing exhibits that are broken; only 
thing not making it excellent.

64. Seems kind of old.

65. Some items are worn or need to be updated.

66. One of the speakers in Science & 
Art was broken - you might have 
people check more often.

67. Some of your items are not working.

68. Pay more attention to cleanliness.

69. Bathrooms were dirty.

70. I couldn’t pump the heart.

71. There were a couple of displays that weren’t 
functioning. Get those exhibits to work!

72. Maintenance is an issue.

73. Finding exhibits not working and dirty. We 
come a lot, but often things don’t work.

74. The cardiovascular exhibit ones don’t work.

75. As you go through the rooms, there are 
things that are not working. My daughter 
was shocked due to electrical wires; the 
kids are disappointed when things do not 
work. Mid America looks more well kept.

76. There are a few items that don’t work.

Children Love the Museum/
Interactive Fun and Educational
77. It’s user-friendly for children and hands-on!

78. My children really love 
dissecting the pig hearts.

79. I enjoyed the juggling show. I’d bring 
my children back tomorrow.

80. The kids call it the “play” museum.

81. I like how there’s something for all ages.

82. We really liked the circus thing. 
Kids loved the big show too.

83. Lots of little kids.

84. Loved Science Circus.

85. There is a great amount of hands-on.

86. Get my son to stay with me 
and quit running off.

87. Loved juggler.

88. Information, hands-on - all of 
those are wonderful!

89. They like crafts.

90. I think it’s educational for the children.

91. I think the interactive stuff is best.

92. I love the hands-on.

93. The kids like the hands-on stuff. 
The more hands-on, the better.

94. I really liked the hands-on exhibits.

95. Any interactive stuff is a hit. The information 
and history is good for adults. Her favorite 
activities are the ones with immediate 
visible results. She liked the radio display.

96. Our favorite place is the front 
room (Kid’s World).

97. They love the animal shows.

98. They also love the I-Station.

99. We love coming here in the summer because 
it’s educational without me pushing education.

100. Tech Lab was enticing. Would have loved for 
kids to play in there being a math leader.

New Exhibits/Features that Could Be Added 
or Be Part of the Planned Renovation
101. We need to replicate best 

practices (other museums).

102. There could be more Health Science. St. 
Vincent would be more than willing to help.

103. An occupational room would 
be nice for older kids.

104. I’d like to see more live things. 
Bigger aquariums overall.

105. An aquarium would be good.
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106. The kids love the Kroger grocery store in 
Memphis. Have a corporation do an exhibit 
such as Verizon, a bank exhibit, etc.

107. I think it’s a good idea that you are touring 
other museums to get ideas for your remodel.

108. Look at what other Children Museums 
are doing (Dallas & Memphis) and 
have large scale exhibits.

109. Compared to Memphis, there is more play-
oriented, but not a lot of educational stuff. 
I like the dental chair and cage. There is 
more education. I like that they have a 
“grocery store.” Also, a faux Mississippi River 
with boats. I bought my pass here because 
I could use my pass for the Pink Palace and 
CMOM (Children’s Museum of Memphis).

110. The renovation is a good idea. The Milwaukee 
museum is great. You need an exhibit 
with police, ambulance, dress-up, etc.

111. Add jumping or climbing exhibits. They 
enjoy large construction (museum in 
Chicago). In Atlanta and Charlotte, there are 
machines to do something cooperatively.

112. Get some bees.

113. Maybe you could get more animals in 
the wild (exotic animals) comparison.

114. Location could be better because it’s inside 
of a building. Need a stand alone entrance.

115. Maybe a little petting zoo.

116. Renovation would be a great idea. 
Less statistics-my kids passed right by 
it! Have more experiential stuff!

117. Kroger sponsored the food store exhibit in 
Memphis; get corporate sponsors. In Dallas, 
there is a farm section: milk a cow, plant 
veggies, a mock river. In West Texas, their 
outside exhibit is a dinosaur excavation.

118. I wish the area for the smaller kids was bigger.

Cannot Comment or Cannot 
Comment Fully at this Time
119. This is the only children’s museum I’ve been 

to so I have nothing to compare it with.

120. Just got here.

121. Just got here but so far it is good.

122. Haven’t been through enough to comment.

123. Just got here.

124. Haven’t been here long, but so 
far everything is great.

125. Just got here - no.

126. I’ve only seen the show.

127. Just got here but so far excellent.

128. Not really, not at this point.

129. Just got here but so far looks clean and nice.

130. First visit here so not sure what 
all exhibits are. New to area.

131. We just got here.

132. Not at this time.

Do More to Help Younger Children 
to Understand Exhibits
133. The younger kids start pushing 

buttons. It would be better if they had 
something that told them what to do.

134. Even for me, the wording is too 
technical. You have to have background 
science knowledge to understand 
the science behind the exhibit.

135. I guess make it more interactive. She’s just 
passing the ones where there’s nothing to do.

136. Some of the exhibits are hard for the little 
ones because reading is hard; it is not child 
friendly because of the reading. Pictures 
would be better to help explain the exhibits.

137. We had some difficulty with the 
origami. It would be nice to have 
someone available to help.

138. I think my boys are too young, 
especially since they cannot read.

139. My kids are a bit young for it, 
but they love the upstairs.

140. Include younger children.

141. For smaller children have verbal instructions 
to tell how things work step by step. Also add 
moving parts that move and talk because 
kids love to watch things move and talk. 
Space Adventures is the most awesome 
because it’s identifiable, like Star Wars.

142. Volunteers are extremely helpful.

143. Have some hands on people 
to explain exhibits.
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144. More interactive, but (even in Memphis) there 
needs to be instructions that kids can read 
and do not need assistance from adults.

Enhance Particular Existing 
Exhibits or Programs
145. The weather exhibit could use a wind tunnel to 

show what it would be like to be in a hurricane.

146. A plaque for the hydro exhibit is 
needed to better explain it.

147. Pottery exhibit needs more magnets.

148. Native American could be larger.

149. In the Native American area, have manipulative 
where you can move food around.

150. The pirate ship was great but the 
landing for the kids wiggles. They fall 
off the sides instead of the middle.

151. The kids wanted to ____ on the cow, 
but there isn’t anything to hold onto.

152. Make the Health Hall more 
interesting and interactive.

153. Do more interactive in Forestry. Put 
things lower and safe (childproof ).

154. I love the insects - if you expand 
it, it would be great!

155. We really like the Dino-Dash - need 
more t-shirts next year!

Change Exhibits or Refresh 
Things More Often
156. You can change exhibits more often; it 

gets boring for the children to have pretty 
much the same exhibits (aside from the 
traveling ones) all the time. Also, more 
entertainment/educational programs.

157. I guess just change things out; same things 
all the time; kids say they saw this last year.

158. Alternate exhibits more often. Some of 
the gadgets need to be fixed. Keep up 
maintenance. Other than that, it’s great.

159. Change out exhibits more often.

160. Maybe bring new exhibits to 
bring more people in.

161. I’ve been here so often it can get boring.

162. Keep it current. More wildlife. Native 
American really relates to our generation 
- shows people just like us.

163. As long as there is a traveling 
exhibit for a change.

164. How come the traveling exhibits 
(Curious George) never visit Little Rock? 
They hit Memphis and Milwaukee.

Cost of Admission
165. The admission is kind of high. It’s hard for kids 

who are low socio-economic status to visit.

166. They could lower the prices on admission.

167. Keep the free Sunday.

168. The museum needs to be 
cheaper for larger families.

169. This is the only museum that has 
charged for adults. My husband was 
turned off immediately by that.

170. Keep the free day!

171. I love the fact there is free Sunday-
every museum should do it.

A Snack Bar, Café, or Concession 
Area Is Needed
172. Needs to be a concession area 

for lunch with your kids.

173. A place to eat or at least something 
that takes debit cards.

174. I would add a real cafe or something.

175. Add on food/snack bar.

176. You should serve snacks here 
for the kids like pizza.

177. A little restaurant definitely!

Attend to the Physical Needs of Visitors

178. Need disabled parking or shuttle.

179. Would have been helpful if there had 
been more seats on mezzanine level.

180. Moving sidewalks like at the airport.

181. Maybe headsets for special needs 
children to help them learn.

182. It’s a bit chilly.

Make the Museum Bigger, Provide More to 
Explore, and Have More of the Same Exhibit
183. Make it bigger. Have more things to explore.

184. More small exhibits for large groups; 
duplicates of favorites for groups because 
all of the kids want to do the same exhibit.
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185. I would want to come back on a slower day.

186. Make it bigger and better! Spend your 
taxes here because it is education for life.

187. Make more exhibits.

Room to Grow Exhibit
188. My comment for Room to Grow, the items 

were too small and scattered. It made it 
look messy. If they had larger parts, they 
would last longer. A sand table and water 
would be nice. There are outlets without 
safety plugs. The carpets need to be re-
done. The balance beam in Room to Grow 
needs to be bolted. There are safety issues.

189. Room to Grow was not cleaned 
up; everything was scattered.

190. In the Room to Grow, it bothers me a little 
that the toys are not organized. The toys are 
not together, so the children cannot play 
with them like they are supposed to. There 
were also so many broken toys in there.

191. I wish they would keep the door shut 
to Room to Grow. The older children 
come in and break things.

192. What happened to the fish on 
the floor in Room to Grow?

Missed the Mayan Exhibit and/
or Other Old Exhibits
193. I really liked the Mayan exhibit because it was 

visually stimulating. It felt like you were there!

194. They enjoyed the maze exhibit and Mayan 
exhibit that we had before (MOD).

195. The market that they had in the old 
museum (the train station) with the 
fisherman’s tower was really neat.

196. Sad that football wasn’t here.

Publicity and Promotion
197. Didn’t see anything about it in 

paper - only on KARK.

198. I think you might do more publicity to schools.

199. I was surprised with this museum. 
The brochure didn’t say much.

200. More information about events.

Too Much Noise and Chaos
201. A few less beeps, but I know it’s for 

the kids. Sounds like a casino.

202. I am a teacher. Someone needs 
to control the kids.

203. Sell aspirin at the counter.

204. Have more people to monitor the kids during 
animal show. The noise was a distraction.

Mixed Reviews about the Guest Speaker

205. We enjoyed your guest speaker, 
maybe shorten the lecture length.

206. I just don’t like the speaker. There was no 
interaction. Not like the electric show. Not cool.

Stay Open for more Hours

207. Open longer!

208. The Tech Lab and I-Station should 
be open more during the week.

Miscellaneous Comments
209. We were reluctant to come because last 

time was so bad. Nothing worked and 
no one would help. Got on internet to 
complain and never got a response. 
If not better this time, I will howl.

210. I love the downtown area! Little Rock has 
done a nice job. More people are going to be 
here for the Clinton Library, Rivermarket, etc.

211. You need to get more patches for kid’s jackets.
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Great Job Overall
1. Usually interesting and educational.

2. Two times been here - loved it.

3. None. I enjoy and will be coming back.

4. None. Excellent exhibits.

5. No.

6. No, you are doing a good job.

7. No, very impressive.

8. No, enjoyed everything.

9. No, doing a fantastic job. Became 
interested years ago after kids were in 
play. Opportunity for kids to participate. 
Fantastic! Kids love it! Grandparents love it!

10. Loves bringing kids to the center.

11. Keep on keeping on.

12. Excellent asset for PB.

13. Everything has been great.

14. I think it’s wonderful. Good food 
always makes people come.

15. I really enjoyed the exhibits. Thank you!

16. I like the museum.

17. Always impressed.

18. Great place to come visit.

19. Good.

20. Glad for PB to have something like this.

The Theater
21. When you need children to audition for plays, 

go to local schools and distribute flyers.

22. Offer more production plays and musicals.

23. Always enjoy the plays.

24. Get a full-time theater director.

25. Separate plays for children and 
teens for viewing because the 
younger kids talk all through it.

26. “Newer” plays, not the same shows 
every 10-15 years. Something fresh.

Really Liked a Specific Exhibit or Feature
27. Loved Norman Rockwell.

28. Really enjoyed Grossology.

29. Rppm [sic] with his art - should frame art.

30. Loved the textiles.

Promotion of the Museum and Programs
31. More advertising.

32. Get out more on social networks.

33. When you need children to audition for plays, 
go to local schools and distribute flyers.  (This 
item is repeated here.  It also appears in the 
category regarding the Theater and plays.)

Camps
34. Kids enjoy camps.

35. Kid has gone to almost all camps.

Cooking Class

36. Only came to cooking class.

37. Love cooking classes.

Illusion Confusion
38. Add a couple more things on 

Illusion Confusion.

39. Illusion Confusion really has illusions in it.

Physical Improvements and Upgrades
40. Not a lot of spots to sit.

41. Get new carpet.

Programming and Features for Children
42. Put a play area outside. The children’s 

section could be more interesting 
- aliens/spies/James Bond - more 
hands-on. More preteen geared.

43. Play area (i.e. jungle gym); something 
for the older (computers); and 
(unreadable comment).

Simmons Room
44. New carpet in Simmons.

45. Fix acoustics in Simmons room.

Miscellaneous Comments

46. Make things more affordable.

47. Larger print by pictures.

48. Yes, more diversity.
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49. Increase PB population.

50. I know when my membership...

51. Have a break in the middle of auditorium.

52. NOTE: No individual comments by this 
respondent. However, it was indicated on 
survey for that he has visited UA Math & 
Science Center- Fayetteville, Mid-America 
in Hot Springs and Museum of Discovery-
Little Rock. (Not able to enter info due to 
skip in system since it was his first visit to 
the Southeast Arkansas-Pine Bluff center)
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More Hands on Stuff
1. More things to play with.

2. More hands-on exhibits.

3. More hands-on exhibits - change 
some things in Boomtown.

4. More hands on.

5. More hands on things for kids.

6. More hands on stuff for kids.

7. More hands on stuff for kids.

8. More hands on material for children.

9. More hands on stuff.

It Is Great
10. Nothing. It’s great.

11. Great.

12. Great people stuff.

13. Great place to visit.

Issues for the Physically Challenged
14. Hard of hearing had trouble 

with some exhibits.

15. Elevator wasn’t working.

Other Suggested Improvements for Exhibits

16. Need more artifacts on Boom Town area.

17. Change up displays in the back.

Summer Programs
18. We love the summer programs 

and Chautauqua.





ARKANSAS DISCOVERY NETWORK - 147 - UALR INSTITUTE FOR ECONOMIC ADVANCEMENT

Survey Responses
1. Fix it! (Post Office).

2. Add tornado exhibit. Love sound wall!





ARKANSAS DISCOVERY NETWORK - 149 - UALR INSTITUTE FOR ECONOMIC ADVANCEMENT

A
P

P
END I X

Visitor Surveys



ARKANSAS DISCOVERY NETWORK - 150 - UALR INSTITUTE FOR ECONOMIC ADVANCEMENT

1.
 

W
ho

 a
re

 y
ou

 v
is

iti
ng

 th
e 

M
id

-A
m

er
ic

a 
Sc

ie
nc

e 
M

us
eu

m
 w

ith
 to

da
y?

[  
]  

A
lo

ne
 (s

ki
p

 to
 q

ue
st

io
n 

2)
[  

]  
Fa

m
ily

 (s
ki

p
 to

 q
ue

st
io

n 
2)

[  
]  

Fr
ie

nd
s 

(s
ki

p
 to

 q
ue

st
io

n 
2)

[  
]  

O
th

er
  

 (s
ki

p
 to

 q
ue

st
io

n 
2)

[  
]  

O
rg

an
iz

ed
 g

ro
up

1a
. 

W
ha

t t
yp

e 
of

 o
rg

an
iz

ed
 g

ro
up

?
[  

]  
Ed

uc
at

io
na

l/s
ch

o
ol

 g
ro

up
 

[  
]  

Bu
si

ne
ss

 g
ro

up
[  

]  
C

hu
rc

h 
g

ro
up

 
[  

]  
Re

ti
re

m
en

t g
ro

up
[  

]  
O

th
er

  
 

1b
. 

D
o

es
 y

ou
r g

ro
up

 c
om

e 
to

 th
e 

M
us

eu
m

 o
n 

a 
re

g
ul

ar
 b

as
is

?
[  

]  
Ye

s 
(if

 y
es

, s
ki

p
 to

 q
ue

st
io

n 
3)

 
[  

]  
N

o 

2.
 

Is
 th

is
 y

ou
r fi

rs
t t

im
e 

to
 a

tt
en

d
 th

e 
M

id
-A

m
er

ic
a 

Sc
ie

nc
e 

M
us

eu
m

?
[  

]  
Ye

s 
(if

 y
es

, s
ki

p
 to

 q
ue

st
io

n 
3)

 
[  

]  
N

o 

2a
. 

W
he

n 
d

id
 y

ou
 la

st
 v

is
it

 th
e 

M
id

-A
m

er
ic

a 
Sc

ie
nc

e 
M

us
eu

m
?

[  
]  

Le
ss

 th
an

 a
 y

ea
r a

g
o 

[  
]  

O
n

e 
to

 fo
ur

 y
ea

rs
 a

g
o

[  
]  

M
or

e 
th

an
 fo

ur
 y

ea
rs

 a
g

o

2b
. 

H
ow

 m
an

y 
ti

m
es

 h
av

e 
yo

u 
vi

si
te

d
 th

e 
M

id
-A

m
er

ic
a 

Sc
ie

nc
e 

M
us

eu
m

 
 

2c
. 

H
av

e 
yo

u 
vi

si
te

d 
ot

he
r m

us
eu

m
s i

n 
th

e 
Ar

ka
ns

as
 D

is
co

ve
ry

 N
et

w
or

k?
[  

]  
Ye

s 
   

   
   

[  
]  

N
o 

If 
ye

s,
 W

hi
ch

 o
ne

s?
 (s

el
ec

t a
ll 

th
at

 a
p

p
ly

)
[  

]  
A

rt
s 

&
 S

ci
en

ce
 C

en
te

r f
or

 S
ou

th
ea

st
 A

rk
an

sa
s 

– 
Pi

ne
 B

lu
ff

[  
]  

A
rk

an
sa

s 
St

at
e 

U
ni

ve
rs

it
y 

M
us

eu
m

 –
 J

on
es

b
or

o
[  

]  
U

 o
f A

 C
en

te
r f

or
 M

at
h 

&
 S

ci
en

ce
 E

d
uc

at
io

n 
– 

Fa
ye

tt
ev

ill
e

[  
]  

M
id

-A
m

er
ic

a 
Sc

ie
nc

e 
M

us
eu

m
 –

 H
ot

 S
p

ri
ng

s
[  

]  
Te

xa
rk

an
a 

M
us

eu
m

s 
Sy

st
em

 –
 T

ex
ar

ka
na

[  
]  

A
rk

an
sa

s 
M

us
eu

m
 o

f N
at

ur
al

 R
es

ou
rc

es
 - 

Sm
ac

ko
ve

r
[  

]  
M

us
eu

m
 o

f D
is

co
ve

ry
 - 

Li
tt

le
 R

o
ck

2d
. 

A
re

 y
ou

 a
 m

em
b

er
 o

f t
he

 m
us

eu
m

?
[  

]  
Ye

s 
   

   
   

[  
]  

N
o

3.
 

In
cl

ud
in

g
 y

ou
rs

el
f, 

ho
w

 m
an

y 
p

eo
p

le
 a

re
 v

is
it

in
g

 th
e 

M
id

-A
m

er
ic

a 
Sc

ie
nc

e 
M

us
eu

m
 w

it
h 

yo
u 

to
d

ay
?

[  
]  

1 
[  

]  
2 

[  
]  

3 
[  

]  
4 

[  
]  

5
[  

]  
6 

- 1
0 

[  
]  

11
 - 

20
 

[  
]  

O
ve

r 2
0

4.
 

H
ow

 d
id

 y
ou

 h
ea

r a
b

ou
t t

he
 M

id
-A

m
er

ic
a 

Sc
ie

nc
e 

M
us

eu
m

?
[  

]  
N

ew
sp

ap
er

 
[  

]  
Ra

di
o 

[  
]  

Fa
m

ily
/F

rie
nd

s/
A

cq
ua

in
ta

nc
es

[  
]  

Te
le

vi
si

on
 

[  
]  

M
ag

az
in

e 
[  

]  
W

eb
si

te
/S

oc
ia

l M
ed

ia
 (B

lo
gs

)
[  

]  
Pr

om
ot

io
na

l B
ro

ch
ur

e 
[  

]  
O

th
er

  

5.
 

H
av

e 
yo

u 
he

ar
d

 o
f t

he
 A

rk
an

sa
s 

D
is

co
ve

ry
 N

et
w

or
k?

[  
]  

Ye
s 

   
   

   
[  

]  
N

o

6.
 

D
o 

yo
u 

liv
e 

in
 H

ot
 S

p
ri

ng
s?

 (I
s 

th
e 

g
ro

up
 fr

om
 H

ot
 S

p
ri

ng
s?

)
[  

]  
Ye

s 
(s

ki
p

 to
 q

ue
st

io
n 

7)
 

[  
]  

N
o

Zi
p

 c
o

d
e 

   
   

   
   

   
   

   
   

   
   

   
   

   
   

  (
zi

p
 o

f o
rg

an
iz

at
io

n)

6a
. 

W
ha

t w
as

 y
ou

r p
rim

ar
y 

re
as

on
 fo

r c
om

in
g 

to
 th

e 
H

ot
 S

pr
in

gs
 

ar
ea

?
[  

]  
Va

ca
ti

on
/L

ei
su

re
   

[  
]  

Bu
si

ne
ss

   
[  

]  
O

th
er

  
(S

ki
p

 to
 q

ue
st

io
n 

6b
 if

 y
ou

r a
ns

w
er

 is
 o

th
er

)

If 
va

ca
tio

n/
le

is
ur

e
[  

]  
Sh

op
p

in
g

 
[  

]  
V

is
it

 fa
m

ily
/f

ri
en

d
s

[  
]  

V
is

it
 m

us
eu

m
 

[  
]  

V
is

it
 o

th
er

 a
tt

ra
ct

io
ns

 in
 H

ot
 

Sp
ri

n
gs

 W
ha

t a
tt

ra
ct

io
ns

  
[  

]  
O

th
er

  

If 
bu

si
ne

ss
 

[  
]  

M
ed

ic
al

 re
as

on
s 

[  
]  

C
on

fe
re

nc
e/

m
ee

ti
ng

s
[  

]  
O

th
er

   
   

   
   

   
   

   
   

   
   

   
   

   
   

  

6b
. 

A
re

 y
ou

 s
p

en
d

in
g

 th
e 

ni
g

ht
 in

 H
ot

 S
p

ri
ng

s?
[  

]  
Ye

s 
   

   
   

[  
]  

N
o

If 
ye

s
[  

]  
H

ot
el

/m
ot

el
   

[  
]  

Fa
m

ily
/f

ri
en

d
s 

  [
  ]

  O
th

er
    

    
    

    
    

    
    

    
    

    
    

 

6c
. 

H
ow

 m
an

y 
d

ay
s 

ar
e 

yo
u 

p
la

nn
in

g
 to

 s
ta

y 
in

 H
ot

 S
p

ri
ng

s?
[  

]  
1 

d
ay

 
[  

]  
2 

d
ay

s 
[  

]  
3 

d
ay

s 
[  

]  
4 

d
ay

s 
[  

]  
5 

d
ay

s
[  

]  
O

n
e 

w
ee

k 
or

 lo
n

g
er

 - 
H

ow
 lo

n
g?

  

7.
 

H
ow

 m
uc

h 
m

on
ey

 d
o 

yo
u 

es
tim

at
e 

yo
u 

or
 y

ou
r f

am
ily

 w
ill

 s
pe

nd
 in

 H
ot

 
Sp

rin
gs

 d
ur

in
g 

yo
ur

 v
is

it 
to

 th
e 

M
id

-A
m

er
ic

a 
Sc

ie
nc

e 
M

us
eu

m
 o

n…
$ 

   
   

   
  F

o
o

d
 &

 B
ev

er
ag

e 
$ 

   
   

   
  H

ot
el

/m
ot

el
 

$ 
   

   
   

  F
ue

l
$ 

   
   

   
  R

et
ai

l S
ho

p
p

in
g

 
$ 

   
   

   
  O

th
er

7a
. 

O
f y

ou
r p

ur
ch

as
es

, h
ow

 m
uc

h 
d

o 
yo

u 
es

ti
m

at
e 

yo
u 

or
 y

ou
r 

fa
m

ily
 w

ill
 s

p
en

d
 o

n:
$ 

   
   

   
  P

ar
ki

ng
   

   
   

 $
   

   
   

   
A

d
m

is
si

on
   

   
   

 $
   

   
   

   
So

uv
en

ir
s

(s
ki

p
 to

 q
ue

st
io

n 
12

 if
 re

sp
on

d
en

t i
s 

w
it

h 
an

 o
rg

an
iz

ed
 g

ro
up

)

N
ow

, I
’m

 g
oi

ng
 to

 a
sk

 a
 fe

w
 d

em
o

g
ra

p
hi

c 
q

ue
st

io
ns

8.
 

W
h

at
 is

 y
ou

r a
g

e 
ca

te
g

or
y?

[  
]  

18
-2

4 
   

   
   

[  
]  

25
-4

4 
   

   
   

[  
]  

45
-6

4 
   

   
   

[  
]  

65
 o

r o
ld

er

8a
. W

ha
t a

re
 th

e 
ag

es
 o

f t
he

 p
eo

p
le

 in
 y

ou
r p

ar
ty

?
 

(S
el

ec
t a

ll 
th

at
 a

p
p

ly
)

[  
]  

0-
5 

   
[  

]  
6-

10
   

 [ 
 ] 

 1
1-

15
   

 [ 
 ] 

 1
6-

18
   

 [ 
 ] 

 1
9-

65
   

[  
]  

ov
er

 6
5

9.
 

W
ha

t i
s 

yo
ur

 ra
ce

/n
at

io
na

l o
ri

g
in

?
[  

]  
W

hi
te

/C
au

ca
si

an
 

[  
]  

Es
ki

m
o/

A
le

ut
ia

n
[  

]  
Bl

ac
k/

A
fr

ic
an

-A
m

er
ic

an
 

[  
]  

A
si

an
/P

ac
ifi

c 
Is

la
n

d
er

[  
]  

In
d

ia
n

/N
at

iv
e 

A
m

er
ic

an
 

[  
]  

O
th

er
   

   
   

   
   

   
   

   
   

   
   

   
   

   
  

[  
]  

H
is

p
an

ic
/L

at
in

 A
m

er
ic

an

10
. 

W
ha

t i
s 

yo
ur

 e
d

uc
at

io
n 

le
ve

l (
hi

g
he

st
 a

tt
ai

nm
en

t)
?

[  
]  

Le
ss

 th
an

 1
2t

h 
g

ra
d

e 
[  

]  
Ba

ch
el

or
s 

D
eg

re
e

[  
]  

H
ig

h 
Sc

ho
ol

 G
ra

d
ua

te
 

[  
]  

M
as

te
rs

 D
eg

re
e

[  
]  

So
m

e 
C

ol
le

g
e 

or
 V

o
-T

ec
h 

[  
]  

D
o

ct
or

at
e 

D
eg

re
e

[  
]  

A
ss

o
ci

at
es

 D
eg

re
e

11
. 

W
hi

ch
 o

f t
he

 fo
llo

w
in

g
 c

at
eg

or
ie

s 
re

p
re

se
nt

 y
ou

r t
ot

al
 fa

m
ily

 
in

co
m

e 
b

ef
or

e 
ta

xe
s 

la
st

 y
ea

r?
[  

]  
$2

0,
00

0 
or

 le
ss

 
[  

]  
$2

0,
00

1 
to

 $
40

,0
00

 
[  

]  
$4

0,
00

1 
to

 $
80

,0
00

[  
]  

$8
0,

00
1-

$1
00

,0
00

 
[  

]  
G

re
at

er
 th

an
 $

10
0,

00
0

I w
ou

ld
 li

ke
 to

 a
sk

 a
 fe

w
 q

ue
st

io
ns

 re
g

ar
d

in
g

 y
ou

r
th

ou
g

ht
s 

ab
ou

t t
h

e 
M

id
-A

m
er

ic
a 

Sc
ie

n
ce

 M
us

eu
m

12
. 

H
ow

 w
ou

ld
 y

ou
 ra

te
 y

ou
r o

ve
ra

ll 
vi

si
t t

o 
th

e 
M

id
-A

m
er

ic
a 

Sc
ie

nc
e 

M
us

eu
m

?
[  

]  
Ex

ce
lle

nt
   

   
   

 [ 
 ] 

 G
o

o
d

   
   

   
 [ 

 ] 
 F

ai
r  

   
   

  [
  ]

  P
o

or

13
. 

H
ow

 w
ou

ld
 y

ou
 ra

te
 e

ac
h 

of
 th

e 
fo

llo
w

in
g

 e
xh

ib
it

s 
at

 th
e 

M
id

-
A

m
er

ic
a 

Sc
ie

n
ce

 M
us

eu
m

?
A

q
ua

ri
um

 
[  

]  
Ex

ce
lle

nt
   

[  
]  

G
o

o
d

   
[  

]  
Fa

ir
   

[  
]  

Po
or

Te
sl

a 
co

il 
d

em
on

st
ra

ti
on

(c
ag

ed
 li

g
ht

ni
ng

) 
[  

]  
Ex

ce
lle

nt
   

[  
]  

G
o

o
d

   
[  

]  
Fa

ir
   

[  
]  

Po
or

M
at

te
r I

sl
an

d
 

[  
]  

Ex
ce

lle
nt

   
[  

]  
G

o
o

d
   

[  
]  

Fa
ir

   
[  

]  
Po

or
En

er
g

y 
Is

la
nd

 
[  

]  
Ex

ce
lle

nt
   

[  
]  

G
o

o
d

   
[  

]  
Fa

ir
   

[  
]  

Po
or

U
nd

er
g

ro
un

d
A

rk
an

sa
s 

(C
av

e)
 

[  
]  

Ex
ce

lle
nt

   
[  

]  
G

o
o

d
   

[  
]  

Fa
ir

   
[  

]  
Po

or
Sn

ac
k 

Ba
r 

[  
]  

Ex
ce

lle
nt

   
[  

]  
G

o
o

d
   

[  
]  

Fa
ir

   
[  

]  
Po

or

14
. 

D
o 

yo
u 

ha
ve

 a
ny

 c
om

m
en

ts
 a

b
ou

t h
ow

 w
e 

co
ul

d
 im

p
ro

ve
 th

is
 

m
us

eu
m

 o
r i

ts
 e

xh
ib

it
s?

  
  

A
rk

an
sa

s 
D

is
co

ve
ry

 M
us

eu
m

 N
et

w
or

k 
Su

rv
ey

M
id

-A
m

er
ic

a 
Sc

ie
nc

e 
M

us
eu

m
Ju

ly
/A

ug
us

t 2
00

9

D
at

e:
   

   
   

   
   

   
   

   
Ti

m
e:

   
   

   
   

   
   

   
   

G
en

d
er

 o
f r

es
p

on
d

en
t: 

 [ 
 ] 

M
al

e 
 [ 

 ]F
em

al
e

N
am

e 
of

 In
te

rv
ie

w
er

:  



ARKANSAS DISCOVERY NETWORK - 151 - UALR INSTITUTE FOR ECONOMIC ADVANCEMENT

1.
 

W
ho

 a
re

 y
ou

 v
is

it
in

g
 th

e 
A

SU
 M

us
eu

m
 w

it
h 

to
d

ay
?

[  
]  

A
lo

ne
 (s

ki
p

 to
 q

ue
st

io
n 

2)
[  

]  
Fa

m
ily

 (s
ki

p
 to

 q
ue

st
io

n 
2)

[  
]  

Fr
ie

nd
s 

(s
ki

p
 to

 q
ue

st
io

n 
2)

[  
]  

O
th

er
  

 (s
ki

p
 to

 q
ue

st
io

n 
2)

[  
]  

O
rg

an
iz

ed
 g

ro
up

1a
. 

W
ha

t t
yp

e 
of

 o
rg

an
iz

ed
 g

ro
up

?
[  

]  
Ed

uc
at

io
na

l/s
ch

o
ol

 g
ro

up
 

[  
]  

Bu
si

ne
ss

 g
ro

up
[  

]  
C

hu
rc

h 
g

ro
up

 
[  

]  
Re

ti
re

m
en

t g
ro

up
[  

]  
O

th
er

  
 

1b
. 

D
o

es
 y

ou
r g

ro
up

 c
om

e 
to

 th
e 

M
us

eu
m

 o
n 

a 
re

g
ul

ar
 b

as
is

?
[  

]  
Ye

s 
(if

 y
es

, s
ki

p
 to

 q
ue

st
io

n 
3)

 
[  

]  
N

o 

2.
 

Is
 th

is
 y

ou
r fi

rs
t t

im
e 

to
 a

tt
en

d
 th

e 
A

SU
 M

us
eu

m
?

[  
]  

Ye
s 

(if
 y

es
, s

ki
p

 to
 q

ue
st

io
n 

3)
 

[  
]  

N
o 

2a
. 

W
he

n 
d

id
 y

ou
 la

st
 v

is
it

 th
e 

A
SU

 M
us

eu
m

?
[  

]  
Le

ss
 th

an
 a

 y
ea

r a
g

o 
[  

]  
O

n
e 

to
 fo

ur
 y

ea
rs

 a
g

o
[  

]  
M

or
e 

th
an

 fo
ur

 y
ea

rs
 a

g
o

2b
. 

H
ow

 m
an

y 
ti

m
es

 h
av

e 
yo

u 
vi

si
te

d
 th

e 
A

SU
 M

us
eu

m
 

 

2c
. 

H
av

e 
yo

u 
vi

si
te

d 
ot

he
r m

us
eu

m
s i

n 
th

e 
Ar

ka
ns

as
 D

is
co

ve
ry

 N
et

w
or

k?
[  

]  
Ye

s 
   

   
   

[  
]  

N
o 

If 
ye

s,
 W

hi
ch

 o
ne

s?
 (s

el
ec

t a
ll 

th
at

 a
p

p
ly

)
[  

]  
A

rt
s 

&
 S

ci
en

ce
 C

en
te

r f
or

 S
ou

th
ea

st
 A

rk
an

sa
s 

– 
Pi

ne
 B

lu
ff

[  
]  

A
rk

an
sa

s 
St

at
e 

U
ni

ve
rs

it
y 

M
us

eu
m

 –
 J

on
es

b
or

o
[  

]  
U

 o
f A

 C
en

te
r f

or
 M

at
h 

&
 S

ci
en

ce
 E

d
uc

at
io

n 
– 

Fa
ye

tt
ev

ill
e

[  
]  

M
id

-A
m

er
ic

a 
Sc

ie
nc

e 
M

us
eu

m
 –

 H
ot

 S
p

ri
ng

s
[  

]  
Te

xa
rk

an
a 

M
us

eu
m

s 
Sy

st
em

 –
 T

ex
ar

ka
na

[  
]  

A
rk

an
sa

s 
M

us
eu

m
 o

f N
at

ur
al

 R
es

ou
rc

es
 - 

Sm
ac

ko
ve

r
[  

]  
M

us
eu

m
 o

f D
is

co
ve

ry
 - 

Li
tt

le
 R

o
ck

2d
. 

A
re

 y
ou

 a
 m

em
b

er
 o

f t
he

 m
us

eu
m

?
[  

]  
Ye

s 
   

   
   

[  
]  

N
o

3.
 

In
cl

ud
in

g
 y

ou
rs

el
f, 

ho
w

 m
an

y 
p

eo
p

le
 a

re
 v

is
it

in
g

 th
e 

A
SU

 M
us

eu
m

 
w

it
h 

yo
u 

to
d

ay
?

[  
]  

1 
[  

]  
2 

[  
]  

3 
[  

]  
4 

[  
]  

5
[  

]  
6 

- 1
0 

[  
]  

11
 - 

20
 

[  
]  

O
ve

r 2
0

4.
 

H
ow

 d
id

 y
ou

 h
ea

r a
b

ou
t t

he
 A

SU
 M

us
eu

m
?

[  
]  

N
ew

sp
ap

er
 

[  
]  

Ra
di

o 
[  

]  
Fa

m
ily

/F
rie

nd
s/

A
cq

ua
in

ta
nc

es
[  

]  
Te

le
vi

si
on

 
[  

]  
M

ag
az

in
e 

[  
]  

W
eb

si
te

/S
oc

ia
l M

ed
ia

 (B
lo

gs
)

[  
]  

Pr
om

ot
io

na
l B

ro
ch

ur
e 

[  
]  

O
th

er
  

5.
 

H
av

e 
yo

u 
he

ar
d

 o
f t

he
 A

rk
an

sa
s 

D
is

co
ve

ry
 N

et
w

or
k?

[  
]  

Ye
s 

   
   

   
[  

]  
N

o

6.
 

D
o 

yo
u 

liv
e 

in
 J

on
es

b
or

o?
 (I

s 
th

e 
g

ro
up

 fr
om

 J
on

es
b

or
o?

)
[  

]  
Ye

s 
(s

ki
p

 to
 q

ue
st

io
n 

7)
 

[  
]  

N
o

Zi
p

 c
o

d
e 

   
   

   
   

   
   

   
   

   
   

   
   

   
   

  (
zi

p
 o

f o
rg

an
iz

at
io

n)

6a
. 

W
ha

t w
as

 y
ou

r p
rim

ar
y 

re
as

on
 fo

r c
om

in
g 

to
 th

e 
Jo

ne
sb

or
o 

ar
ea

?
[  

]  
Va

ca
ti

on
/L

ei
su

re
   

[  
]  

Bu
si

ne
ss

   
[  

]  
O

th
er

  
(S

ki
p

 to
 q

ue
st

io
n 

6b
 if

 y
ou

r a
ns

w
er

 is
 o

th
er

)

If 
va

ca
tio

n/
le

is
ur

e
[  

]  
Sh

op
p

in
g

 
[  

]  
V

is
it

 fa
m

ily
/f

ri
en

d
s

[  
]  

V
is

it
 m

us
eu

m
 

[  
]  

V
is

it
 o

th
er

 a
tt

ra
ct

io
ns

 in
 J

on
es

b
or

o
 W

ha
t a

tt
ra

ct
io

ns
  

[  
]  

O
th

er
  

If 
bu

si
ne

ss
 

[  
]  

M
ed

ic
al

 re
as

on
s 

[  
]  

C
on

fe
re

nc
e/

m
ee

ti
ng

s
[  

]  
O

th
er

   
   

   
   

   
   

   
   

   
   

   
   

   
   

  

6b
. 

A
re

 y
ou

 s
p

en
d

in
g

 th
e 

ni
g

ht
 in

 J
on

es
b

or
o?

[  
]  

Ye
s 

   
   

   
[  

]  
N

o
If 

ye
s

[  
]  

H
ot

el
/m

ot
el

   
[  

]  
Fa

m
ily

/f
ri

en
d

s 
  [

  ]
  O

th
er

    
    

    
    

    
    

    
    

    
    

    
 

6c
. 

H
ow

 m
an

y 
d

ay
s 

ar
e 

yo
u 

p
la

nn
in

g
 to

 s
ta

y 
in

 J
on

es
b

or
o?

[  
]  

1 
d

ay
 

[  
]  

2 
d

ay
s 

[  
]  

3 
d

ay
s 

[  
]  

4 
d

ay
s 

[  
]  

5 
d

ay
s

[  
]  

O
n

e 
w

ee
k 

or
 lo

n
g

er
 - 

H
ow

 lo
n

g?
  

7.
 

H
ow

 m
uc

h 
m

on
ey

 d
o 

yo
u 

es
ti

m
at

e 
yo

u 
or

 y
ou

r f
am

ily
 w

ill
 s

p
en

d 
in

 J
on

es
b

or
o 

d
ur

in
g

 y
ou

r v
is

it
 to

 th
e 

A
SU

 M
us

eu
m

 o
n…

$ 
   

   
   

  F
o

o
d

 &
 B

ev
er

ag
e 

$ 
   

   
   

  H
ot

el
/m

ot
el

 
$ 

   
   

   
  F

ue
l

$ 
   

   
   

  R
et

ai
l S

ho
p

p
in

g
 

$ 
   

   
   

  O
th

er

7a
. 

O
f y

ou
r p

ur
ch

as
es

, h
ow

 m
uc

h 
d

o 
yo

u 
es

ti
m

at
e 

yo
u 

or
 y

ou
r 

fa
m

ily
 w

ill
 s

p
en

d
 o

n:
$ 

   
   

   
  P

ar
ki

ng
   

   
   

 $
   

   
   

   
A

d
m

is
si

on
   

   
   

 $
   

   
   

   
So

uv
en

ir
s

(s
ki

p
 to

 q
ue

st
io

n 
12

 if
 re

sp
on

d
en

t i
s 

w
it

h 
an

 o
rg

an
iz

ed
 g

ro
up

)

N
ow

, I
’m

 g
oi

ng
 to

 a
sk

 a
 fe

w
 d

em
o

g
ra

p
hi

c 
q

ue
st

io
ns

8.
 

W
h

at
 is

 y
ou

r a
g

e 
ca

te
g

or
y?

[  
]  

18
-2

4 
   

   
   

[  
]  

25
-4

4 
   

   
   

[  
]  

45
-6

4 
   

   
   

[  
]  

65
 o

r o
ld

er

8a
. W

ha
t a

re
 th

e 
ag

es
 o

f t
he

 p
eo

p
le

 in
 y

ou
r p

ar
ty

?
 

(S
el

ec
t a

ll 
th

at
 a

p
p

ly
)

[  
]  

0-
5 

   
[  

]  
6-

10
   

 [ 
 ] 

 1
1-

15
   

 [ 
 ] 

 1
6-

18
   

 [ 
 ] 

 1
9-

65
   

[  
]  

ov
er

 6
5

9.
 

W
ha

t i
s 

yo
ur

 ra
ce

/n
at

io
na

l o
ri

g
in

?
[  

]  
W

hi
te

/C
au

ca
si

an
 

[  
]  

Es
ki

m
o/

A
le

ut
ia

n
[  

]  
Bl

ac
k/

A
fr

ic
an

-A
m

er
ic

an
 

[  
]  

A
si

an
/P

ac
ifi

c 
Is

la
n

d
er

[  
]  

In
d

ia
n

/N
at

iv
e 

A
m

er
ic

an
 

[  
]  

O
th

er
   

   
   

   
   

   
   

   
   

   
   

   
   

   
  

[  
]  

H
is

p
an

ic
/L

at
in

 A
m

er
ic

an

10
. 

W
ha

t i
s 

yo
ur

 e
d

uc
at

io
n 

le
ve

l (
hi

g
he

st
 a

tt
ai

nm
en

t)
?

[  
]  

Le
ss

 th
an

 1
2t

h 
g

ra
d

e 
[  

]  
Ba

ch
el

or
s 

D
eg

re
e

[  
]  

H
ig

h 
Sc

ho
ol

 G
ra

d
ua

te
 

[  
]  

M
as

te
rs

 D
eg

re
e

[  
]  

So
m

e 
C

ol
le

g
e 

or
 V

o
-T

ec
h 

[  
]  

D
o

ct
or

at
e 

D
eg

re
e

[  
]  

A
ss

o
ci

at
es

 D
eg

re
e

11
. 

W
hi

ch
 o

f t
he

 fo
llo

w
in

g
 c

at
eg

or
ie

s 
re

p
re

se
nt

 y
ou

r t
ot

al
 fa

m
ily

 
in

co
m

e 
b

ef
or

e 
ta

xe
s 

la
st

 y
ea

r?
[  

]  
$2

0,
00

0 
or

 le
ss

 
[  

]  
$2

0,
00

1 
to

 $
40

,0
00

 
[  

]  
$4

0,
00

1 
to

 $
80

,0
00

[  
]  

$8
0,

00
1-

$1
00

,0
00

 
[  

]  
G

re
at

er
 th

an
 $

10
0,

00
0

I w
ou

ld
 li

ke
 to

 a
sk

 a
 fe

w
 q

ue
st

io
ns

 re
g

ar
d

in
g

 y
ou

r
th

ou
g

ht
s 

ab
ou

t t
h

e 
A

SU
 M

us
eu

m

12
. 

H
ow

 w
ou

ld
 y

ou
 ra

te
 y

ou
r o

ve
ra

ll 
vi

si
t t

o 
th

e 
A

SU
 M

us
eu

m
?

[  
]  

Ex
ce

lle
nt

   
   

   
 [ 

 ] 
 G

o
o

d
   

   
   

 [ 
 ] 

 F
ai

r  
   

   
  [

  ]
  P

o
or

13
. 

H
ow

 w
ou

ld
 y

ou
 ra

te
 e

ac
h 

of
 th

e 
fo

llo
w

in
g

 e
xh

ib
it

s 
at

 th
e 

A
SU

 
M

us
eu

m
?

A
ni

m
al

s/
Bi

rd
s 

[  
]  

Ex
ce

lle
nt

   
[  

]  
G

oo
d 

  [
  ]

  F
ai

r  
 [ 

 ] 
 P

oo
r

N
at

iv
e 

A
m

er
ic

an
 

[  
]  

Ex
ce

lle
nt

   
[  

]  
G

oo
d 

  [
  ]

  F
ai

r  
 [ 

 ] 
 P

oo
r

Pi
on

ee
r/

Li
vi

ng
 o

ff
th

e 
La

nd
 

[  
]  

Ex
ce

lle
nt

   
[  

]  
G

oo
d 

  [
  ]

  F
ai

r  
 [ 

 ] 
 P

oo
r

O
ld

 T
ow

n 
[  

]  
Ex

ce
lle

nt
   

[  
]  

G
oo

d 
  [

  ]
  F

ai
r  

 [ 
 ] 

 P
oo

r
Sc

ie
nc

e 
C

irc
us

 
[  

]  
Ex

ce
lle

nt
   

[  
]  

G
oo

d 
  [

  ]
  F

ai
r  

 [ 
 ] 

 P
oo

r
Ex

p
lo

rin
g 

th
e 

Fr
on

tie
r [

  ]
  E

xc
el

le
nt

   
[  

]  
G

oo
d 

  [
  ]

  F
ai

r  
 [ 

 ] 
 P

oo
r

14
. 

D
o 

yo
u 

ha
ve

 a
ny

 c
om

m
en

ts
 a

b
ou

t h
ow

 w
e 

co
ul

d
 im

p
ro

ve
 th

is
 

m
us

eu
m

 o
r i

ts
 e

xh
ib

it
s?

  
  

A
rk

an
sa

s 
D

is
co

ve
ry

 M
us

eu
m

 N
et

w
or

k 
Su

rv
ey

D
at

e:
   

   
   

   
   

   
   

   
Ti

m
e:

   
   

   
   

   
   

   
   

G
en

d
er

 o
f r

es
p

on
d

en
t: 

 [ 
 ] 

M
al

e 
 [ 

 ]F
em

al
e

N
am

e 
of

 In
te

rv
ie

w
er

:  



ARKANSAS DISCOVERY NETWORK - 152 - UALR INSTITUTE FOR ECONOMIC ADVANCEMENT

1.
 

W
ho

 a
re

 y
ou

 v
is

it
in

g
 th

e 
M

us
eu

m
 o

f D
is

co
ve

ry
 w

it
h 

to
d

ay
?

[  
]  

A
lo

ne
 (s

ki
p

 to
 q

ue
st

io
n 

2)
[  

]  
Fa

m
ily

 (s
ki

p
 to

 q
ue

st
io

n 
2)

[  
]  

Fr
ie

nd
s 

(s
ki

p
 to

 q
ue

st
io

n 
2)

[  
]  

O
th

er
  

 (s
ki

p
 to

 q
ue

st
io

n 
2)

[  
]  

O
rg

an
iz

ed
 g

ro
up

1a
. 

W
ha

t t
yp

e 
of

 o
rg

an
iz

ed
 g

ro
up

?
[  

]  
Ed

uc
at

io
na

l/s
ch

o
ol

 g
ro

up
 

[  
]  

Bu
si

ne
ss

 g
ro

up
[  

]  
C

hu
rc

h 
g

ro
up

 
[  

]  
Re

ti
re

m
en

t g
ro

up
[  

]  
O

th
er

  
 

1b
. 

D
o

es
 y

ou
r g

ro
up

 c
om

e 
to

 th
e 

M
us

eu
m

 o
n 

a 
re

g
ul

ar
 b

as
is

?
[  

]  
Ye

s 
(if

 y
es

, s
ki

p
 to

 q
ue

st
io

n 
3)

 
[  

]  
N

o 

2.
 

Is
 th

is
 y

ou
r fi

rs
t t

im
e 

to
 a

tt
en

d
 th

e 
M

us
eu

m
 o

f D
is

co
ve

ry
?

[  
]  

Ye
s 

(if
 y

es
, s

ki
p

 to
 q

ue
st

io
n 

3)
 

[  
]  

N
o 

2a
. 

W
he

n 
d

id
 y

ou
 la

st
 v

is
it

 th
e 

M
us

eu
m

 o
f D

is
co

ve
ry

?
[  

]  
Le

ss
 th

an
 a

 y
ea

r a
g

o 
[  

]  
O

n
e 

to
 fo

ur
 y

ea
rs

 a
g

o
[  

]  
M

or
e 

th
an

 fo
ur

 y
ea

rs
 a

g
o

2b
. 

H
ow

 m
an

y 
ti

m
es

 h
av

e 
yo

u 
vi

si
te

d
 th

e 
M

us
eu

m
 o

f D
is

co
ve

ry
 

 

2c
. 

H
av

e 
yo

u 
vi

si
te

d 
ot

he
r m

us
eu

m
s i

n 
th

e 
Ar

ka
ns

as
 D

is
co

ve
ry

 N
et

w
or

k?
[  

]  
Ye

s 
   

   
   

[  
]  

N
o 

If 
ye

s,
 W

hi
ch

 o
ne

s?
 (s

el
ec

t a
ll 

th
at

 a
p

p
ly

)
[  

]  
A

rt
s 

&
 S

ci
en

ce
 C

en
te

r f
or

 S
ou

th
ea

st
 A

rk
an

sa
s 

– 
Pi

ne
 B

lu
ff

[  
]  

A
rk

an
sa

s 
St

at
e 

U
ni

ve
rs

it
y 

M
us

eu
m

 –
 J

on
es

b
or

o
[  

]  
U

 o
f A

 C
en

te
r f

or
 M

at
h 

&
 S

ci
en

ce
 E

d
uc

at
io

n 
– 

Fa
ye

tt
ev

ill
e

[  
]  

M
id

-A
m

er
ic

a 
Sc

ie
nc

e 
M

us
eu

m
 –

 H
ot

 S
p

ri
ng

s
[  

]  
Te

xa
rk

an
a 

M
us

eu
m

s 
Sy

st
em

 –
 T

ex
ar

ka
na

[  
]  

A
rk

an
sa

s 
M

us
eu

m
 o

f N
at

ur
al

 R
es

ou
rc

es
 - 

Sm
ac

ko
ve

r
[  

]  
M

us
eu

m
 o

f D
is

co
ve

ry
 - 

Li
tt

le
 R

o
ck

2d
. 

A
re

 y
ou

 a
 m

em
b

er
 o

f t
he

 m
us

eu
m

?
[  

]  
Ye

s 
   

   
   

[  
]  

N
o

3.
 

In
cl

ud
in

g
 y

ou
rs

el
f, 

ho
w

 m
an

y 
p

eo
p

le
 a

re
 v

is
it

in
g

 th
e 

M
us

eu
m

 o
f 

D
is

co
ve

ry
 w

it
h 

yo
u 

to
d

ay
?

[  
]  

1 
[  

]  
2 

[  
]  

3 
[  

]  
4 

[  
]  

5
[  

]  
6 

- 1
0 

[  
]  

11
 - 

20
 

[  
]  

O
ve

r 2
0

4.
 

H
ow

 d
id

 y
ou

 h
ea

r a
b

ou
t t

he
 M

us
eu

m
 o

f D
is

co
ve

ry
?

[  
]  

N
ew

sp
ap

er
 

[  
]  

Ra
di

o 
[  

]  
Fa

m
ily

/F
rie

nd
s/

A
cq

ua
in

ta
nc

es
[  

]  
Te

le
vi

si
on

 
[  

]  
M

ag
az

in
e 

[  
]  

W
eb

si
te

/S
oc

ia
l M

ed
ia

 (B
lo

gs
)

[  
]  

Pr
om

ot
io

na
l B

ro
ch

ur
e 

[  
]  

O
th

er
  

5.
 

H
av

e 
yo

u 
he

ar
d

 o
f t

he
 A

rk
an

sa
s 

D
is

co
ve

ry
 N

et
w

or
k?

[  
]  

Ye
s 

   
   

   
[  

]  
N

o

6.
 

D
o 

yo
u 

liv
e 

in
 L

it
tl

e 
Ro

ck
? 

(Is
 th

e 
g

ro
up

 fr
om

 L
it

tl
e 

Ro
ck

?)
[  

]  
Ye

s 
(s

ki
p

 to
 q

ue
st

io
n 

7)
 

[  
]  

N
o

Zi
p

 c
o

d
e 

   
   

   
   

   
   

   
   

   
   

   
   

   
   

  (
zi

p
 o

f o
rg

an
iz

at
io

n)

6a
. 

W
ha

t w
as

 y
ou

r p
rim

ar
y 

re
as

on
 fo

r c
om

in
g 

to
 th

e 
Li

tt
le

 R
oc

k 
ar

ea
?

[  
]  

Va
ca

ti
on

/L
ei

su
re

   
[  

]  
Bu

si
ne

ss
   

[  
]  

O
th

er
  

(S
ki

p
 to

 q
ue

st
io

n 
6b

 if
 y

ou
r a

ns
w

er
 is

 o
th

er
)

If 
va

ca
tio

n/
le

is
ur

e
[  

]  
Sh

op
p

in
g

 
[  

]  
V

is
it

 fa
m

ily
/f

ri
en

d
s

[  
]  

V
is

it
 m

us
eu

m
 

[  
]  

V
is

it
 o

th
er

 a
tt

ra
ct

io
ns

 in
 L

it
tl

e 
Ro

ck
 W

ha
t a

tt
ra

ct
io

ns
  

[  
]  

O
th

er
  

If 
bu

si
ne

ss
 

[  
]  

M
ed

ic
al

 re
as

on
s 

[  
]  

C
on

fe
re

nc
e/

m
ee

ti
ng

s
[  

]  
O

th
er

   
   

   
   

   
   

   
   

   
   

   
   

   
   

  

6b
. 

A
re

 y
ou

 s
p

en
d

in
g

 th
e 

ni
g

ht
 in

 L
it

tl
e 

Ro
ck

?
[  

]  
Ye

s 
   

   
   

[  
]  

N
o

If 
ye

s
[  

]  
H

ot
el

/m
ot

el
   

[  
]  

Fa
m

ily
/f

ri
en

d
s 

  [
  ]

  O
th

er
    

    
    

    
    

    
    

    
    

    
    

 

6c
. 

H
ow

 m
an

y 
d

ay
s 

ar
e 

yo
u 

p
la

nn
in

g
 to

 s
ta

y 
in

 L
it

tl
e 

Ro
ck

?
[  

]  
1 

d
ay

 
[  

]  
2 

d
ay

s 
[  

]  
3 

d
ay

s 
[  

]  
4 

d
ay

s 
[  

]  
5 

d
ay

s
[  

]  
O

n
e 

w
ee

k 
or

 lo
n

g
er

 - 
H

ow
 lo

n
g?

  

7.
 

H
ow

 m
uc

h 
m

on
ey

 d
o 

yo
u 

es
ti

m
at

e 
yo

u 
or

 y
ou

r f
am

ily
 w

ill
 s

p
en

d 
in

 L
it

tl
e 

Ro
ck

 d
ur

in
g

 y
ou

r v
is

it
 to

 th
e 

M
us

eu
m

 o
f D

is
co

ve
ry

 o
n…

$ 
   

   
   

  F
o

o
d

 &
 B

ev
er

ag
e 

$ 
   

   
   

  H
ot

el
/m

ot
el

 
$ 

   
   

   
  F

ue
l

$ 
   

   
   

  R
et

ai
l S

ho
p

p
in

g
 

$ 
   

   
   

  O
th

er

7a
. 

O
f y

ou
r p

ur
ch

as
es

, h
ow

 m
uc

h 
d

o 
yo

u 
es

ti
m

at
e 

yo
u 

or
 y

ou
r 

fa
m

ily
 w

ill
 s

p
en

d
 o

n:
$ 

   
   

   
  P

ar
ki

ng
   

   
   

 $
   

   
   

   
A

d
m

is
si

on
   

   
   

 $
   

   
   

   
So

uv
en

ir
s

(s
ki

p
 to

 q
ue

st
io

n 
12

 if
 re

sp
on

d
en

t i
s 

w
it

h 
an

 o
rg

an
iz

ed
 g

ro
up

)

N
ow

, I
’m

 g
oi

ng
 to

 a
sk

 a
 fe

w
 d

em
o

g
ra

p
hi

c 
q

ue
st

io
ns

8.
 

W
h

at
 is

 y
ou

r a
g

e 
ca

te
g

or
y?

[  
]  

18
-2

4 
   

   
   

[  
]  

25
-4

4 
   

   
   

[  
]  

45
-6

4 
   

   
   

[  
]  

65
 o

r o
ld

er

8a
. W

ha
t a

re
 th

e 
ag

es
 o

f t
he

 p
eo

p
le

 in
 y

ou
r p

ar
ty

?
 

(S
el

ec
t a

ll 
th

at
 a

p
p

ly
)

[  
]  

0-
5 

   
[  

]  
6-

10
   

 [ 
 ] 

 1
1-

15
   

 [ 
 ] 

 1
6-

18
   

 [ 
 ] 

 1
9-

65
   

[  
]  

ov
er

 6
5

9.
 

W
ha

t i
s 

yo
ur

 ra
ce

/n
at

io
na

l o
ri

g
in

?
[  

]  
W

hi
te

/C
au

ca
si

an
 

[  
]  

Es
ki

m
o/

A
le

ut
ia

n
[  

]  
Bl

ac
k/

A
fr

ic
an

-A
m

er
ic

an
 

[  
]  

A
si

an
/P

ac
ifi

c 
Is

la
n

d
er

[  
]  

In
d

ia
n

/N
at

iv
e 

A
m

er
ic

an
 

[  
]  

O
th

er
   

   
   

   
   

   
   

   
   

   
   

   
   

   
  

[  
]  

H
is

p
an

ic
/L

at
in

 A
m

er
ic

an

10
. 

W
ha

t i
s 

yo
ur

 e
d

uc
at

io
n 

le
ve

l (
hi

g
he

st
 a

tt
ai

nm
en

t)
?

[  
]  

Le
ss

 th
an

 1
2t

h 
g

ra
d

e 
[  

]  
Ba

ch
el

or
s 

D
eg

re
e

[  
]  

H
ig

h 
Sc

ho
ol

 G
ra

d
ua

te
 

[  
]  

M
as

te
rs

 D
eg

re
e

[  
]  

So
m

e 
C

ol
le

g
e 

or
 V

o
-T

ec
h 

[  
]  

D
o

ct
or

at
e 

D
eg

re
e

[  
]  

A
ss

o
ci

at
es

 D
eg

re
e

11
. 

W
hi

ch
 o

f t
he

 fo
llo

w
in

g
 c

at
eg

or
ie

s 
re

p
re

se
nt

 y
ou

r t
ot

al
 fa

m
ily

 
in

co
m

e 
b

ef
or

e 
ta

xe
s 

la
st

 y
ea

r?
[  

]  
$2

0,
00

0 
or

 le
ss

 
[  

]  
$2

0,
00

1 
to

 $
40

,0
00

 
[  

]  
$4

0,
00

1 
to

 $
80

,0
00

[  
]  

$8
0,

00
1-

$1
00

,0
00

 
[  

]  
G

re
at

er
 th

an
 $

10
0,

00
0

I w
ou

ld
 li

ke
 to

 a
sk

 a
 fe

w
 q

ue
st

io
ns

 re
g

ar
d

in
g

 y
ou

r
th

ou
g

ht
s 

ab
ou

t t
h

e 
M

us
eu

m
 o

f D
is

co
ve

ry

12
. 

H
ow

 w
ou

ld
 y

ou
 ra

te
 y

ou
r o

ve
ra

ll 
vi

si
t t

o 
th

e 
M

us
eu

m
 o

f D
is

co
ve

ry
?

[  
]  

Ex
ce

lle
nt

   
   

   
 [ 

 ] 
 G

o
o

d
   

   
   

 [ 
 ] 

 F
ai

r  
   

   
  [

  ]
  P

o
or

13
. 

H
ow

 w
ou

ld
 y

ou
 ra

te
 e

ac
h 

of
 th

e 
fo

llo
w

in
g

 e
xh

ib
it

s 
at

 th
e 

M
us

eu
m

 
of

 D
is

co
ve

ry
?

Ro
om

 to
 G

ro
w

 
[  

]  
Ex

ce
lle

nt
   

[  
]  

G
o

o
d

   
[  

]  
Fa

ir
   

[  
]  

Po
or

Sc
ie

nc
e 

&
 A

rt
 

[  
]  

Ex
ce

lle
nt

   
[  

]  
G

o
o

d
   

[  
]  

Fa
ir

   
[  

]  
Po

or
Ba

ck
ya

rd
 S

ci
en

ce
 

[  
]  

Ex
ce

lle
nt

   
[  

]  
G

o
o

d
   

[  
]  

Fa
ir

   
[  

]  
Po

or
N

at
iv

e 
A

m
er

ic
an

 
[  

]  
Ex

ce
lle

nt
   

[  
]  

G
o

o
d

   
[  

]  
Fa

ir
   

[  
]  

Po
or

Fo
re

st
ry

 
[  

]  
Ex

ce
lle

nt
   

[  
]  

G
o

o
d

   
[  

]  
Fa

ir
   

[  
]  

Po
or

H
ea

lt
h 

H
al

l 
[  

]  
Ex

ce
lle

nt
   

[  
]  

G
o

o
d

   
[  

]  
Fa

ir
   

[  
]  

Po
or

Sp
ac

e 
A

d
ve

nt
ur

es
 

[  
]  

Ex
ce

lle
nt

   
[  

]  
G

o
o

d
   

[  
]  

Fa
ir

   
[  

]  
Po

or

14
. 

D
o 

yo
u 

ha
ve

 a
ny

 c
om

m
en

ts
 a

b
ou

t h
ow

 w
e 

co
ul

d
 im

p
ro

ve
 th

is
 

m
us

eu
m

 o
r i

ts
 e

xh
ib

it
s?

  
  

A
rk

an
sa

s 
D

is
co

ve
ry

 M
us

eu
m

 N
et

w
or

k 
Su

rv
ey

D
at

e:
   

   
   

   
   

   
   

   
Ti

m
e:

   
   

   
   

   
   

   
   

G
en

d
er

 o
f r

es
p

on
d

en
t: 

 [ 
 ] 

M
al

e 
 [ 

 ]F
em

al
e

N
am

e 
of

 In
te

rv
ie

w
er

:  



ARKANSAS DISCOVERY NETWORK - 153 - UALR INSTITUTE FOR ECONOMIC ADVANCEMENT

1.
 

W
ho

 a
re

 y
ou

 v
is

it
in

g
 th

e 
A

rt
s 

&
 S

ci
en

ce
 C

en
te

r f
or

 S
ou

th
ea

st
 

A
rk

an
sa

s 
w

it
h 

to
d

ay
?

[  
]  

A
lo

ne
 (s

ki
p

 to
 q

ue
st

io
n 

2)
[  

]  
Fa

m
ily

 (s
ki

p
 to

 q
ue

st
io

n 
2)

[  
]  

Fr
ie

nd
s 

(s
ki

p
 to

 q
ue

st
io

n 
2)

[  
]  

O
th

er
  

 (s
ki

p
 to

 q
ue

st
io

n 
2)

[  
]  

O
rg

an
iz

ed
 g

ro
up

1a
. 

W
ha

t t
yp

e 
of

 o
rg

an
iz

ed
 g

ro
up

?
[  

]  
Ed

uc
at

io
na

l/s
ch

o
ol

 g
ro

up
 

[  
]  

Bu
si

ne
ss

 g
ro

up
[  

]  
C

hu
rc

h 
g

ro
up

 
[  

]  
Re

ti
re

m
en

t g
ro

up
[  

]  
O

th
er

  
 

1b
. 

D
o

es
 y

ou
r g

ro
up

 c
om

e 
to

 th
e 

M
us

eu
m

 o
n 

a 
re

g
ul

ar
 b

as
is

?
[  

]  
Ye

s 
(if

 y
es

, s
ki

p
 to

 q
ue

st
io

n 
3)

 
[  

]  
N

o 

2.
 

Is
 th

is
 y

ou
r fi

rs
t t

im
e 

to
 a

tt
en

d
 th

e 
A

rt
s 

&
 S

ci
en

ce
 C

en
te

r f
or

 
So

ut
h

ea
st

 A
rk

an
sa

s?
[  

]  
Ye

s 
(if

 y
es

, s
ki

p
 to

 q
ue

st
io

n 
3)

 
[  

]  
N

o 

2a
. 

W
he

n 
d

id
 y

ou
 la

st
 v

is
it

 th
e 

A
rt

s 
&

 S
ci

en
ce

 C
en

te
r f

or
 

So
ut

h
ea

st
 A

rk
an

sa
s?

[  
]  

Le
ss

 th
an

 a
 y

ea
r a

g
o 

[  
]  

O
n

e 
to

 fo
ur

 y
ea

rs
 a

g
o

[  
]  

M
or

e 
th

an
 fo

ur
 y

ea
rs

 a
g

o

2b
. 

H
ow

 m
an

y 
ti

m
es

 h
av

e 
yo

u 
vi

si
te

d
 th

e 
A

rt
s 

&
 S

ci
en

ce
 C

en
te

r 
fo

r S
ou

th
ea

st
 A

rk
an

sa
s

 
 

2c
. 

H
av

e 
yo

u 
vi

si
te

d 
ot

he
r m

us
eu

m
s i

n 
th

e 
Ar

ka
ns

as
 D

is
co

ve
ry

 N
et

w
or

k?
[  

]  
Ye

s 
   

   
   

[  
]  

N
o 

If 
ye

s,
 W

hi
ch

 o
ne

s?
 (s

el
ec

t a
ll 

th
at

 a
p

p
ly

)
[  

]  
A

rt
s 

&
 S

ci
en

ce
 C

en
te

r f
or

 S
ou

th
ea

st
 A

rk
an

sa
s 

– 
Pi

ne
 B

lu
ff

[  
]  

A
rk

an
sa

s 
St

at
e 

U
ni

ve
rs

it
y 

M
us

eu
m

 –
 J

on
es

b
or

o
[  

]  
U

 o
f A

 C
en

te
r f

or
 M

at
h 

&
 S

ci
en

ce
 E

d
uc

at
io

n 
– 

Fa
ye

tt
ev

ill
e

[  
]  

M
id

-A
m

er
ic

a 
Sc

ie
nc

e 
M

us
eu

m
 –

 H
ot

 S
p

ri
ng

s
[  

]  
Te

xa
rk

an
a 

M
us

eu
m

s 
Sy

st
em

 –
 T

ex
ar

ka
na

[  
]  

A
rk

an
sa

s 
M

us
eu

m
 o

f N
at

ur
al

 R
es

ou
rc

es
 - 

Sm
ac

ko
ve

r
[  

]  
M

us
eu

m
 o

f D
is

co
ve

ry
 - 

Li
tt

le
 R

o
ck

2d
. 

A
re

 y
ou

 a
 m

em
b

er
 o

f t
he

 m
us

eu
m

?
[  

]  
Ye

s 
   

   
   

[  
]  

N
o

3.
 

In
cl

ud
in

g
 y

ou
rs

el
f, 

ho
w

 m
an

y 
p

eo
p

le
 a

re
 v

is
it

in
g

 th
e 

A
rt

s 
&

 
Sc

ie
nc

e 
C

en
te

r f
or

 S
ou

th
ea

st
 A

rk
an

sa
s 

w
it

h 
yo

u 
to

d
ay

?
[  

]  
1 

[  
]  

2 
[  

]  
3 

[  
]  

4 
[  

]  
5

[  
]  

6 
- 1

0 
[  

]  
11

 - 
20

 
[  

]  
O

ve
r 2

0

4.
 

H
ow

 d
id

 y
ou

 h
ea

r a
b

ou
t t

he
 A

rt
s 

&
 S

ci
en

ce
 C

en
te

r f
or

 S
ou

th
ea

st
 

A
rk

an
sa

s?
[  

]  
N

ew
sp

ap
er

 
[  

]  
Ra

di
o 

[  
]  

Fa
m

ily
/F

rie
nd

s/
A

cq
ua

in
ta

nc
es

[  
]  

Te
le

vi
si

on
 

[  
]  

M
ag

az
in

e 
[  

]  
W

eb
si

te
/S

oc
ia

l M
ed

ia
 (B

lo
gs

)
[  

]  
Pr

om
ot

io
na

l B
ro

ch
ur

e 
[  

]  
O

th
er

  

5.
 

H
av

e 
yo

u 
he

ar
d

 o
f t

he
 A

rk
an

sa
s 

D
is

co
ve

ry
 N

et
w

or
k?

[  
]  

Ye
s 

   
   

   
[  

]  
N

o

6.
 

D
o 

yo
u 

liv
e 

in
 S

ou
th

ea
st

 A
rk

an
sa

s?
 (I

s 
th

e 
g

ro
up

 fr
om

 S
ou

th
ea

st
 

A
rk

an
sa

s?
)

[  
]  

Ye
s 

(s
ki

p
 to

 q
ue

st
io

n 
7)

 
[  

]  
N

o
Zi

p
 c

o
d

e 
   

   
   

   
   

   
   

   
   

   
   

   
   

   
  (

zi
p

 o
f o

rg
an

iz
at

io
n)

6a
. 

W
ha

t w
as

 y
ou

r p
rim

ar
y 

re
as

on
 fo

r c
om

in
g 

to
 th

e 
So

ut
he

as
t 

A
rk

an
sa

s 
ar

ea
?

[  
]  

Va
ca

ti
on

/L
ei

su
re

   
[  

]  
Bu

si
ne

ss
   

[  
]  

O
th

er
  

(S
ki

p
 to

 q
ue

st
io

n 
6b

 if
 y

ou
r a

ns
w

er
 is

 o
th

er
)

If 
va

ca
tio

n/
le

is
ur

e
[  

]  
Sh

op
p

in
g

 
[  

]  
V

is
it

 fa
m

ily
/f

ri
en

d
s

[  
]  

V
is

it
 m

us
eu

m
 

[  
]  

Vi
si

t o
th

er
 a

tt
ra

ct
io

ns
 in

 S
E 

A
rk

an
sa

s
 W

ha
t a

tt
ra

ct
io

ns
  

[  
]  

O
th

er
  

If 
bu

si
ne

ss
 

[  
]  

M
ed

ic
al

 re
as

on
s 

[  
]  

C
on

fe
re

nc
e/

m
ee

ti
ng

s
[  

]  
O

th
er

   
   

   
   

   
   

   
   

   
   

   
   

   
   

  

6b
. 

A
re

 y
ou

 s
p

en
d

in
g

 th
e 

ni
g

ht
 in

 S
ou

th
ea

st
 A

rk
an

sa
s?

[  
]  

Ye
s 

   
   

   
[  

]  
N

o
If 

ye
s

[  
]  

H
ot

el
/m

ot
el

   
[  

]  
Fa

m
ily

/f
ri

en
d

s 
  [

  ]
  O

th
er

    
    

    
    

    
    

    
    

    
    

    
 

6c
. 

H
ow

 m
an

y 
d

ay
s 

ar
e 

yo
u 

p
la

nn
in

g
 to

 s
ta

y 
in

 S
ou

th
ea

st
 

A
rk

an
sa

s?
[  

]  
1 

d
ay

 
[  

]  
2 

d
ay

s 
[  

]  
3 

d
ay

s 
[  

]  
4 

d
ay

s 
[  

]  
5 

d
ay

s
[  

]  
O

n
e 

w
ee

k 
or

 lo
n

g
er

 - 
H

ow
 lo

n
g?

  

7.
 

H
ow

 m
uc

h 
m

on
ey

 d
o 

yo
u 

es
ti

m
at

e 
yo

u 
or

 y
ou

r f
am

ily
 w

ill
 s

p
en

d 
in

 S
ou

th
ea

st
 A

rk
an

sa
s 

d
ur

in
g

 y
ou

r v
is

it
 to

 th
e 

A
rt

s 
&

 S
ci

en
ce

 
C

en
te

r f
or

 S
ou

th
ea

st
 A

rk
an

sa
s 

on
…

$ 
   

   
   

  F
o

o
d

 &
 B

ev
er

ag
e 

$ 
   

   
   

  H
ot

el
/m

ot
el

 
$ 

   
   

   
  F

ue
l

$ 
   

   
   

  R
et

ai
l S

ho
p

p
in

g
 

$ 
   

   
   

  O
th

er

7a
. 

O
f y

ou
r p

ur
ch

as
es

, h
ow

 m
uc

h 
d

o 
yo

u 
es

ti
m

at
e 

yo
u 

or
 y

ou
r 

fa
m

ily
 w

ill
 s

p
en

d
 o

n:
$ 

   
   

   
  P

ar
ki

ng
   

   
   

 $
   

   
   

   
A

d
m

is
si

on
   

   
   

 $
   

   
   

   
So

uv
en

ir
s

(s
ki

p
 to

 q
ue

st
io

n 
12

 if
 re

sp
on

d
en

t i
s 

w
it

h 
an

 o
rg

an
iz

ed
 g

ro
up

)

N
ow

, I
’m

 g
oi

ng
 to

 a
sk

 a
 fe

w
 d

em
o

g
ra

p
hi

c 
q

ue
st

io
ns

8.
 

W
h

at
 is

 y
ou

r a
g

e 
ca

te
g

or
y?

[  
]  

18
-2

4 
   

   
   

[  
]  

25
-4

4 
   

   
   

[  
]  

45
-6

4 
   

   
   

[  
]  

65
 o

r o
ld

er

8a
. W

ha
t a

re
 th

e 
ag

es
 o

f t
he

 p
eo

p
le

 in
 y

ou
r p

ar
ty

?
 

(S
el

ec
t a

ll 
th

at
 a

p
p

ly
)

[  
]  

0-
5 

   
[  

]  
6-

10
   

 [ 
 ] 

 1
1-

15
   

 [ 
 ] 

 1
6-

18
   

 [ 
 ] 

 1
9-

65
   

[  
]  

ov
er

 6
5

9.
 

W
ha

t i
s 

yo
ur

 ra
ce

/n
at

io
na

l o
ri

g
in

?
[  

]  
W

hi
te

/C
au

ca
si

an
 

[  
]  

Es
ki

m
o/

A
le

ut
ia

n
[  

]  
Bl

ac
k/

A
fr

ic
an

-A
m

er
ic

an
 

[  
]  

A
si

an
/P

ac
ifi

c 
Is

la
n

d
er

[  
]  

In
d

ia
n

/N
at

iv
e 

A
m

er
ic

an
 

[  
]  

O
th

er
   

   
   

   
   

   
   

   
   

   
   

   
   

   
  

[  
]  

H
is

p
an

ic
/L

at
in

 A
m

er
ic

an

10
. 

W
ha

t i
s 

yo
ur

 e
d

uc
at

io
n 

le
ve

l (
hi

g
he

st
 a

tt
ai

nm
en

t)
?

[  
]  

Le
ss

 th
an

 1
2t

h 
g

ra
d

e 
[  

]  
Ba

ch
el

or
s 

D
eg

re
e

[  
]  

H
ig

h 
Sc

ho
ol

 G
ra

d
ua

te
 

[  
]  

M
as

te
rs

 D
eg

re
e

[  
]  

So
m

e 
C

ol
le

g
e 

or
 V

o
-T

ec
h 

[  
]  

D
o

ct
or

at
e 

D
eg

re
e

[  
]  

A
ss

o
ci

at
es

 D
eg

re
e

11
. 

W
hi

ch
 o

f t
he

 fo
llo

w
in

g
 c

at
eg

or
ie

s 
re

p
re

se
nt

 y
ou

r t
ot

al
 fa

m
ily

 
in

co
m

e 
b

ef
or

e 
ta

xe
s 

la
st

 y
ea

r?
[  

]  
$2

0,
00

0 
or

 le
ss

 
[  

]  
$2

0,
00

1 
to

 $
40

,0
00

 
[  

]  
$4

0,
00

1 
to

 $
80

,0
00

[  
]  

$8
0,

00
1-

$1
00

,0
00

 
[  

]  
G

re
at

er
 th

an
 $

10
0,

00
0

I w
ou

ld
 li

ke
 to

 a
sk

 a
 fe

w
 q

ue
st

io
ns

 re
g

ar
d

in
g

 y
ou

r
th

ou
g

ht
s 

ab
ou

t t
h

e 
A

rt
s 

&
 S

ci
en

ce
 C

en
te

r f
or

 S
ou

th
ea

st
 A

rk
an

sa
s

12
. 

H
ow

 w
ou

ld
 y

ou
 ra

te
 y

ou
r o

ve
ra

ll 
vi

si
t t

o 
th

e 
A

rt
s 

&
 S

ci
en

ce
 C

en
te

r 
fo

r S
ou

th
ea

st
 A

rk
an

sa
s?

[  
]  

Ex
ce

lle
nt

   
   

   
 [ 

 ] 
 G

o
o

d
   

   
   

 [ 
 ] 

 F
ai

r  
   

   
  [

  ]
  P

o
or

13
. 

H
ow

 w
ou

ld
 y

ou
 ra

te
 e

ac
h 

of
 th

e 
fo

llo
w

in
g

 e
xh

ib
it

s 
at

 th
e 

A
rt

s 
&

 
Sc

ie
n

ce
 C

en
te

r f
or

 S
ou

th
ea

st
 A

rk
an

sa
s?

Ill
us

io
n 

C
on

fu
si

on
 

[  
]  

Ex
ce

lle
nt

   
[  

]  
G

oo
d 

  [
  ]

  F
ai

r  
 [ 

 ] 
 P

oo
r

Te
xt

ile
s 

an
d 

Q
ui

lt
s 

[  
]  

Ex
ce

lle
nt

   
[  

]  
G

oo
d 

  [
  ]

  F
ai

r  
 [ 

 ] 
 P

oo
r

PB
H

S/
PB

 A
rt

 L
ea

gu
e 

[  
]  

Ex
ce

lle
nt

   
[  

]  
G

oo
d 

  [
  ]

  F
ai

r  
 [ 

 ] 
 P

oo
r

Fl
ow

er
 M

ys
tiq

ue
 

[  
]  

Ex
ce

lle
nt

   
[  

]  
G

oo
d 

  [
  ]

  F
ai

r  
 [ 

 ] 
 P

oo
r

Su
m

m
er

 C
am

p
s 

[  
]  

Ex
ce

lle
nt

   
[  

]  
G

oo
d 

  [
  ]

  F
ai

r  
 [ 

 ] 
 P

oo
r

"G
yp

sy
" s

um
m

er
m

us
ic

al
 

[  
]  

Ex
ce

lle
nt

   
[  

]  
G

oo
d 

  [
  ]

  F
ai

r  
 [ 

 ] 
 P

oo
r

14
. 

D
o 

yo
u 

ha
ve

 a
ny

 c
om

m
en

ts
 a

b
ou

t h
ow

 w
e 

co
ul

d
 im

p
ro

ve
 th

is
 

m
us

eu
m

 o
r i

ts
 e

xh
ib

it
s?

  
  

A
rk

an
sa

s 
D

is
co

ve
ry

 M
us

eu
m

 N
et

w
or

k 
Su

rv
ey

A
rt

s 
&

 S
ci

en
ce

 C
en

te
r f

or
 S

ou
th

ea
st

 A
rk

an
sa

s
Ju

ly
/A

ug
us

t 2
00

9

D
at

e:
   

   
   

   
   

   
   

   
Ti

m
e:

   
   

   
   

   
   

   
   

G
en

d
er

 o
f r

es
p

on
d

en
t: 

 [ 
 ] 

M
al

e 
 [ 

 ]F
em

al
e

N
am

e 
of

 In
te

rv
ie

w
er

:  



ARKANSAS DISCOVERY NETWORK - 154 - UALR INSTITUTE FOR ECONOMIC ADVANCEMENT

1.
 

W
ho

 a
re

 y
ou

 v
is

it
in

g
 th

e 
A

rk
an

sa
s 

M
us

eu
m

 o
f N

at
ur

al
 R

es
ou

rc
es

 
w

it
h 

to
d

ay
?

[  
]  

A
lo

ne
 (s

ki
p

 to
 q

ue
st

io
n 

2)
[  

]  
Fa

m
ily

 (s
ki

p
 to

 q
ue

st
io

n 
2)

[  
]  

Fr
ie

nd
s 

(s
ki

p
 to

 q
ue

st
io

n 
2)

[  
]  

O
th

er
  

 (s
ki

p
 to

 q
ue

st
io

n 
2)

[  
]  

O
rg

an
iz

ed
 g

ro
up

1a
. 

W
ha

t t
yp

e 
of

 o
rg

an
iz

ed
 g

ro
up

?
[  

]  
Ed

uc
at

io
na

l/s
ch

o
ol

 g
ro

up
 

[  
]  

Bu
si

ne
ss

 g
ro

up
[  

]  
C

hu
rc

h 
g

ro
up

 
[  

]  
Re

ti
re

m
en

t g
ro

up
[  

]  
O

th
er

  
 

1b
. 

D
o

es
 y

ou
r g

ro
up

 c
om

e 
to

 th
e 

M
us

eu
m

 o
n 

a 
re

g
ul

ar
 b

as
is

?
[  

]  
Ye

s 
(if

 y
es

, s
ki

p
 to

 q
ue

st
io

n 
3)

 
[  

]  
N

o 

2.
 

Is
 th

is
 y

ou
r fi

 r
st

 ti
m

e 
to

 a
tt

en
d

 th
e 

A
rk

an
sa

s 
M

us
eu

m
 o

f N
at

ur
al

 
Re

so
ur

ce
s?

[  
]  

Ye
s 

(if
 y

es
, s

ki
p

 to
 q

ue
st

io
n 

3)
 

[  
]  

N
o 

2a
. 

W
he

n 
d

id
 y

ou
 la

st
 v

is
it

 th
e 

A
rk

an
sa

s 
M

us
eu

m
 o

f N
at

ur
al

 
Re

so
ur

ce
s?

[  
]  

Le
ss

 th
an

 a
 y

ea
r a

g
o 

[  
]  

O
n

e 
to

 fo
ur

 y
ea

rs
 a

g
o

[  
]  

M
or

e 
th

an
 fo

ur
 y

ea
rs

 a
g

o

2b
. 

H
ow

 m
an

y 
ti

m
es

 h
av

e 
yo

u 
vi

si
te

d
 th

e 
A

rk
an

sa
s 

M
us

eu
m

 o
f 

N
at

ur
al

 R
es

ou
rc

es
 

 

2c
. 

H
av

e 
yo

u 
vi

si
te

d 
ot

he
r m

us
eu

m
s i

n 
th

e 
Ar

ka
ns

as
 D

is
co

ve
ry

 N
et

w
or

k?
[  

]  
Ye

s 
   

   
   

[  
]  

N
o 

If 
ye

s,
 W

hi
ch

 o
ne

s?
 (s

el
ec

t a
ll 

th
at

 a
p

p
ly

)
[  

]  
A

rt
s 

&
 S

ci
en

ce
 C

en
te

r f
or

 S
ou

th
ea

st
 A

rk
an

sa
s 

– 
Pi

ne
 B

lu
ff 

[  
]  

A
rk

an
sa

s 
St

at
e 

U
ni

ve
rs

it
y 

M
us

eu
m

 –
 J

on
es

b
or

o
[  

]  
U

 o
f A

 C
en

te
r f

or
 M

at
h 

&
 S

ci
en

ce
 E

d
uc

at
io

n 
– 

Fa
ye

tt
ev

ill
e

[  
]  

M
id

-A
m

er
ic

a 
Sc

ie
nc

e 
M

us
eu

m
 –

 H
ot

 S
p

ri
ng

s
[  

]  
Te

xa
rk

an
a 

M
us

eu
m

s 
Sy

st
em

 –
 T

ex
ar

ka
na

[  
]  

A
rk

an
sa

s 
M

us
eu

m
 o

f N
at

ur
al

 R
es

ou
rc

es
 - 

Sm
ac

ko
ve

r
[  

]  
M

us
eu

m
 o

f D
is

co
ve

ry
 - 

Li
tt

le
 R

o
ck

2d
. 

A
re

 y
ou

 a
 m

em
b

er
 o

f t
he

 m
us

eu
m

?
[  

]  
Ye

s 
   

   
   

[  
]  

N
o

3.
 

In
cl

ud
in

g
 y

ou
rs

el
f, 

ho
w

 m
an

y 
p

eo
p

le
 a

re
 v

is
it

in
g

 th
e 

A
rk

an
sa

s 
M

us
eu

m
 o

f N
at

ur
al

 R
es

ou
rc

es
 w

it
h 

yo
u 

to
d

ay
?

[  
]  

1 
[  

]  
2 

[  
]  

3 
[  

]  
4 

[  
]  

5
[  

]  
6 

- 1
0 

[  
]  

11
 - 

20
 

[  
]  

O
ve

r 2
0

4.
 

H
ow

 d
id

 y
ou

 h
ea

r a
b

ou
t t

he
 A

rk
an

sa
s 

M
us

eu
m

 o
f N

at
ur

al
 R

es
ou

rc
es

?
[  

]  
N

ew
sp

ap
er

 
[  

]  
Ra

di
o 

[  
]  

Fa
m

ily
/F

rie
nd

s/
A

cq
ua

in
ta

nc
es

[  
]  

Te
le

vi
si

on
 

[  
]  

M
ag

az
in

e 
[  

]  
W

eb
si

te
/S

oc
ia

l M
ed

ia
 (B

lo
gs

)
[  

]  
Pr

om
ot

io
na

l B
ro

ch
ur

e 
[  

]  
O

th
er

  

5.
 

H
av

e 
yo

u 
he

ar
d

 o
f t

he
 A

rk
an

sa
s 

D
is

co
ve

ry
 N

et
w

or
k?

[  
]  

Ye
s 

   
   

   
[  

]  
N

o

6.
 

D
o 

yo
u 

liv
e 

in
 S

ou
th

 A
rk

an
sa

s?
 (I

s 
th

e 
gr

ou
p

 fr
om

 S
ou

th
 A

rk
an

sa
s?

)
[  

]  
Ye

s 
(s

ki
p

 to
 q

ue
st

io
n 

7)
 

[  
]  

N
o

Zi
p

 c
o

d
e 

   
   

   
   

   
   

   
   

   
   

   
   

   
   

  (
zi

p
 o

f o
rg

an
iz

at
io

n)

6a
. 

W
ha

t w
as

 y
ou

r p
rim

ar
y 

re
as

on
 fo

r c
om

in
g 

to
 th

e 
So

ut
h 

A
rk

an
sa

s 
ar

ea
?

[  
]  

Va
ca

ti
on

/L
ei

su
re

   
[  

]  
Bu

si
ne

ss
   

[  
]  

O
th

er
  

(S
ki

p
 to

 q
ue

st
io

n 
6b

 if
 y

ou
r a

ns
w

er
 is

 o
th

er
)

If 
va

ca
tio

n/
le

is
ur

e
[  

]  
Sh

op
p

in
g

 
[  

]  
V

is
it

 fa
m

ily
/f

ri
en

d
s

[  
]  

V
is

it
 m

us
eu

m
 

[  
]  

Vi
si

t o
th

er
 a

tt
ra

ct
io

ns
 in

 S
o.

 A
rk

an
sa

s
 W

ha
t a

tt
ra

ct
io

ns
  

[  
]  

O
th

er
  

If 
bu

si
ne

ss
 

[  
]  

M
ed

ic
al

 re
as

on
s 

[  
]  

C
on

fe
re

nc
e/

m
ee

ti
ng

s
[  

]  
O

th
er

   
   

   
   

   
   

   
   

   
   

   
   

   
   

  

6b
. 

A
re

 y
ou

 s
p

en
d

in
g

 th
e 

ni
g

ht
 in

 S
ou

th
 A

rk
an

sa
s?

[  
]  

Ye
s 

   
   

   
[  

]  
N

o
If 

ye
s

[  
]  

H
ot

el
/m

ot
el

   
[  

]  
Fa

m
ily

/f
ri

en
d

s 
  [

  ]
  O

th
er

    
    

    
    

    
    

    
    

    
    

    
 

6c
. 

H
ow

 m
an

y 
d

ay
s 

ar
e 

yo
u 

p
la

nn
in

g
 to

 s
ta

y 
in

 S
ou

th
 A

rk
an

sa
s?

[  
]  

1 
d

ay
 

[  
]  

2 
d

ay
s 

[  
]  

3 
d

ay
s 

[  
]  

4 
d

ay
s 

[  
]  

5 
d

ay
s

[  
]  

O
n

e 
w

ee
k 

or
 lo

n
g

er
 - 

H
ow

 lo
n

g?
  

7.
 

H
ow

 m
uc

h 
m

on
ey

 d
o 

yo
u 

es
ti

m
at

e 
yo

u 
or

 y
ou

r f
am

ily
 w

ill
 s

p
en

d 
in

 S
ou

th
 A

rk
an

sa
s 

d
ur

in
g

 y
ou

r v
is

it
 to

 th
e 

A
rk

an
sa

s 
M

us
eu

m
 o

f 
N

at
ur

al
 R

es
ou

rc
es

 o
n…

$ 
   

   
   

  F
o

o
d

 &
 B

ev
er

ag
e 

$ 
   

   
   

  H
ot

el
/m

ot
el

 
$ 

   
   

   
  F

ue
l

$ 
   

   
   

  R
et

ai
l S

ho
p

p
in

g
 

$ 
   

   
   

  O
th

er

7a
. 

O
f y

ou
r p

ur
ch

as
es

, h
ow

 m
uc

h 
d

o 
yo

u 
es

ti
m

at
e 

yo
u 

or
 y

ou
r 

fa
m

ily
 w

ill
 s

p
en

d
 o

n:
$ 

   
   

   
  P

ar
ki

ng
   

   
   

 $
   

   
   

   
A

d
m

is
si

on
   

   
   

 $
   

   
   

   
So

uv
en

ir
s

(s
ki

p
 to

 q
ue

st
io

n 
12

 if
 re

sp
on

d
en

t i
s 

w
it

h 
an

 o
rg

an
iz

ed
 g

ro
up

)

N
ow

, I
’m

 g
oi

ng
 to

 a
sk

 a
 fe

w
 d

em
o

g
ra

p
hi

c 
q

ue
st

io
ns

8.
 

W
h

at
 is

 y
ou

r a
g

e 
ca

te
g

or
y?

[  
]  

18
-2

4 
   

   
   

[  
]  

25
-4

4 
   

   
   

[  
]  

45
-6

4 
   

   
   

[  
]  

65
 o

r o
ld

er

8a
. W

ha
t a

re
 th

e 
ag

es
 o

f t
he

 p
eo

p
le

 in
 y

ou
r p

ar
ty

?
 

(S
el

ec
t a

ll 
th

at
 a

p
p

ly
)

[  
]  

0-
5 

   
[  

]  
6-

10
   

 [ 
 ] 

 1
1-

15
   

 [ 
 ] 

 1
6-

18
   

 [ 
 ] 

 1
9-

65
   

[  
]  

ov
er

 6
5

9.
 

W
ha

t i
s 

yo
ur

 ra
ce

/n
at

io
na

l o
ri

g
in

?
[  

]  
W

hi
te

/C
au

ca
si

an
 

[  
]  

Es
ki

m
o/

A
le

ut
ia

n
[  

]  
Bl

ac
k/

A
fr

ic
an

-A
m

er
ic

an
 

[  
]  

A
si

an
/P

ac
ifi 

c 
Is

la
nd

er
[  

]  
In

d
ia

n
/N

at
iv

e 
A

m
er

ic
an

 
[  

]  
O

th
er

   
   

   
   

   
   

   
   

   
   

   
   

   
   

  
[  

]  
H

is
p

an
ic

/L
at

in
 A

m
er

ic
an

10
. 

W
ha

t i
s 

yo
ur

 e
d

uc
at

io
n 

le
ve

l (
hi

g
he

st
 a

tt
ai

nm
en

t)
?

[  
]  

Le
ss

 th
an

 1
2t

h 
g

ra
d

e 
[  

]  
Ba

ch
el

or
s 

D
eg

re
e

[  
]  

H
ig

h 
Sc

ho
ol

 G
ra

d
ua

te
 

[  
]  

M
as

te
rs

 D
eg

re
e

[  
]  

So
m

e 
C

ol
le

g
e 

or
 V

o
-T

ec
h 

[  
]  

D
o

ct
or

at
e 

D
eg

re
e

[  
]  

A
ss

o
ci

at
es

 D
eg

re
e

11
. 

W
hi

ch
 o

f t
he

 fo
llo

w
in

g
 c

at
eg

or
ie

s 
re

p
re

se
nt

 y
ou

r t
ot

al
 fa

m
ily

 
in

co
m

e 
b

ef
or

e 
ta

xe
s 

la
st

 y
ea

r?
[  

]  
$2

0,
00

0 
or

 le
ss

 
[  

]  
$2

0,
00

1 
to

 $
40

,0
00

 
[  

]  
$4

0,
00

1 
to

 $
80

,0
00

[  
]  

$8
0,

00
1-

$1
00

,0
00

 
[  

]  
G

re
at

er
 th

an
 $

10
0,

00
0

I w
ou

ld
 li

ke
 to

 a
sk

 a
 fe

w
 q

ue
st

io
ns

 re
g

ar
d

in
g

 y
ou

r
th

ou
g

ht
s 

ab
ou

t t
h

e 
A

rk
an

sa
s 

M
us

eu
m

 o
f N

at
ur

al
 R

es
ou

rc
es

12
. 

H
ow

 w
ou

ld
 y

ou
 ra

te
 y

ou
r o

ve
ra

ll 
vi

si
t t

o 
th

e 
A

rk
an

sa
s 

M
us

eu
m

 o
f 

N
at

ur
al

 R
es

ou
rc

es
?

[  
]  

Ex
ce

lle
nt

   
   

   
 [ 

 ] 
 G

o
o

d
   

   
   

 [ 
 ] 

 F
ai

r  
   

   
  [

  ]
  P

o
or

13
. 

H
ow

 w
ou

ld
 y

ou
 ra

te
 e

ac
h 

of
 th

e 
fo

llo
w

in
g

 e
xh

ib
it

s 
at

 th
e 

A
rk

an
sa

s 
M

us
eu

m
 o

f N
at

ur
al

 R
es

ou
rc

es
?

Bo
om

 T
ow

n 
St

re
et

 
[  

]  
Ex

ce
lle

nt
   

[  
]  

G
oo

d 
  [

  ]
  F

ai
r  

 [ 
 ] 

 P
oo

r
Ea

rt
h 

G
lo

b
e/

G
eo

lo
g

y 
[  

]  
Ex

ce
lle

nt
   

[  
]  

G
oo

d 
  [

  ]
  F

ai
r  

 [ 
 ] 

 P
oo

r
Br

in
e/

Br
om

in
e 

[  
]  

Ex
ce

lle
nt

   
[  

]  
G

oo
d 

  [
  ]

  F
ai

r  
 [ 

 ] 
 P

oo
r

O
il 

Fi
el

d 
Pa

rk
 

[  
]  

Ex
ce

lle
nt

   
[  

]  
G

oo
d 

  [
  ]

  F
ai

r  
 [ 

 ] 
 P

oo
r

14
. 

D
o 

yo
u 

ha
ve

 a
ny

 c
om

m
en

ts
 a

b
ou

t h
ow

 w
e 

co
ul

d
 im

p
ro

ve
 th

is
 

m
us

eu
m

 o
r i

ts
 e

xh
ib

it
s?

  

A
rk

an
sa

s 
D

is
co

ve
ry

 M
us

eu
m

 N
et

w
or

k 
Su

rv
ey

D
at

e:
   

   
   

   
   

   
   

   
Ti

m
e:

   
   

   
   

   
   

   
   

G
en

d
er

 o
f r

es
p

on
d

en
t: 

 [ 
 ] 

M
al

e 
 [ 

 ]F
em

al
e

N
am

e 
of

 In
te

rv
ie

w
er

:  



ARKANSAS DISCOVERY NETWORK - 155 - UALR INSTITUTE FOR ECONOMIC ADVANCEMENT

1.
 

W
ho

 a
re

 y
ou

 v
is

it
in

g
 th

e 
D

is
co

ve
ry

 P
la

ce
 w

it
h 

to
d

ay
?

[  
]  

A
lo

ne
 (s

ki
p

 to
 q

ue
st

io
n 

2)
[  

]  
Fa

m
ily

 (s
ki

p
 to

 q
ue

st
io

n 
2)

[  
]  

Fr
ie

nd
s 

(s
ki

p
 to

 q
ue

st
io

n 
2)

[  
]  

O
th

er
  

 (s
ki

p
 to

 q
ue

st
io

n 
2)

[  
]  

O
rg

an
iz

ed
 g

ro
up

1a
. 

W
ha

t t
yp

e 
of

 o
rg

an
iz

ed
 g

ro
up

?
[  

]  
Ed

uc
at

io
na

l/s
ch

o
ol

 g
ro

up
 

[  
]  

Bu
si

ne
ss

 g
ro

up
[  

]  
C

hu
rc

h 
g

ro
up

 
[  

]  
Re

ti
re

m
en

t g
ro

up
[  

]  
O

th
er

  
 

1b
. 

D
o

es
 y

ou
r g

ro
up

 c
om

e 
to

 th
e 

M
us

eu
m

 o
n 

a 
re

g
ul

ar
 b

as
is

?
[  

]  
Ye

s 
(if

 y
es

, s
ki

p
 to

 q
ue

st
io

n 
3)

 
[  

]  
N

o 

2.
 

Is
 th

is
 y

ou
r fi

rs
t t

im
e 

to
 a

tt
en

d
 th

e 
D

is
co

ve
ry

 P
la

ce
?

[  
]  

Ye
s 

(if
 y

es
, s

ki
p

 to
 q

ue
st

io
n 

3)
 

[  
]  

N
o 

2a
. 

W
he

n 
d

id
 y

ou
 la

st
 v

is
it

 th
e 

D
is

co
ve

ry
 P

la
ce

?
[  

]  
Le

ss
 th

an
 a

 y
ea

r a
g

o 
[  

]  
O

n
e 

to
 fo

ur
 y

ea
rs

 a
g

o
[  

]  
M

or
e 

th
an

 fo
ur

 y
ea

rs
 a

g
o

2b
. 

H
ow

 m
an

y 
ti

m
es

 h
av

e 
yo

u 
vi

si
te

d
 th

e 
D

is
co

ve
ry

 P
la

ce
 

 

2c
. 

H
av

e 
yo

u 
vi

si
te

d 
ot

he
r m

us
eu

m
s i

n 
th

e 
Ar

ka
ns

as
 D

is
co

ve
ry

 N
et

w
or

k?
[  

]  
Ye

s 
   

   
   

[  
]  

N
o 

If 
ye

s,
 W

hi
ch

 o
ne

s?
 (s

el
ec

t a
ll 

th
at

 a
p

p
ly

)
[  

]  
A

rt
s 

&
 S

ci
en

ce
 C

en
te

r f
or

 S
ou

th
ea

st
 A

rk
an

sa
s 

– 
Pi

ne
 B

lu
ff

[  
]  

A
rk

an
sa

s 
St

at
e 

U
ni

ve
rs

it
y 

M
us

eu
m

 –
 J

on
es

b
or

o
[  

]  
U

 o
f A

 C
en

te
r f

or
 M

at
h 

&
 S

ci
en

ce
 E

d
uc

at
io

n 
– 

Fa
ye

tt
ev

ill
e

[  
]  

M
id

-A
m

er
ic

a 
Sc

ie
nc

e 
M

us
eu

m
 –

 H
ot

 S
p

ri
ng

s
[  

]  
Te

xa
rk

an
a 

M
us

eu
m

s 
Sy

st
em

 –
 T

ex
ar

ka
na

[  
]  

A
rk

an
sa

s 
M

us
eu

m
 o

f N
at

ur
al

 R
es

ou
rc

es
 - 

Sm
ac

ko
ve

r
[  

]  
M

us
eu

m
 o

f D
is

co
ve

ry
 - 

Li
tt

le
 R

o
ck

2d
. 

A
re

 y
ou

 a
 m

em
b

er
 o

f t
he

 m
us

eu
m

?
[  

]  
Ye

s 
   

   
   

[  
]  

N
o

3.
 

In
cl

ud
in

g
 y

ou
rs

el
f, 

ho
w

 m
an

y 
p

eo
p

le
 a

re
 v

is
it

in
g

 th
e 

D
is

co
ve

ry
 

Pl
ac

e 
w

it
h 

yo
u 

to
d

ay
?

[  
]  

1 
[  

]  
2 

[  
]  

3 
[  

]  
4 

[  
]  

5
[  

]  
6 

- 1
0 

[  
]  

11
 - 

20
 

[  
]  

O
ve

r 2
0

4.
 

H
ow

 d
id

 y
ou

 h
ea

r a
b

ou
t t

he
 D

is
co

ve
ry

 P
la

ce
?

[  
]  

N
ew

sp
ap

er
 

[  
]  

Ra
di

o 
[  

]  
Fa

m
ily

/F
rie

nd
s/

A
cq

ua
in

ta
nc

es
[  

]  
Te

le
vi

si
on

 
[  

]  
M

ag
az

in
e 

[  
]  

W
eb

si
te

/S
oc

ia
l M

ed
ia

 (B
lo

gs
)

[  
]  

Pr
om

ot
io

na
l B

ro
ch

ur
e 

[  
]  

O
th

er
  

5.
 

H
av

e 
yo

u 
he

ar
d

 o
f t

he
 A

rk
an

sa
s 

D
is

co
ve

ry
 N

et
w

or
k?

[  
]  

Ye
s 

   
   

   
[  

]  
N

o

6.
 

D
o 

yo
u 

liv
e 

in
 T

ex
ar

ka
na

? 
(Is

 th
e 

g
ro

up
 fr

om
 T

ex
ar

ka
na

?)
[  

]  
Ye

s 
(s

ki
p

 to
 q

ue
st

io
n 

7)
 

[  
]  

N
o

Zi
p

 c
o

d
e 

   
   

   
   

   
   

   
   

   
   

   
   

   
   

  (
zi

p
 o

f o
rg

an
iz

at
io

n)

6a
. 

W
ha

t w
as

 y
ou

r p
rim

ar
y 

re
as

on
 fo

r c
om

in
g 

to
 th

e 
Te

xa
rk

an
a 

ar
ea

?
[  

]  
Va

ca
ti

on
/L

ei
su

re
   

[  
]  

Bu
si

ne
ss

   
[  

]  
O

th
er

  
(S

ki
p

 to
 q

ue
st

io
n 

6b
 if

 y
ou

r a
ns

w
er

 is
 o

th
er

)

If 
va

ca
tio

n/
le

is
ur

e
[  

]  
Sh

op
p

in
g

 
[  

]  
V

is
it

 fa
m

ily
/f

ri
en

d
s

[  
]  

V
is

it
 m

us
eu

m
 

[  
]  

V
is

it
 o

th
er

 a
tt

ra
ct

io
ns

 in
 T

ex
ar

ka
na

 W
ha

t a
tt

ra
ct

io
ns

  
[  

]  
O

th
er

  

If 
bu

si
ne

ss
 

[  
]  

M
ed

ic
al

 re
as

on
s 

[  
]  

C
on

fe
re

nc
e/

m
ee

ti
ng

s
[  

]  
O

th
er

   
   

   
   

   
   

   
   

   
   

   
   

   
   

  

6b
. 

A
re

 y
ou

 s
p

en
d

in
g

 th
e 

ni
g

ht
 in

 T
ex

ar
ka

na
?

[  
]  

Ye
s 

   
   

   
[  

]  
N

o
If 

ye
s

[  
]  

H
ot

el
/m

ot
el

   
[  

]  
Fa

m
ily

/f
ri

en
d

s 
  [

  ]
  O

th
er

    
    

    
    

    
    

    
    

    
    

    
 

6c
. 

H
ow

 m
an

y 
d

ay
s 

ar
e 

yo
u 

p
la

nn
in

g
 to

 s
ta

y 
in

 T
ex

ar
ka

na
?

[  
]  

1 
d

ay
 

[  
]  

2 
d

ay
s 

[  
]  

3 
d

ay
s 

[  
]  

4 
d

ay
s 

[  
]  

5 
d

ay
s

[  
]  

O
n

e 
w

ee
k 

or
 lo

n
g

er
 - 

H
ow

 lo
n

g?
  

7.
 

H
ow

 m
uc

h 
m

on
ey

 d
o 

yo
u 

es
ti

m
at

e 
yo

u 
or

 y
ou

r f
am

ily
 w

ill
 s

p
en

d 
in

 T
ex

ar
ka

na
 d

ur
in

g
 y

ou
r v

is
it

 to
 th

e 
D

is
co

ve
ry

 P
la

ce
 o

n…
$ 

   
   

   
  F

o
o

d
 &

 B
ev

er
ag

e 
$ 

   
   

   
  H

ot
el

/m
ot

el
 

$ 
   

   
   

  F
ue

l
$ 

   
   

   
  R

et
ai

l S
ho

p
p

in
g

 
$ 

   
   

   
  O

th
er

7a
. 

O
f y

ou
r p

ur
ch

as
es

, h
ow

 m
uc

h 
d

o 
yo

u 
es

ti
m

at
e 

yo
u 

or
 y

ou
r 

fa
m

ily
 w

ill
 s

p
en

d
 o

n:
$ 

   
   

   
  P

ar
ki

ng
   

   
   

 $
   

   
   

   
A

d
m

is
si

on
   

   
   

 $
   

   
   

   
So

uv
en

ir
s

(s
ki

p
 to

 q
ue

st
io

n 
12

 if
 re

sp
on

d
en

t i
s 

w
it

h 
an

 o
rg

an
iz

ed
 g

ro
up

)

N
ow

, I
’m

 g
oi

ng
 to

 a
sk

 a
 fe

w
 d

em
o

g
ra

p
hi

c 
q

ue
st

io
ns

8.
 

W
h

at
 is

 y
ou

r a
g

e 
ca

te
g

or
y?

[  
]  

18
-2

4 
   

   
   

[  
]  

25
-4

4 
   

   
   

[  
]  

45
-6

4 
   

   
   

[  
]  

65
 o

r o
ld

er

8a
. W

ha
t a

re
 th

e 
ag

es
 o

f t
he

 p
eo

p
le

 in
 y

ou
r p

ar
ty

?
 

(S
el

ec
t a

ll 
th

at
 a

p
p

ly
)

[  
]  

0-
5 

   
[  

]  
6-

10
   

 [ 
 ] 

 1
1-

15
   

 [ 
 ] 

 1
6-

18
   

 [ 
 ] 

 1
9-

65
   

[  
]  

ov
er

 6
5

9.
 

W
ha

t i
s 

yo
ur

 ra
ce

/n
at

io
na

l o
ri

g
in

?
[  

]  
W

hi
te

/C
au

ca
si

an
 

[  
]  

Es
ki

m
o/

A
le

ut
ia

n
[  

]  
Bl

ac
k/

A
fr

ic
an

-A
m

er
ic

an
 

[  
]  

A
si

an
/P

ac
ifi

c 
Is

la
n

d
er

[  
]  

In
d

ia
n

/N
at

iv
e 

A
m

er
ic

an
 

[  
]  

O
th

er
   

   
   

   
   

   
   

   
   

   
   

   
   

   
  

[  
]  

H
is

p
an

ic
/L

at
in

 A
m

er
ic

an

10
. 

W
ha

t i
s 

yo
ur

 e
d

uc
at

io
n 

le
ve

l (
hi

g
he

st
 a

tt
ai

nm
en

t)
?

[  
]  

Le
ss

 th
an

 1
2t

h 
g

ra
d

e 
[  

]  
Ba

ch
el

or
s 

D
eg

re
e

[  
]  

H
ig

h 
Sc

ho
ol

 G
ra

d
ua

te
 

[  
]  

M
as

te
rs

 D
eg

re
e

[  
]  

So
m

e 
C

ol
le

g
e 

or
 V

o
-T

ec
h 

[  
]  

D
o

ct
or

at
e 

D
eg

re
e

[  
]  

A
ss

o
ci

at
es

 D
eg

re
e

11
. 

W
hi

ch
 o

f t
he

 fo
llo

w
in

g
 c

at
eg

or
ie

s 
re

p
re

se
nt

 y
ou

r t
ot

al
 fa

m
ily

 
in

co
m

e 
b

ef
or

e 
ta

xe
s 

la
st

 y
ea

r?
[  

]  
$2

0,
00

0 
or

 le
ss

 
[  

]  
$2

0,
00

1 
to

 $
40

,0
00

 
[  

]  
$4

0,
00

1 
to

 $
80

,0
00

[  
]  

$8
0,

00
1-

$1
00

,0
00

 
[  

]  
G

re
at

er
 th

an
 $

10
0,

00
0

I w
ou

ld
 li

ke
 to

 a
sk

 a
 fe

w
 q

ue
st

io
ns

 re
g

ar
d

in
g

 y
ou

r
th

ou
g

ht
s 

ab
ou

t t
h

e 
D

is
co

ve
ry

 P
la

ce

12
. 

H
ow

 w
ou

ld
 y

ou
 ra

te
 y

ou
r o

ve
ra

ll 
vi

si
t t

o 
th

e 
D

is
co

ve
ry

 P
la

ce
?

[  
]  

Ex
ce

lle
nt

   
   

   
 [ 

 ] 
 G

o
o

d
   

   
   

 [ 
 ] 

 F
ai

r  
   

   
  [

  ]
  P

o
or

13
. 

H
ow

 w
ou

ld
 y

ou
 ra

te
 e

ac
h 

of
 th

e 
fo

llo
w

in
g

 e
xh

ib
it

s 
at

 th
e 

D
is

co
ve

ry
 P

la
ce

?
A

st
ro

no
m

y 
[  

]  
Ex

ce
lle

nt
   

[  
]  

G
o

o
d

   
[  

]  
Fa

ir
   

[  
]  

Po
or

Po
st

 O
ffi

ce
 

[  
]  

Ex
ce

lle
nt

   
[  

]  
G

o
o

d
   

[  
]  

Fa
ir

   
[  

]  
Po

or
Pi

on
ee

r K
it

ch
en

 
[  

]  
Ex

ce
lle

nt
   

[  
]  

G
o

o
d

   
[  

]  
Fa

ir
   

[  
]  

Po
or

So
un

d
 W

al
l 

[  
]  

Ex
ce

lle
nt

   
[  

]  
G

o
o

d
   

[  
]  

Fa
ir

   
[  

]  
Po

or
To

t S
p

ot
 

[  
]  

Ex
ce

lle
nt

   
[  

]  
G

o
o

d
   

[  
]  

Fa
ir

   
[  

]  
Po

or

14
. 

D
o 

yo
u 

ha
ve

 a
ny

 c
om

m
en

ts
 a

b
ou

t h
ow

 w
e 

co
ul

d
 im

p
ro

ve
 th

is
 

m
us

eu
m

 o
r i

ts
 e

xh
ib

it
s?

  
  

A
rk

an
sa

s 
D

is
co

ve
ry

 M
us

eu
m

 N
et

w
or

k 
Su

rv
ey

Te
xa

rk
an

a 
M

us
eu

m
s 

Sy
st

em
Ju

ly
/A

ug
us

t 2
00

9

D
at

e:
   

   
   

   
   

   
   

   
Ti

m
e:

   
   

   
   

   
   

   
   

G
en

d
er

 o
f r

es
p

on
d

en
t: 

 [ 
 ] 

M
al

e 
 [ 

 ]F
em

al
e

N
am

e 
of

 In
te

rv
ie

w
er

:  



ARKANSAS DISCOVERY NETWORK - 156 - UALR INSTITUTE FOR ECONOMIC ADVANCEMENT

R
ho

de
 Is

la
nd

Te
xa

s

U
ta

h

M
on

ta
na

C
al

ifo
rn

ia

A
riz

on
a

Id
ah

o

N
ev

ad
a

O
re

go
n

Io
w

a

C
ol

or
ad

o

K
an

sa
s

W
yo

m
in

g

N
ew

 M
ex

ic
o

Ill
in

oi
s

O
hi

o

M
is

so
ur

i

M
in

ne
so

ta

Fl
or

id
a

N
eb

ra
sk

a

G
eo

rg
ia

O
kl

ah
om

a

A
la

ba
m

a

W
as

hi
ng

to
n

S
ou

th
 D

ak
ot

a

A
rk

an
sa

s

W
is

co
ns

in

N
or

th
 D

ak
ot

a

Vi
rg

in
ia

M
ai

ne

N
ew

 Y
or

k

In
di

an
a

Lo
ui

si
an

a

M
ic

hi
ga

n

K
en

tu
ck

y

Te
nn

es
se

e

P
en

ns
yl

va
ni

a

N
or

th
 C

ar
ol

in
a

M
is

si
ss

ip
pi

S
ou

th
 C

ar
ol

in
a

W
es

t V
irg

in
ia

Ve
rm

on
t

M
ar

yl
an

d

N
ew

 J
er

se
y

N
ew

 H
am

ps
hi

re

M
as

sa
ch

us
et

ts

C
on

ne
ct

ic
ut

D
el

aw
ar

e

A
rk

an
sa

s
N

um
be

r o
f 

   
Vi

si
to

rs 1 2 3 4 5 6 7 8 9 12

H
om

e 
Zi

p 
C

od
es

 o
f O

ut
-o

f-T
ow

n 
M

us
eu

m
 V

is
ito

rs

U
ni

ve
rs

ity
 o

f A
rk

an
sa

s 
at

 L
itt

le
 R

oc
k

G
IS

 A
pp

lic
at

io
ns

 L
ab

or
at

or
y

In
st

itu
te

 fo
r E

co
no

m
ic

 A
dv

an
ce

m
en

t
ht

tp
://

ar
gi

s.
ua

lr.
ed

u
(5

01
) 5

69
-8

53
0

Map



ARKANSAS DISCOVERY NETWORK - 157 - UALR INSTITUTE FOR ECONOMIC ADVANCEMENT

References

Miernyk, William. The Elements of Input-Output Analysis. Randon House, Inc., (1965).

Minnesota IMPLAN® Group Inc., Stillwater, MN.

Flickr: “Arkansas Discovery Network’s photostream”
http://www.flickr.com/photos/arkansasdiscoverynetwork/ (accessed March 12, 2010).



2801 South University Avenue, Little Rock, AR 72204-1099

Phone: (501) 569-8519 • Fax (501) 569-8538 • www.iea.ualr.edu




